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Increased Soybean Acreage Forecast 
Flaxseed Stocks | ===. 'u'S's-~'s SWITCH TO BEANS EXPECTED 


Congress. At present the only use o 
R rted t this authority as far as imports are 
eported a tere OS RT AS OAT SEEDING IS DELAYED 
| terials. Cake and oilseed meals can 


| be imported freely. There are two ease . . 7. . . 
31,652,000 Bu. companion bills in the House. but they | -4 Million Acres Indicated in USDA's Report of Stocks; 


iis MN 


31,652,000 | have not been approved by the House Most of Hike Expected in Corn Belt, 


However. no strong oppo- 








WASHINGTON .-- About 
bu. flaxseed were stored in all posi 
tions April 1, 1950, according to re ition is likel 
ports assembled by the Bureau of 
Agricultural Economics. A year ear! By JOHN CIPPERLY 
er the total was 29,328,000 bu. Fron ’ Be Washington Correspondent of 
total stocks of 42,076,000 bu. in these —— Feedstuffs 
positions Jan. 1, disappearence is in- | a 
dicated at 10,424,000 bu. From the | ee WASHINGTON Approximately 
supply of 63,023,000 bu.—carryover E ee 14.25 million acres of soybeans are 
of 19,359,000 bu. plus the new crop | as . ¥ forecast by the U.S. Department of 
of 43,664,000 bu.—-disappearance sin “3 . Agriculture this week in connection 
July 1 is indicated at 31,371,000 bu Pm tas bee with its stock position report on this 

% ; commodity 
Stocks for Ol] Shown ‘ Bs The government agency estimates 

The quantity of flaxseed proc: seed requirements betwe 19 and 20 
for oil is reported by the Burea million bushels for the coming 
the Census at 8.265.000 bu. for Official USDA publications eport 
January-March quarter and 29,55 that soybean seed requirements on a 
000 bu. since July 1, 1949, wit! 

1949. crop flaxseed processed befor . acre, including row cultivation 
July 1 

Included in the current stocks are | 
9,438,000 bu. on farms, as estimated i acreage is forecast in the Cor 
by the Crop Reporting Board. In off area where beans are a competiti 
farm positions were 13,180,000 bu. of 4 crop with corn and in the « 
commercial stocks at terminals, as 
reported by the Production and Ma 
keting Administration, and 9,034,000 
bu. at processing plants and int t 
mills, elevators and warehouses 

Of the farm stocks, it is estimated . : 
that 3,815,000 bu. were in North Da- | Walter C. Berger Fred W. Thomas tion.” The cool spring weather has 
kota, 3,419,000 bu. in Minnesota and | AFMA OFFICIALS—Fred W Thomas, president of Central Soya Co., retarded planting in the normal oat 
1,635,000 bu. in South Dakota, wit! Fort Wayne, Ind., and chairman of the board of the American Feed Manv- | Delt. One responsible USDA 
most of the remainder in Iowa. Of | facturers Assn., will direct activities during the 42nd annual convention of | °4Y5 that for every three da 
the 22,214,000 bu. in off-farm posi- | the AFMA at the Stevens Hotel, Chicago, May 11-12. At the left is Walter in seeding oats after April 
tions, 14,873,000 bu. were in Minne- | ©. Berger, president of the association, who will preside at the official yield will be reduced by one 
sota, 2,394,000 bu. in New ¥e rk, and | opening of the convention the morning of May 11. 

2,359,000 bu. in North Dak« On | oats at 70% of parity—the anticipat 

other states in which stocks exces ~ d ed price support level for 1950 

a half million bushels were So ha will not be attractive as comps 

kota and New Jersey | Premiere of New Motion Picture with beans at any price support 
> between $1.70 and $1.85 bu 


SENATE UNIT APPROVES to Ai, ghlt ht AF Area tor Expansion 


WASHINGTON The Sena the é The rowth of a Na ning dinner program. Guests for the 
Banking and Currency Committe . " “ht the annual ‘con | occasion will include members of be taken out of productior 
has reported a bill extending Feed Manu- | “The Growth of a Nation” cast, farm 
and import controls for one y« f ! 1-12, at the | leaders college representatives and 
measure would give the government tevens Hotel in Ch ze members of the press and radio 


control over these activities until Ju ; The a ciation film, made possible 
f Pays Tribute 


1, 1951 through tl contributions of mem- 
There is no substantial oppositior er \ b howr ve evening of ° 
PI ——s The movie pays tribute to research 
workers, the men who manufacture « 
and distribute feed and the farm- ° bd 


R ers “who have contributed so ch Jd B ke 4 New Pre 
Storage Plan eported Stalled ah A. s - — so mu oe Brooks. . .3 ew Products 


Convention Calendar 


Cotton-Growing Areas 


in the House 





national average basis are 1.26 bu. ar 


broadcast seeding 


The greatest increasé 





delta area where acreage 
tions Will make available su 
areas for soybean cultivatior 
In other USDA quarters t 
are saying, “Watch oat acre ce 
‘ 


a) 
cline as an index of soybean conti 


an acre. If this estimate is cor 





broad an area for soybear 


expansion as corn acreage 


acreage allotments on that 


| 
l USDA officials believe 








The premiere will be staged in the Classified Ads 
by Proposed Change i 1 Terms | evant baiiroom ot the Stevens. | Chesified Ade 


All seats at which the associatior ‘ 
By JOHN CIPPERLY tit ls were said to have | movie will be shown will Feed Markets in Detail 
. inter ed er head of this of served. Preferential seating wil] be | Why You Should Have an Incen 
Washington Correspondent of < t ecommend changes: in an given on the basis of receipt of or | tive Pay Plan 
Feedstuffs greement cepts y warehouse ders for banquet tickets | Use Business “Success Book” 18 
WASHINGTON Negotiations of | Men and vernmen cl In addition to the premiere, the Keep Semi-Fixed Assets in Rela 
the Uniform Grain Storage Agree I igh trade circles it has been | AFMA convention program will in- tion te Sales 7 
ment—conducted under the super, I ted t follor goverr clude speeches by leaders in agri- The Anatomy of Price Cutting 


sion of Martin J. Hudtioff, director of | mMent-trade discussion f the new | cultural and other fields. The key , . » 
the transportation and storage branct rT t r James A note speaker will be Wheeler Mc- Your Pledge to Farmers i 


of the Production and Marketing Ad , mmodity Cre ‘orp. mar Millen, editor-in-chief of the Farm | Parking—A Good Trump Card in 
ministration—were reported throw: linneapol persuaded Frank | Journal, the world’s largest agri- Merchandising 34 
into potential discard this week. Sub | cultural publication Try Panel Displays 56 
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Minneapolis, Minn. US.A., May 6, 1950 


Bi-Partisan Farm Study 
E have been impressed in the past few months with the ready accept- 
W.. by several groups of a suggestion for a bi-partisan committee 
to work out for this nation a permanent farm program, based on sound 
economy and completely removed, if that is possible, from political con- 
siderations 

The idea would be to have Congress authorize a commission, on the 
order af the Hoover Commission for government reorganization, which 
ould make a detailed and impartial study of the problem and report rec- 

unendations for sound, basic agricultura! legislation 
Price supports and other so-called farm laws have been used as vote 
it by politicians of every party for so many years that the practice has 
come standard and the results steadily more disastrous. There does not 
pem to be a solution that would lead to the intelligent, efficient, economical 
xluction and use of food if the political parties and their candidates con- 
nue to out-promise each other. An impartial commission, comprised of 
ble and conscientious men and under outstanding leadership, as was the 
offers such obvious potentialities for the country's 
ood that there is no wonder at the support the suggestion receives when- 
ver it is made to groups that are cognizant of the growing problem in 
gricultural legislation. There is no doubt about the difficulties to be met 
nm such an approach, but enough persistent support for the idea could bring 





loover Commission, 


it into being 
* * = 


A Talk to Farmers 


We like it all the more 
farms, where such 


cellent comment on farm support policies 


W wu due credit to the Corn Belt Farm Dailies, we present some ex- 


folks on the 
Here 


lands provided all the 


because those papers are addressing the 


straightforward reasoning will do the most good 





it 
evidence needed 
had no chance 


Experience in this and other 
that the farm support program, as set up in this country 
to succeed. It was predicated on the theory that every farmer, no matter 
In fact, the politically- 
minded Secretary of Agriculture ago that it was ‘unthink- 
able’ that any Uninterrupted 
profit never in all history has prevailed in any industry or profession, and 


how indolent or inefficient, should make a profit 


said some time 


farmer should be permitted to lose money 


never will even with government committed to such undertaking 


So, we have discovered that what we have been trying to do has only 


made matters worse. Surpluses have accumulated, at tremendous cost to 


production incentives have increased, with no application 


in certain products consumer demand 


the government; 
of the 
has been restricted through the 


brakes through price breaks; 
of prices out of line with com- 
to the point 


maintenance 


peting products; and the load on the taxpayer has piled up 


where public resentment is aroused 


All this failure. So, 


is look- 


was bound to come, short of catastrophic crop 


now, by tacit agreement, the whole country, including the farmers, 


ing for an alternative. The dominating idea in current discussions is that 
could finance 
When 
though there may be 
ored groups of producers. For 


participating, and the adminis 


found whereby farmers their own price 


to the 


some way should be 


support without recourse public treasury and if it is found 


there will be no net gain for agriculture as a whole 


gain years, for especially fay what is 
gained will be taken out 


take-out may easily prove 


some 
in levies on those 
to be 


trative costly 


support has become 

We have traveled 
and congressional hearings and legis- 
a hodge-podge of compromise 
revision of the law goes into 


“It remains that some form of farm product price 
a political if not an economik 
that far. So there will be discussions 
lation of one kind or another 
and no real or lasting good in it 
effect another is being shaped up 

“But the position of the farmer who clamors for such benefits is under- 
standable. He feels that he is in to compete with organized 
labor for a fair share of the national dollar, so must depend upon the ven- 
erable gentleman with the whiskers to lend him a helping hand In that 


necessity in this country 


on the whole 


Before one 


no position 


aim, he is enthusiastically aided and abetted by the legislators dependent 
om the rural vote for continuance in office.” 

It's an unbeatable setup. 

* * * 

HE price administrators are always on the alert for something to worry 

about. It was not long ago, three and one half years ago to be exact, that 
they were tearing their hair and getting as many consumers as they could 
to do likewise, over the disaster that would result to consumers’ pocket- 
books if the OPA was killed. Meat would skyrocket so high that no one 
could eat it, they said. Now, the same group is worrying what will happen 
to the market for hogs if they don't find some way to give a few billion 
pounds of pork away and tax consumers and farmers to pay for the gift 

“Nothing seems to be working for them, or ever did. But maybe that 
is the point. If there were no emergencies, what would become of al! the 
Washington farm experts? The finest part of their life is that whatever 
the outcome of any of their manufactured worries, it doesn't cost them 
a cent. It all comes out of the taxpayer. Sometimes the consumer is hit 
by the backfire of their pianning. Sometimes it is the farmer, and some- 
times industry. All have had some pretty stiff doses of planning by our far- 
away farmers. They held onto OPA stubbornly right to the end. There never 
was any need for OPA in the livestock and meat industry, and history since 
it was dropped in the fall of 1946 proves it. Currently, the agriculture de- 
partment is failing to prop the market for hogs 

“The Brannan program of direct subsidy to farmers would forever 
solve their problems, they now tell farmers and consumers. That would 
give them complete control over all production. If this is the plan that is 
ahead, it is time for worry, not for those seeking more power, but for farm- 
ers, consumers, industry, or anyone who wil] foot the bill for this one 

“Worry is their staff of existence, and they are always in position to 
create a new one.” 


MARKET NEWS SUMMARY 


* 
For Market News Details Turn to Pages 75-78 








clined l¢ Ib. The butterfat-feed ratio 

in the Minnesota-Wisconsin area was 

25 at the middle of April compared 
| with 27.3 in March and 24.7 in April 
last year. The egg-feed ratio for the 
Minnesota-Wisconsin area in April 
was 9.38, against 10.3 in March and 
13.5 in April last year 

¥ ¥ 


Formula Demand 
Remains Strong 
in Southwest 


Formula. feed prices again moved 
to higher ground this week, but the 
advance did not seem to hamper de- 
mand and sales were in a very good 
volume in the Southwest. In spite of 
the market strength dealers were in 
need of additional supplies, and or- 
ders placed with manufacturers were 
nearly as heavy as a week ago 

Cash corn prices reached even 
higher levels this week before set- 
tling back a few cents, but millfeed 
and soybean oil mea] were experienc- 
ing new strength. Alfalfa meal, lin- 
seed oil meal and cottonseed oil meal 
were steady. Thus, most manufac- 
turers again were forced to add as 
much as $1@2 ton to the cost of 
their formulas. 

The midwestern and south central 
broiler season was moving along in 
good shape, and prices for broiler 
meats around Kansas City and 
through Arkansas -and Texas held 
steady. Increased interest in turkeys 
was also adding to the general feed 
demand. Egg prices were about 
steady and hog values were good. 
Therefore, there were scarcely any 
influences to discourage feeding, and 
sales of formula feeds continued in 
good volume 

Production in the Southwest is at 


Formula Buying 
Holds at Steady 
Pace in Northwest 


Formula feed sales have main- 
tained the heavy volume of recent 
weeks and for some concerns have 
expanded further. Reports on deal- 
ers’ attitudes toward steady price ad- 
vances vary, with some concerns de- 
tecting resistance, and others, noting 
the volume of orders, declaring that 
higher prices aren't hurting business 

The slow development of green pas- 
tures in the Northwest continued to | 
boost sales of dairy feed, both the 
lower protein types and more expen- 
sive rations. One manufacturer re- 
ported sales of dairy feeds 25% above 
normal. Chicken and turkey feeds 
are in good demand, with hog feeds 
still slightly behind usual but improv- 
ing 

Millis are working full 24-hour 
schedules in many cases, and a few 
are running a week or so behind on 
filiing orders 

Ingredient further 


prices gained 





The index of wholesale feed- 
stuffs prices for the country as 
a whole, compiled by the Pro- 
duction and Marketing Admin- 
istration, stood at 242.3 as of 
May 2%. up 5 points for the 
week. The feed grain index was 
210 up 44, points from the pre- 
vious week. 











during the past week, although 
toward the end of the period some 
resistance among buyers developed 
and a few ingredients eased in price 





Soybean oil meal declined from the 
peak levels, and millfeed demand was 
off somewhat. Alfalfa meal remained 
firm because of the lack of new crop 
material on the market from the 
Southwest. Screenings were tight be- 
cause of the long delay in moving 
supplies out of Canada by boat this 
season. Oat products, which are in 
good demand, advanced with the cash 
oat market. 

According to a government report 
feeding ratios for dairymen and poul- 
trymen were less favorable in April 
than in March as a result of rising 
feed costs. Egg prices were only 
slightly higher, while butterfat de- 





the peak thus far this year. Full pro- 
duction with extra hours of running 
time has been necessary. 

.¥ 


Strong Price Trend 
Dominates Feed Trade 
in California 

Trading in protein concentrates in 
southern California was featured by 
further moderate to substantial ad- 
vances all along the line. Most feed 


mixers have advanced prices on for- 
(Continued on page 18) 
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We offer the following grains and feeds at prices listed below, in either 
straight or mixed cars, subject to market change and our confirmation 


MIXED FEEDS 
KELLOGG POULTRY FEEDS 


F.eb. Mpls 
PROTEIN FER TON 
sacked 


Poultry Concentrate 32% $85.00 
Poultry Concentrate, with Oi! 32% 89.00 
Chick Starter Mash 18% 76.00 
Chick Grower Mash 17% 71.00 
Laying Mash 20% 74.00 
Hen Size Scratch Feed 66.00 
Grower Scratch Feed 69.00 
Chick Scratch Feed 71.00 


KELLOGG TURKEY FEEDS 
Turkey Starting Mash 24% 80.00 
Turkey Growing Mash 20% 


KELLOGG HOG FEEDS 
Pig Grower . 24% 
Pig-Hog Balancer 32% 
Super Hog Concentrate 40% 


KELLOGG DAIRY FEEDS 
Molasses Dairy Feed 16% 
Dairy Feed (all grain) 18% 
Dairy Concentrate 32% 
Calf Meal, 50-Ib. sacks 22% 
Special Steer Ration W% 





MISCELLANEOUS FEEDS 


Feb. Mpte 
PROTEIN FRE TON 
wacked 


Alfalfa, % inch cut $38.00 
Linseed Oil Meal MG $74.00 
Linseed Oil Meal 3% 71.00 
Soybean Oil Meal 86.00 
Steel Cut Dry No. 2 Yel. Corn, hen size 60.50 
Ground Dry No. 2 Yellow Corn 58.00 
Ground or Pulverized Barley 52.00 
Pulverized White Oats 58.00 
42-44 Ib. Double Recleaned Fancy 

Canadian Racehorse Oats, bulk 1.08 

Sacked—New burlaps 1.17 
40-lb. No. 2 White Oats, bulk 56.00 
40-lb. No. 2 White Oats, sacked 60.00 
%6-lb. White Oats, bulk 55.00 
36-lb. White Oats, sacked 59.00 
Pure Bran 61.00 
Standard Middlings 64.50 
Meat Scraps 117.00 
Douglas Brand Corn Gluten Feed « 65.00 
Oyster Shells 21.50 
Calcium Carbonate 12.50 
Flax Screenings, bulk 29.00 
Flax Screepings, ground and sacked 36.00 
Canadian Kefuse Serdgs., bulk 2 B Out 


Cane Molasses, 50-gal. drums, each 16.50 
Barn Lime, ton lots, per sack SO 








SPECIAL “eitins™ 


Mpls., Sacked 








Y Tk 
KELLOGG 
FEEDS 


ste 


\ = > 


48 Catt CHICAGO aAvenuE setweee 
PWACATHA & BOSEET + OT. FAUL, BIRe 


orf saet Hen RETIe 
at Terese ave. & £.. MINNEAPOLIS, BIRR. 
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Domestic Farm Price Policy 





ADVISORY GROUP CITES CONFLICTS 


WITH INTERNATIONAL TRADE POLICY 


Inconvertibility of Sterling Seen as One of Chief Problems; Admin- 
istration Believed Backing Away From Supports on Perishables ; 
Proposals Made for Foreign Trade Studies 


By JOUN CIPPERLY 


Washington Correspondent of 
Feedstuffs 


Branding the do 
policy as a contra 
ull foreign policy 
# Agriculture's 
Trade Policy 
the delay in 
farm pro 
was made in a 


Department 


Agricuitura 
nas ft upped 
ir domestic 
eritician 

lea F 


ulture 


‘hat irannan, secre 
two-day 
committee and 
Secretary 
Ser 
broad 


the 


rt came after a 


tween th 
ils, including 
the 


un outlined 


SO RSIOTIS 
the 


between 


Opening 
of conflict 
tion and the 

being followed by 

did 
Brannan farm plan 


inter 
nificant! he 


thw probiems WW 


the trouble is 
sterling with 

verhanging 
the sterling trading 
t and the Mediterra 
n international trade 
sused by these ster 
taken 
Adminis 
supplying the 


um been up by 
Cooperation 
nen 


as been 


materials with 


able to pay 
Were 
the 


into 


balances in part 
ertible with 
sterling 
wipe out 
old reserves 
year ago 

Ss loan 
ling bal 


1o% poses 
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en into two major spheres of trade 
influence: one a sterling area and the 
other a dollar area, neither of 
would be able to do business with 
the other unless the sterling balances 
were paid 

At the same time, there is an ad 
ministration drive for a reduction in 
our tariff barriers which prevent for 
eign nations from making sales o 
their goods and commodities to the 
US 

Against these international trade 
difficulties is the high domestic farm 
price support level which would act 
as an attraction to foreign agricul 
tural commodities if we should lower 
our tariffs 

The State 


nounced a 


which 


‘ 


has ar 
commod 


Department 
list of 


plans to neg: 


broad 
ties on which the US 
tiate lower tariffs at 
of the General Agreements on Tar 
and Trade in England Sept. 28 
r'ypical of the conflicts which aris« 
between the domestic farm policy and 
the international progran 
that of the dairy industry. Reducec 
tariffs on these products would mear 
that larger quantities of foreigr 
dairy products would enter the US 
attracted by the high farm price sup 
port level. At the same time, the hig! 
level the US. dairy 


access to exp rt 


another sessior 


y 


trade 


support denies 


industry markets 


which are reported to show a norma 


preference for U.S. dairy product 


Contradictions Hit 
After hearing top level USDA off 
the problem, the track 
ittee struck out at the 


evident contradictions in governmer 


clals describe 


policy comm 


operations in firm and not uncertai: 
terms. The committee repor ted 

‘The agricultural industries of the 
; being rapidly and dramat 
illy confronted with problems grow 


US. are 

ing out of the alleviation of wartime 
und postwar shortages of farm prod 
As a result farmers and others 
nterested in agricultural productior 
and 
~ ty rive 
or » the 


lation as it 


ucts 


marketing policies must of neces 
prompt and vigorous atten 
developing foreign track 
the probable 
for Amer 


affects 
iture foreign markets 
arm products 
ne of the questions which need 
arefully in ti 
that 


_ram 


be weighed most <« 
fact 
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connection is the Any a 


cultural or whict 


deavors to maintain prices above 
ket levels for an) 
of the 


It comes 


considerable 
s inevitably nati 
wniflict wit) 


time 
into «cr 
develop international trade and 
ifernational cooperati 
programs are nationali 
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heca use 


ead to well 
nds that trad 
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ALFALFA MEAI 
March, 1866, with 


PRODUCTION 
com partseons 
Ma a A 
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Seasons tota 


Alfalfa Meal at Preducing 
Pieets in Teme 

“4 33.000 

42.) 45 

Li, 300 46.800 
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raise prices 
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acceptabik 


to expect 
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the difficulties 
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prices are above 
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f exporting 
those fror 
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“(4) They 


jumping wh 


increas 
because 


compe tir sources of sup 


foste 
port 
from other 

“(5) They requ 
products sold abroad at lower 
from returning to market 


“(6) T wy encourags 


, 
count 


barriers 


of state trading because o 


ernment controis necessar) 
effective operation 

They 
tionalistic programs for the « xpansion 
production in other 


(7) encourage Simular na 
of uneconomic 
countries to ducts 
which in 
demands 

The US 
ing nation 


rep we 
} 


turn Wh 


for restrik 
today is 


As 


consequences of 


suct 


m its 
world 


relationship 


red 


mtr 


grams in 


Hit 


cated may mean an end to egg price 
support in 195) 

Administration congressiona!] lead- 
ers have all but abandoned the Bran- 
nan farm plan and are stating public- 
ly that the costly perishable phase 
f the farm program may have to be 
discarded if the program is not to be 
wrecked 

These are straws in the wind, but 
the report of the USDA foreign trade 
industry advisory group last week 
may focus attention on the general 
trade weather and provoke action 

If that condition occurs, members 
of the policy committee are to be 
thanked for their forthright statement 
ufter their recent session here 


entirely 


- 


POULTRY GROUP REVISES 
COMMITTEE OPERATIONS 


CHICAGO 


yultry 


The Institute of Amer- 
Industries has stream- 
important part of its own 
its working committees 
according to Cliff D. Carpenter, insti- 
tute president 
Three new committees, production 
processing, and 
merchandising, replace the previous 
st egg products, dressed poul- 
try and eviscerated poultry commit- 
tees 
In addition, institute directors have 
umed a committee to help plan and 
i the 1951 Fact Finding Confer- 
r revious committees, re- 
will be continued 
appointed 
meeting in 
institute's commit- 
Production and pro- 
Wright, Davis-Cleaver 
Quincy, IIL; processing, 
hn F. Peterson, Peterson-Biddick 
( Wadena, Minn.; merchandising, 
H. C. Sheridan, Omaha Cold Storage 
Cc ymaha; research, John Kurtz, 
man White & Co., Fort Wayne, 
! Thomas W. Heitz, Rock- 
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JOHN K. WESTBERG RESIGNS 
BORDEN CO. POSITION 


YORK John K. Westberg, 
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fv gALFALFA MEALS 
Car Lots — Truck Leads 


Distributors for 
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NORTH DAKOTA 
SOUTH DAKOTA 
and Northen WISCONSIN 


Por Information write 


MANEY BROTHERS 
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18 YEARS of BEING FIRST 


First to produce dehydrated alfalfa meal in sufficient volume 
ly supply First to protect the Caro- 
ilfalfa meal by cold stor age 


vdrated alfalfa meal with guaran 


for a dependable year 
tene content of dehydrated 
First to actually deliver del 


teed Carotene the year ‘round First to establish extensive 


meet a required ship 
ping schedule these are some of the highlights of the W J 


feed mdustry since the 


storage facilities at strategic pomts t 


Small (Company's service to the 


company began operations in 1933 Today, as always 
Small'’s Dehydrated Alfalfa Meal is first choice of dis- 


crimmnating buyers 











THE W. J. SMALL COMPANY, INC. 


1200 COA K SYTrRmeerT KAWSAS ec@;vy,. ee eee ee 
SALES Division 


DET ORATES ALFALFA meat 
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USDA Offers Wheat for Sale 





100 MILLION BUSHELS AVAILABLE; 
BEARISH EFFECT ON MARKET SEEN 


Wheat for Export to Be Sold at Market Price at Time of Sale; 100 
Million Bushels Offered Are Part of 275 Million Bushels 
to Which Government Has Taken Title 


WASHINGTON~—The U.S. Depart- 
ment of Agriculture cast a bearish 
aspect on wheat markets this week 
when it announced that, through 
May, 1950, it was making available 
100 million bushels of wheat for ex- 
port at the market price at the time 
of sale. Trade experts declared that 
this price policy definitely put a ceil- 
ing on wheat prices 

The bearish aspects of this policy, 
if any, are likely to affect most of 
the commodity markets, one source 
declared 

The 100 million bushels offered for 
sale are part of an estimated 275 
million bushels of 1949 crop wheat 
to which the government has taken 
tithe. The 275 million bushels repre 
Sent the amount officials believe 
USDA will take over from price sup 

wt loans that matured April 30. The 

act amount is not known since 
rmers have redeemed some of the 

2 million bushels put under loan 

In addition to offering wheat for 
xport, the government offered to 

rll it domestically at 27¢ above the 
yan level 

Available for Fiour 

The export offer of wheat at the 
market price also is available for 
flour, providing any flour milled is 
shipped abroad 

Meanwhile, not only were the 
dampening effects of the May wheat 
sales policy noted, but a similar in- 
fluence was seen in the price policy 
of the government concerning cot 





tonseed oil, which was made available 


§ for export at the market price and 
§ for domestic sale at prices currently 
i under the domestic market. 


: 


é 


Shows Bullish Influences 

On the other hand, this overt ef 
fort to check the market advance was 
seen as advertising the bullish influ- 
ences under the markets. The gov 
ernment has been extremely worried 
over the run-up in the soybean mar- 
ket—« run-up which has already 
priced Economic Cooperation Admin 
istration out of the market for soy 
beans for Germany temporarily 

This week's announcement of sales 
prices for domestic and export sales 
of surplus commodities In the hands 
of the government is now popularly 
known as the “Ralph S. Trigg Cata- 
since the pricing announce 
ment was inaugurated by Mr. Trigg 

According to Mr. Trigg’s state- 
ment disclosing the May price list 
these manthly listings are designed to 
aid interested buyers in their normal 
commercial operations 


Sales Reported 


Trigg catalogue reports this 
in effecting the following 


logue” 


The 
SUCCESSES 
sales 

“Since the beginning of this pro 
gram in January of this year, sales 
of CCC stocks for domestic use un- 
der the program as reported through 
April 21, totaled $9,771,847, consist- 
ing of 6,992,981 Ib. cheese valued at 
$2,351,450; 6,192,731 Ib. butter val 
ued at $3,782,880; 26,560,000 Ib. crude 
cottonseed of] valued at $3,486,000 
480,000 Ib. refined cottonseed oil, va)- 
ued at $72,600; 170 cwt. dry edible 
beans, valued at $1,244; 1,939 bu 
oats, valued at $1,861; 26,542 bu. bar- 
ley, valued at $34,941; 100,000 Ib 
potato starch, valued at $4,500, and 

5.771 cwt. gum rosin, valued at $36,- 

“The CCC will entertain offers 
from prospective buyers for the pur- 
chase of any commodity on the cur- 





rent list. Offers accepted by the CCC 
will be subject to terms and condi- 
tions prescribed by CCC.” 

To return to the cottonseed oi! 
sales price policy for May, USDA is 
offering 20 million pounds prime 
crude for either export or domestic 
sale on the following basis: Export 
market at time of sale; domestic 
13%¢ Ib., Lob. producing mills; 10,- 
775,000 Ib. refined in Texas at 15\¢ 
Ib. at storage and 1,500,000 Ib. in Cal- 
ifornia at 15%¢ Ib. same basis 


. Domestic Price Up 

Domestic wheat sales prices have 
been raised 1¢ bu. over last month's 
offering 

The trade's general reaction to the 
export price announcement was bear 
ish, seeing the overhang of the lower 
export price levels as resting on the 
markets. For example, in the domes- 





tle market USDA is offering 13 mil- 
lion bushels of flaxseed at $4.29 bu., 
Minneapolis, while at the same time 
it is offering for export this com- 
modity at New York in store at #4 

There has been no change in the 
USDA sales policy on oats, corn, bar- 
ley or grain sorghums, which have 
been steadily offered in the export 
market at the going price on day of 
sale. Since some of these commodi- 
ties have been moving into the price 
support zone level, it is concluded 
that the May price support policy 
is again bearish. 





DRY SKIM MILK OUTPUT 
GAINS OVER 1949 RATE 


WASHINGTON Production of 
dry skim milk for animal feed in 
March was 2,356,000 Ib., the Bureau 
of Agricultural Economics reports 
This was 31% more than the output 
for the same month last year and 
89% above the five-year average 

Cumulative production during Jan- 
uary-March was 5,550,000 Ib. 20% 
more than in the same period in 1949 

Dry buttermilk production § in 
March was 3,925,000 Ib., down 12% 
from jast year and 9% below the 
five-year March average 





World Soybean Output Estimate 
Raised to 507 Million Bushels 


WASHINGTON World soybean 
production in 1949 is now estimated 


at 507.1 million bushels by the Office | 


of Foreign Agricultural Relations 
This is somewhat larger than earlier 
information indicated but 10% less 
than in 1948 (revised) and is th« 
smallest postwar crop 


Canada produced a record output | 


of 26 million bushels of soybeans 
from 104,000 acres in 1949. Better 
than average seasonal growing condi 
tions resulted in a record yield of 25.1 
bu. an acre. The commercial soybean 
crop is produced in the Province of 
Ontario, but soybeans probably could 
be grown successfully in Manitoba if 
plantings were of an early maturing 
variety 

Canadian farmers are being urged 
to grow more soybeans in order to 
supply a greater share of the demand 
for oil and to reduce dependency on 
dollar imports. Some increase, pos- 
sibly 10,000 to 15,000 acres, is ex- 
pected in 1950 depending on price 
prospects at planting time 

The U.S. 1949 soybean crop of 222.3 
million bushels was only slightly less 
than the 223 million bushels harvest 
ed in 1948. In both years the US. ac 
counted for about 40% of the world 
total. Last year’s yield per acre of 
22.4 bu. was a record for this country 

Boost Expected in 1950 

Indications point to a still larger 
crop in 1950. Based on reports from 
farmers as of March 1, about 13.5 
million acres will be planted to soy- 
beans. This would be an increase of 
18% over the comparable figure for 
1949. Much of the prospective increase 
for this year is expected to come 
from land diverted from crops under 
acreage allotments 

If this acreage is realized, about 
11.7 million acres probably will be 
harvested for beans. Based on the 
average yields by states during the 
past five years, the 1950 soybean 
production would be about 228 mil 
lion bushels 

There is very little information 
available on 1949 soybean production 
in Europe. Italy's 1949 crop, now re 
ported at 52,000 bu., is less than ear- 
lier estimates indicated. 

China and Manchuria’s 1949 crops 
are estimated at 179.2 million and 66 
million bushels, respectively. Japan 
produced 89 million bushels of soy- 





beans, compared with 8.1 million in 
1948 and 12.5 million in prewar years 


Production Declines 

South Korea's soybean crop of 6.7 
million bushels is somewhat smaller 
than earlier reports indicated but 
more than one third larger than in 
1948. Production in Indonesia is esti- 
mated at 7.3 million bushels for 1949 
and 9 million (revised) for the pre 
ceding year. Soybeans are grown pri- 
marily for domestic consumption, but 
smak quantities were exported to Ja- 
pan during the past two years 

Turkey's soybean output has varied 
considerably in recent years. The lat- 
est estimate for 1949 is 50,000 bu., 
down 30% from a year earlier but 
35% greater than prewar 

Brazilian soybean output reached 
1.2 million bushels in 1949. This level 
is expected to be maintained in the 
current year 

Tanganyika's 1949 soybean esti- 
mate has been revised upward to 
36,000 bu.. which is slightly more 
than one-third of the 1948 crop. The 
Union of South Africa harvested 80,- 
000 bu. soybeans in 1949, the largest 
since soybean cultivation began in 
the middle 1940's 


E. G. YANCEY TAKES FULL 
CONTROL OF ATLANTA FIRM 


ATLANTA — E. Grady Yancey of 
the local brokerage firm of Yancey 
& Harlan, has announced that he has 
assumed full control of the business, 
having purchased the interest of A 
D. Harlan 

For the time being the business 
will continue operations under the 
name of Yancey & Harlan, Mr. Yan- 
cey said 


ARGENTINA HIKES PRICE 
PAID TO CORN GROWERS 


WASHINGTON — The price to be 
paid corn producers in Argentina for 
the crop to be harvested in the spring 
of 1951 has been announced at the 
equivalent of $1.59 bu. for bagged 
grain, on track at Buenos Aires. This 
represents an increase of 31% over 
the price being paid-for the current 


crop. 
The higher price and the early 





to plant about 12 million acres this 


The goal is set at the 1940-41 level, 
and would be, if achieved, the largest 
acreage planted since that year. Of- 
ficial estimates are not available for 
last year’s acreage, but unofficial in- 
formation indicates that it was about 
7 million acres, or the smallest area 
planted to corn since 1907. 

The new price is to be paid only 
to producers who work their own 
land. Grain acquired as share rent 
would be paid for at the rate of 
$1.21 bu. the rate for the present 
crop, according to the official an- 
nouncement. That stipulation applies 
also to wheat deliveries from next 
year’s crop, for which a price of 
$2.27 bu. was announced in early 
March 


315 Million Bushels 
Corn Under Loan, 
Purchase Agreement 


WASHINGTON — The Production 
and Marketing Administration re- 
ports that farmers had put 315,320,- 
557 bu. 1949 crop corn under C 
modity Credit Corp. price support 
through March, 1950. This compares 
with approximately 296 million bush- 
els of 1948 crop corn put under sup- 
port through March, 1949. 

The price support total for 1949 
crop corn consists of 289,924,492 bu. 
under farm storage loans, 2,345,599 
under warehouse storage loans and 
23,050,466 under purchase agree- 
ments. While the loan total through 
March is substantially larger this 
year than last (when it amounted 
to 243,427,697 bu.) the purchase 
agreement amount is less than half 
of last year’s figure of 52,485,500 bu 

Loans and purchase agreements on 
1949 crop corn will be available to 
farmers through May, 1950, except 
in areas where earlier closing dates 
were established because of Angou- 
mois moth infestation 
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Turkey Promotion 
to Be Continued 
During May 


CHICAGO 


A turkey promotion 
started with a “Turkey for 
Easter” campaign will be continued 
throughout the month of May, the 
Poultry & Egg National Board an- 
nounces. The Maytime promotion is 
being built around the 35 million 
pounds of breeder hens which are on 
their way to market. 

Theme of the May turkey promo- 
tion is that hen turkeys should reign 
as the food “Queen of the May”—in 
price, in supply and in menu versa- 
tility. A release developed around 
this idea, suggesting numerous ways 
of serving turkey and many different 
uses, has been issued to over 8,000 
food leaders and radio farm directors 
throughout the country, as the open- 
er of the campaign 

Cooperation of various segments of 
the industry, retailers, restaurants, 
hotels and institutions .is being en- 
listed in an all-out effort to get the 
surplus supply of turkeys moved into 
consumption channels before the 
broiler-fryer chickens hit the market 


———pS——__—_ 


JOINS STOCK-GRO, INC. 
DES MOINES—tEar! Sallee, for- 
merly with the Borden Co., and head- 
quartering in Des Moines, has 
Stock-Gro, Inc., Chicago, in the 
department. He continues to live 
Des Moines. 


which 





Winter Crop Cuts 
Expected to Hike 
Sorghum Plantings 


WASHINGTON The sorghum 
acreage in 1950 will be 24% larger 
than last year if farmers carry out 
their March 1 planting intentions 
the Production and Marketing Ad- 
ministration reports 

Farm prices of grain sorghums 
thus far this season have averaged 
$1.81 cwt.. which is 28¢ below the 
loan value and 32¢ below the same 
months last season, reflecting record 
feed grain supplies and reduced de- 
mand. As a result of the lower prices 
farmers have placed 81.6 milion 
bushels under government support. 

Farmers intend to plant 14,568,000 
acres of sorghums (including sor- 
ghums for syrup) this year accord- 
ing to March 1 plans as reported 
to the department. This compares 
with 11,754,000 acres planted last 
year. With the exception of the past 
three years this would be the small- 
est acreage since 1937. As in other 
years the acreage finally planted to 
sorghums will depend largely on the 
extent of abandonment of fall-sown 
crops and whether or not spring 
conditions are favorable for the plant- 
ing of regular spring crops. Acreage 
allotments of wheat, corn and cot- 
ton are expected to result in sharp 
increases in sorghum plantings. The 
unusually dry weather this spring 
may also result in larger plantings 


More Harvested as Grain 


With the development of more 
varieties suitable for combining in 
recent years a larger proportion of 
the sorghum acreage has been har- 
vested as grain. Based on this trend, 
the acreage harvested for grain this 
year may be the second largest of rec- 
ord, exceeded only by the 9,385,000 
acres harvested in 1944. If sorghum 
yields by states should equa! the 1944- 
48 average, about 131 million bushels 
would be harvested for grain. Such a 
production would be 14% less than 
the large crop produced l vear 
when record yields were attained, but 
only slightly less than the 1948 crop 
and about 20% above average 

Marketings of grain sorghums 
based on inspected receipts, thus far 
this season were the second largest 
on record and 30% above last year 
Inspected receipts, October, 1949, 
through March, 1950, totaled 41,499 
cars or approximately 70.5 million 
bushels. This compares with 31,712 
cars or 53.9 million bushels inspect- 
ed in the same months last season 
and 51,655 cars or 87.8 million bush- 
els the record high for the same 
months of 1944-45. These inspections 
include grain which moved through 
inspection points to be placed under 
the price support program 


Exports Hold Up 

Exports of grain sorghums, October 
through March, amounted to 124 
million bushels or about the same as 
was exported in these months last 
year. Total exports last season 
amounted to 39 million bushels, the 
largest on record. The use of sor- 
ghums for the production of alcohol 
has been very small during the past 
12 months, averaging around 20,000 
bu. per month. During the previous 
year over 600,000 bu. were used 
jonthly. No accurate estimates of the 
amount of sorghums used for feed 
thus far this season are available 
dowever, on the basis of the large 

nount placed under government sup- 

rt and the large exports, the quan- 
ty fed or used commercially appar- 

tly was relatively small. 


ast 








farm-stored and 63.1 million ware- 
house-stored at the close of the pe- 
ried. The Commodity Credit 
had signed purchase agreements for 
63 million bushels in the same period 
Loans on the 1949 crop matured 
on March 31 with owners required to 
file intentions to deliver within 30 
days after March 31. With prices 
well below the support level it is ex- 
pected that a large percentage of 
the grain under loan will be turned 
over to the Commodity Credit Corp 
Producers who have farm-stored sor- 
ghums may reseal the grain with the 
loan extending to April 1, 1951 
igen 


PROTEIN MEAL FUTURES 
REACH SEASONAL HIGHS 


MEMPHIS—Protein meal futures 
on the Memphis Merchants Exchange 
backed off slightly toward midweek 
after a strong advance earlier had 
carried most contracts to new season- 
al high levels. The advance was ac 
companied by a heavy volume of 
trading, particularly in soybean oil 





meal, which also diminished as the 
market reacted slightly on profit tak- 
ing and hedge selling 

Soar:g soybean prices on the Chi- 
cago Board of Trade and strength in 
cottonsed oi) and lard influenced the 
rise in protein meals, and the reac- 
tian thet followed was considered to 
be a normal readjustment of values 

On May 2, all cottonseed oi] meal 
deliveries were above a week pre 
vious along with the old crop soy 
bean meal futures. Only minor 
losses were shown by the new crop 
proteins for the week 


oul 


soy bear 

The July soybean oi] meal deliv 
ery jumped the daily limit of $3 ton 
in active trading May 1 and showed 
a net gain of that amount for the 
week ended May 2. May soybean oil 
meal wes up $1.95 ton while the new 
crop deliveries lost 25@50¢ ton. 

The July position also led the ad 
vance in cottonseed of] meal, up $1.75 
ton for the week, while other months 
ended 35¢@$1.25 ton ahead 

There was considerable placing of 
straddles between July and October 


BURLAP BAG 





Burlap Bag general headquarters 
..- Bemis... will be the depend- 
able, convenient, ready-to-ship 
source for your burlap bag re- 
quirements, whatever the size of 
your order... and whether you 
want the famous Angus that 


Bemis is also a major supplier of 
cotton, paper and waterproof 
laminated bags and bag-closing 
materials. 


Boies + Boive © Bowtarn + Brook! + Buftole + indtome potty 
© Citenge + Cleweland + Dewwe: + Detroit 
New 
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during the week while liquidation of 
the expiring May contract proceeded 
slowly but orderly. That month goes 
off the boards May 20 

Heavy trading on the exchange dur 


ing April resulted in a new volume 
record on soybean oi] meal. Total 
April sales for that protein amounted 
to 141,100 tons wnpared with the 
previous record of 138,100 tons estab 
lished in September, 1941 


COLORADO SPRINGS CHOSEN 
AS ADA CONVENTION CITY 


CHICAGO. The ninth annual con 
vention of the American Dehydrators 
Assn. will be held Jan. 10-12, 1951, at 
the Broadmoor Hotel in Colorado 
Springs associatior officials an 
nounce 

Colorado Springs was selected as 


the convention city because a major 
ity of the membership voted for it in 
a poll taken several weeks ago, and 
those attending the last convention 


voted at one of the sessions to return 
to the Boardmoor 








operathons 


knowledge of quality. 


stronger thon the buriop itself. 










Here’s why Bemis is Burlap Bag G. H. Q. 


@ Experience—Producers and users ollke 
eccept Bemis’ grading of indian buriep as the 
standard for the industry. You benefit from ow 


@ Qvolity Bog Monvfacturing— Just one ex- 
ample Bem chose stitch seoms ere @s strong or 


@ Bems Band Lobe! Buriap Bog, with 
alep, bright Bemis printing, se? o new 
bugh in saleability for your product: 

@ Facilities — 16 
plants and 15 odd- 
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K. D. EDDIE, OFFICIAL OF 
SUPERIOR MILLS, = 


OBA Cass Ka 
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K. L. TURK’S COMMENTS 
ON REPORT CORRECTED 


PART OF THE MIX! 


SEA-MAID is a special blend ) per cent highest quality PAPROCO 


west coast condensed fish solubles + 60 r cent top-quality alfalfa 


leaf meal and ) fish solubles are held in their 
original vitamin-rich form as n s not redehydrated. SEA-MAID 


comes pac ked in convenient 100-Ib bags 


A RICH NaTURAL source of APF 


clude 


JAMES H. SELEY & CO. | See deme: Wane 


Oklahoma City ree daau ters 
704 S. SPRING ST., LOS ANGELES 14, CALIF TELEPHONE MUTUAL 1371 Miss Geaneen Eddie and Mrs. Ge 
of Oklahoma City and ~Mrs 
wyvden. Kansas City. and f 
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Doughboy’s New % Hour Radio Show Sells For You! 


On WCCO, Minneapolis with LARRY HAEG, the Upper Midwest's best-known farm broadcaster, on 
Tuesday evenings, 9:30 to 10P.M. . . . just before the Cedric Adams newscast. 


ENTERTAINING + INFORMATIVE + FULL OF HUMAN INTEREST 


Songs by Bobby Blake.Ballads by The Singing Doughboys. Guest Interviews with leading farm authority. 
Farm Family of the Week — selected by County Agent. County Paper Editor of the Week. 


BLANKETING OVER 500,000 FARM HOMES WEEKLY 


PLUS Country Journal of the Air WCCO, Sundays, from 8:45 to 9:00 A.M. 
The PLUS WTMJ Milwaukee, 6 o'clock Early Morning News, Monday through Saturday. 








PLUS Morning Market Reports, 3 days a week on WHBY, Appleton; KFIZ, Fond 
du Lac; WCLU, Janesville; WIBU, Poynette-Madison; WHBL, Sheboy- 
gan; WJPG, Green Bay; WFHR, Wisconsin Rapids; WGEZ, Beloit. 

nd PLUS Cooperative Ads—prepored in several sizes for your local newspaper 


. aimed directly at your local market... in terms your customers 


will understand 

—, PLUS Sales Aids—powerful posters, signs, point-of-sale displays, promo 
tional booklets, mailings, and special helps created by men who know 
the farm market. 


PLUS ‘Dividends for Doughboy Patrons” Plan—offering your customers the 
opportunity to obtain their choice of hundreds of dividends . . . from 
a cook book to a built-in kitchen. This plan attracts new customers 

. and keeps old ones loyal. 

Packaging That Sells the family—Doughboy Poultry Feeds are now 
sacked in new 80 squore Percales, designed and produced exclu- 
sively for Doughboy . . . in fabrics and patterns created by America's 
most famous designers. Another Doughboy extra! 


Advanced Laboratory Techniques — insuring Doughboy patrons the 
benefits of the lotest in scientific research, such as Doughboy’s intro- 
duction of the anti-coccidiosis preparation, Megasul, into Doughboy 
Premium Chick Starter and Doughboy Premium Chick Grower. Dough- 
boy uses science to produce better feeds . . . 


Afi This Equals Faster Turnover, More 
Seles, andjGreater Profits For You! 





A LDoughbo D: 


INDUSTRIES, INC. > ‘. 
New Sehmeet, Wloqensia 
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YOU'RE WISE TO CHOOSE 


STANDARD BRAND 
PULVERIZED OATS 


FOR TOP RESULTS 


Mixed Cars at Straight Car Prices 


TOWRER BHRAND ROLLED OATS 
(Meam Nelled) 

WHOLE OAT GROATS 

STERL CUT OAT OROATS 

GROUND OAT GROATS 

GLENWOOD FEEDING OAT MEAL 

STANDARD BRAND PULVERIZED 
WHITE OATS 

DAIRY BRAND COARSE GROUND 
oars 

STAR BRAND PULVERIZED 
MIAED FEED OATS 


FRUEN 


ORESOENT PULVERIZED OATS 
MIXERS FPULVERIZED OATS 
KAGLE BRAND STEAM CRIMPED 
oats 
OAT FEED (whee evallable) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 
HULLED BARLEY FLAKES 
(Max. 8%% Gber) 
GLENWOOD BARLEY (halled@) 
STAR HULLED BARLEY GRITS 
STEEL CUT DURUM WHEAT 


MILLING COMPANY 


MINNEAPOLIS 5, MINN. 





CHINESE COMMUNISTS SAY 
GRAIN IMPORTS POSSIBLE 


LONDON—-The Chinese communist 
government has announced that if 
the need arises, it will buy foreign 
grain in order to ease the food situa- 
tion which, though improving, may 
need bolstering with imports if dis- 
aster is to be avoided 

This intention was voiced by Chen 
Yun, deputy premier and chairman 
of the committee for financial and 
economic affairs, in a report to the 
Central Peoples’ government council 
in Peking. He claimed that China is 
on the way to financial stability and 
that grain reserves are now ample 
to overcome any shortage in deficient 
During the past four months 
the financial! situation took 
a turn for the better and more than 
70% of the fall grain levy was al 
ready stored in the public granaries 

Dealing with the calamities re 
sulting from civil war and natural 
disasters last year, Mr. Chen de- 
clared that 40 million people had been 
affected in some degree and that 
at least 7 million had to receive 
urgent relief. He claimed, however 
that the 1949 harvest, taking the 
country as a whole, had not been 
bad. And, quoting figures, he declared 
that the crisis was on a lesser scale 
than the famine of 1931 

Relief measures recently undertak 
en, Mr. Chen said, included the move- 
ment of 1,030 000 tons of grain from 
Manchuria, 200,000 tons from Szech 
wan and 300,000 tons from the areas 
along the Chekiang, Kiangsi and Can- 
ton-Hankow railways to the deficient 

The future program envis 
the movement of more grain 
from Manchuria into the provinces 
south of the Great Wall, Mr. Chen 
stressed, and there is the promise to 
buy foreign grain if supplies need 
to be increased 

He pointed out that the cost of | 
transporting grain is high, but that 
ull China's river and railroad com- 


areas 
he said, 


areas 
ages 





munications are now beck in full 
operation. The big maritime cities 
like Shanghai, Tientsin and Canton, 
which, for a long time depended upon 
imports from abroad, will for this 
year at least be supplied with grain 
from within the country, he said. 

Mr. Chen stated that recent rains 
reported in many parts of the coun- 
try increased optimism im connec- 
tion with the wheat harvest, which is 
reported to be promising 

———>— 


ALL OFFICERS 
BY FT. WORTH EXCHANGE 


FT. WORTH—Officers and direc- 
tors of the Ft. Worth Grain & Cot- 
ton Exchange were reelected for the 
ensuing year at the 43rd annual meet- 
ing of the organization April 18 

Gus E. Cranz was named president 
Ben M. Ferguson, vice president, and 
W. O. Brackett, treasurer. E. B 
Wooten was reappointed secretary 
for the 42nd successive year. The 
directors include Mr. Cranz, Mr. Fer- 
guson, Mr. Brackett, W. P. Bomar 
M C. Rall, K. K. Smith and Jack 
N. Greenman 
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ELEVATOR PROPOSED 
OKLAHOMA CITY 
fy, state president of the 
Union, has announced that certifi- 
cates to raise $550,000 will be sold 
to members to finance the proposed 
million-dollar grain elevator in Okla- 
homa City. Need of the elevator has 
been emphasized in order to increase 
the state elevator capacity to 50 mil- 
lion bushels. The plant will serve the 
southern half of the state 


Duf- 
Farmers 


Homer 


oo 


CHICAGO OFFICE MOVES 
CHICAGO—The local office of the 
Quaker Oats Co. has been moved to 
the Merchandise Mart Plaza, Chicago 
54, LiL, according to a recent com- 
pany announcement. The firm's tele- 
phone number is Whitehall 4-0600 























More Profits With Profit Brands! 





Diamond Peat Litter “i 


Taenkage and Meat Scraps 
Clear Quill Pealtry Concentrates 


Servall 
LT inmeed 


Airy Gran-t-Grit 
(lear Quill Livesteck Mineral 
Blatchford Products 


Gertes A & D Peeding (Oils 
“taedry) Poultry Litter 
(of tonseed soybean Meals 


Hiae Ribben and Western Condensed Buttermith 


V-« Tebacce Stem Fertilisers 


mall's Dehydrated Alfalfa Meals 


Nepoee A & 1) Dry Vitamin Products 


} ne 7756 
WATERLOO, IOWA 


Pilet rand Oyster Shells 
Fish Meals Tish Solubies 


WATERLOO MILLS COMPANY 


Wholesale Distributors 








ATTENTION Feed Manufacturers... 


CANADIAN REFUSE SCREENINGS 
HALLET and CAREY CO. 


265 Grein Excha 
Minneepolis 


Members 
Gram ond boo 


Bids. 


5, 


A ssoctation 
National Asroctation 








COMPLETE PROTECTION 


with 


INSECT 





eeoisteRto 


AG and Tetrofume are sure, 
kill for all forms of insects 
hoard shell. Sofe 
no telltale 
foodstuffs 
AG Mill Sprey is 
bins 
Sate to 
food. Fireproof 

Tetrafume is a non 
liquid, which 
explosive gas 


tles throughout the bin of 


soft 
taste 


ond 


ideal for 
machinery 


spray directly 


forms a heovy 


giving complete penetration 

Tetrefume Exclusive 4-Waey 

Protection . . 

(1) Kills 

2) Removes 

(3) Lowers 
damage 


other insects 
jround odors 
cuts 


weevils and 
sty of 


temperature 


(4) Retords damage from high mois- 


tyre content 


See your 


write direct 


Douglos 


grain 
cround the plant. 
on flour oF 
nflammoble 
non- 


This gos slowly set- 
cor, 


heat 


salesman oF 


fost 
both 
leoves 
color or odor in 


Explains how to get complete 
rain protection with AG and 
etrafume. Don't wait. Write 


BRANCH WAREHOUSES: ONCINNATI, OHIO, AUGUSTA, GEORGIA, 
MINNESOT. 


SPOKANE WASHINGTON, MINNEAPOUS, 


‘A, PORTLAND, OREGON 
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You Can Tell Which 

/s “The Real Thing” 

/n Wheys, Too. 

That's Why You'll Insist On 


ied Cheese Whey 


CH ie E -WAY <r". Cheese Whey 


IT’S THE REAL THING, NOT JUST 


Marg A “wary provucry = Aa 


waecetm Compare Labels, Prices and [itanuc 
fae Products And See For Yourself! \iiguaamus 


“Better Three Ways” CHEE-WAY is GUARANTEED FREE RUN> “Better Three Ways” 
aparmaanent ANALYSIS NING & WILL NOT CAKE or HARDEN 9 cussanreco minum ana sis 


LACTOSE (MILK SUGA ess 70.00% 
PROTEIN Not Less Thon 12.00° CHEE-WAY IS BETTER 3 WAYS! 


yo e e Full-Bodied — Nothing Removed (Except Water) , Nothing Added agin 
OTAL & 


MAGE FROM FUND CHEESE WHEY e Top, Uniform Quality « Year ‘Round Steady Supply 


For Your Best Results 
CHEE-WAY Dried Cheese Whey or CHEE-WAY Condensed Cheese Whey 


There Is No More Economical Whey On The Market. If You Are Not Convinced 
CHEE-WAY Is Better Every Way, Compare Their Analyses With What You Are Now Buying 
—Then Write, Wire or Phone 


HERBERT K. CLOFINE 
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BAE Survey Aims at More Efficient 
Egg-Marketing; Higher Net Return 


WASHINGTON Farmers egg 
prices in the north central states in 
1948 varied as much as 15¢ doz. when 
sold to different types of buyers. This 
and other information on egg-market 
ing practices is found in a report 
published by the U.S. Department of 


Agriculture in the Marketing and 
Transportation Situation, a publica 
tion of the Bureau of Agricultural 
Economics 

Farmers in the region received the 
highest prices for the eggs they sold 
to hatcheries and direct to consum- 





of 


Board of Trade 
Phone Melrose 777 





Importers and Wholesalers 
. Canadian Screenings 


Superior Feep COMPANY 


Members: American Feed Manufacturers Association 
The Grain and Feed Dealers National Association 


Duluth 2, Minn. 
Teletype DU 16 











ers, it was found Such factors as 
higher costs of production and addi- 
tional services required by outlets 
paying higher prices partially ex- 
plain the variation. 


Efficient Practices Sought 


The report is based on a study 
made by BAE in cooperation with 
agricultural experiment stations in 12 
North Central States and in Ken- 
tuecky and Oklahoma, the Production 
and Marketing Administration, and 
the Farm Credit Administration, as 
part of the North Central regional 
egg-marketing project. Financing was 
by Research and Marketing Act 
funds. Goal of the study was to help 
farmers discover more efficient egg- 
marketing practices with higher net 
returns for eggs, and to improve the 
quality of eggs furnished to con- 
summers 

About three fifths of all eggs sold 
by producers in the region in 1948 
were sold on an ungraded basis, ac- 
cording to the report. About a fifth 
were graded for size only, either by 





ALERT DEALERS EVERYWHERE 


ARE 


SELLING A BOTTLE OF 


K-M WITH EVERY CHICK ORDER 


PARATYPHOID AND 


' YOUR CUSTOMERS WILL 
| COME BACK FOR MORE AND 


PULLORUM, TYPHOID, 


CHOLERA 


IN CONTAMINATED DRINKING WATER 


Huatcherymen, the nation over, have found it pays to sell K-M 


with every chick order 
also in confident 


and satished customers 


pays not only in added profits but 


K-M helps bring 


your customers’ chicks safely through the dangerous early pe- 
riod and gets them off to a faster start as sturdy egg producers. 


K-M protects chicks from deadly germs of pullorum, typhoid, 


paratyphoid and cholera 
What's more, 


water 


in contaminated 
it costs less than 2 


Your customers will come 


drinking water. 
cents to treat a gallon of 
because 


> 


back for more, 


they know that K-M performance is mighty profitable. 


Recommend and Sell K-M With Each Chick 
Order and You Too Will Find that Increased and 


“ee 


MEASUR MASTER 


‘? 
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Master 


time 






DISPENSES ONE TASLE 
SPOON OF MEDICATIO 
cach Time 

(Mm 

\ne'wl 

p> he r 


HILLTOP LABORATORIES + 


Repeat K-M Sales Are Very Profitable 


When measuring poultry drinking water 
medicine with 
you get the correct dosage every 
Simply tilt bottle, 
exactly one tablespoon is released. Repeats 
immediately 
MUM ORDER $12.00) OF THESE FAST 
SELLERS 


the new, handy Measur 
press button and 
ORDER 2 DOZEN (MINI- 


TODAY! 






A PENNY POST CARD WILL BRING YOU 
HILLTOP’S 1958 CATALOG AND PRICES 


LABORATORIES 


— ids for Poultty 





718 WASHINGTON AVE. N., MINNEAPOLIS 1, MINNESOTA 









“THE POULTRYMAN'S 


STANDBY” 
NN — ; 


T6- co 


Sy, 


+ 
a 


seller or buyer as a basis for pay- 
ment. Another fifth were graded for 
both size and internal quality. In a 
previous study in the region it was 
found that 27-45% of eggs sold to 
country buying stations were sold 
on an ungraded basis. 

Eggs graded for size only, a large 
proportion of which were sold to 
hatcheries and direct to consumers, 
brought farmers the highest return 
per dozen—about 7¢ above the aver- 
age for ungraded eggs and about 3¢ 
over the price for eggs graded for both 
size and internal quality. Average 
price received by producers from all 
buyers was 42¢ doz in the spring 
and 45%¢ in late summer 





Large Producers Benefit 


Producers with flocks of 400 or 
more hens, the report said, received 
the highest average price for eggs 
sold because they managed to sell to 
the higher-paying outlets—such as 
hatcheries, truckers or loca! plants of 
outside buyers 

Farmers selling to retai) stores rep- 
resented the largest group — more 
than 35% of all producers. But a 
large group (about 30%) sold their 
eges through locally-owned plants or 
produce dealers. Another slightly 
smaller group sold through truckers 
or local plants of outside buyers. And 
about 10% sold direct to hatcheries 

In terms of quantity sold, retail 
stores took second place (about 25% 
of all eggs sold), locally-owned 
plants or produce dealers taking first 
place (about 30% of all eggs sold) 
Third place in number of eggs 
handled was the trucker or outside 
buyer. Hatcheries got 13%. And near 
the bottom of the list In volume sold 
were the sales direct to consumers 
The principal outlet used by produc- 
ers with only 50 hens or less was the 
retail store. Those who had flocks of 
200 to 399 hens were more apt to sell 
to truckers and outside buyers, and 
to cooperatives, it was pointed out 








CHARLES H. HUBBELL 


Consultant 


Feed Formulation and Research 
hone -Wabesh 2.9005 
S38 W. Jackson Bivd. Chieage 4, UL 
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IMPORTED and 
DOMESTIC 


FISH 
MEAL 


BREWERS’ DRIED 


YEAST 
BONE MEAL 


a4 L. or aie 
Shipments 


Wire, Write, Telephone 
for Quotations 


WOODWARD and 
DICKERSON, Inc. 


1400 Se. Penn. Square 
PHILADELPHIA &, PA. 
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Borden Feed Fortifiers are 


oe To help improve the amino acid balance of your feeds, 


¥%& To increase protein efficiency, 


%& To permit greater economy and wider flexibility in 
feed formulation, 


3% To put more results into your feeds. 


WHY 7 


Because Borden and other research has proved that many 
rations are limited in performance and protein efficiency by a de- 
ficiency of the sulphur amino acids, methionine and/or cystine. 

It is also known that a deficiency of a single essential amino 
acid limits the utilization of the other amino acids in their 
normal functions. And that when a deficiency exists, the 
addition of even small amounts of the deficient amino acid 
produces improved results. 





Write today for complete information. Let Borden nutrition- 
ists help you to take advantage of these improvements now. 


The Borden 
Company 


Pra ss 
Save — = . beg 


Y. 


“« 


HOW 7 


Borden is fortifying its supplements with @ETHIONINE, 
Borden is also adding lactalbumin and other select milk prod- 


ucts with protein high in methionine and cystine. 


These are new improvements that help directly in im- 
proving the amino acid pattern and protein efficiency of 
finished feeds. 

The use of these supplements also provides al! the vitamin 
fortification, including APF, your feeds require — standardized 
at levels that assure top feed performance. 


Special Products Division, Dept. FS-510 
350 Medison Ave., New York 17, N. Y. 


Yes, | would like to have more information on Borden Supple- 


Name 





AAdAc 





City 
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Supply and Demand 
About Equal on 

K.C. Alfalfa Market 


Little change was noted in the al- 
falfa market at Kansas City during 
a recent period, with supply and de 
mand in fairly equal balance, accord- 
ing to the Production and Marketing 
Administration market news service 





Offerings of good quality and color 
continued to bring premiums over the 
published quotations for No. 1 baled 
alfaifa and demand for 


satiafied 


these types 
The me- 


was not entirely 





dium and common quality offerings 
were in less active request 

Growth of alfalfa was being held 
back by below normal temperatures 
Rains relieved the drouth conditions 
over a wide area 

Sales of alfalfa as reported includ. 
ed one car at $35, one at $32, one at 
$28, one at $25. one at $23, one at 
$22, six at $20, one at $19.50 and one 
at $18 ton 

Baled alfalfa continued in good 
demand last week, and trading was 
active in the Larned, Kansas, area 
Supplies were getting short and buy 
ers were taking all classes of offer- 
ings. The bulk of sales was of me 
dium quality at $15@20 ton baled on 





PACAL HAMMERS 
LAST LONGER § 


Made to specification from spe- 
cial alloy steel, Pacal Hammers 6 
lest longer. And because of the 
concave cutting edge formed, do 
thorough job of 
frinding. No finer hammers are 


& more mill 


made. Write flor prices 


PAPER-CALMENSON AND CO. 
St. Paul 8, Minnesota 


PROOF 





|} market by the 
| Co., according 
| made here 
| president 
| Manager 


farms. New crop alfalfa has been de- 
veloping slowly. Aphids have made 
an appearance in some fields and are 
Gestroying the growth in infested 
areas. Weather was cold at the close 
of the period, with only a trace of 
moimture 

The prairie hay market at Kansas 
City was dormant. Arrivals were con 
fined to four cars, all of which were 
used by dealers, and team tracks 
were void of offerings. There was 
some indication of unsatisfied demand 
for top quality hay; however, inquiry 
was not aggressive. Nomina! quota 
tions by grade: No. 1 $14 and up, No 
2 $12@13.50, No. 3 $10@11.50, sam- 
ple grade $8@9.50 ton. 


—_— 


NEW APF CONCENTRATE 
INTRODUCED IN IOWA 
APPLETON, WIS. A new 
protein factor concentrate which sup 
plies both vitamin B. and whey fac 
tor is being introduced to the lowa 
Western Condensing 
to an announcement 
by Roy W 


and eastern division sales 





animal] 


Coolidge, vice 


Recent research has shown 
a part of APF. Also 
“whey factor 


that Be is only 
highly essential is the 
which is abundant in whey 


Called “Red Tag Pigrow 


the con 





MICROBIOLOGICAL FEEDING 





Now embodied in these two 
outstanding products—the cul- 
mination of 14 years of Re- 
search and Development... 


ANPROZY ME*—A combination 





of microbiological cultures producing 
antibiotics,Biy. enzymes, APF and un- 
identified growth factors. 


ANPROZYME is made exclusively 





for animal feeding for use by the feed manufacturer and consists of whole cul- 


tures in “UNEXTRACTED FORM” so that all the VALUABLE nutri- 





tional properties are retained. 


IMPROVES RATE OF GROWTH — INCREASES FEED EFFICIENCY 





ANPROZYME supplies APF and other growth factors—making it possible 


to economize on high cost proteins. 


RU MELK*—A premium calf replacement feed containing RUMEN 
MICROORGANISMS preserved in milk granules—sealed in the presence 





SCOURS. 





Anprozyme— Manufactured by 
Agricultural Processing Corporation 
Salem, Virginia 


of nitrogen gas—then combined with antibiotic and enzyme cultures and 


supplemented with vitamins. 


RUMELK seeds the calf’s rumen with proper rumen microorganisms —Pro- 


vides for better assimilation of feed —REDUCES NUTRITIONAL 





Complete information about these two outstanding products— 


ANPROZY ME and RUMELK—available upon request. 


There is a Jeffreys’ product or process 
that will fit your requirements. 


GEORGE A. JEFFREYS & COMPANY 


SALEM, VIRGINIA 


*Made in accordance with patents pending 


Rumelk—Manufactured by 
Rumelk Company 
Salem, Virginia 
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EERE 
TRIBUTE PAID TO THE LATE 
A. F. PILLSBURY 


MINNEAPOLIS — Appreciation of 
the late Alfred F. Pilisbury’s contri- 
butions to business, civic and cultural 
life was expressed by directors of 
Pillsbury Millis, Inc., at a board meet- 
ing April 27. In a resolution, the di- 
rectors expressed sorrow upon the 
death of Mr. Pillsbury March 17 and 
“our deep appreciation of his life and 
services te humanity.” 

The resolution cited Mr. Pilisbury's 
service te the company. He had been 
secretary and treasurer and continued 
te serve as a director after his retire- 
ment as an executive officer. Mr. 
Pilisbury's influence also was felt “far 
beyond this company and this indus- 
try.” the directors pointed out. He 
was a director of banks, other busi- 
ness concerns and charitable institu- 
tions. And, “with his advice and aid, 
orchestral music and fine arts have 
brought untold satisfaction and en- 
joyment to the people of Minneapo- 
lis,” the board noted. 


centrate essential min- 
and vitamins, including APF 
lus valuable milk protein, Mr. Cool 
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‘Higher Parities on 
Farm Commodities 


WASHINGTON Higher parity 
commodities on April 
nt) r ave 


Depart 


for farm 
ompared with last r 
wen announced by the U.S 
ment of Agriculture. The departme 
has revised March 15 figures 
them 4 par with present Ngures 
The April 15 index of prices re- 
ceived by farmers was 241 of the 
1910-14 average compared with 237% 
in mid-March and 256% a year ago 
rhe record is 306% in January, 1948 
The index of prices paid by farmers 
in mid-April was 251 of the 1910- 
14 average compared with 250% in 
mid-March, 254 a year ago and a 
record of 262 set in July, 1948 
Farm prices in mid-April averaged 
96% of parity compared with 95% 
in mid-March, 101% a year ago and 
record of 122% in October, 


15 as 


with a 
1946 

Midmonth parity for major farm 
with comparisons, are 
here shown, per bu. unless otherwise 
stated 


commodities 


‘ 
The national average farm price 
of wheat April 15 was $2.01 bu. com- 
pared with $1.98 a month earlier and 
$2 a year ago; corn, $1.26, against 
$1.19 and $1.22; oats 74X%¢, against 
i2%¢ and 69%¢ barley, $1.11, 
against $1.10 and $1; soybeans, $2.48 
against $2.25 and $2.08; sorghums, 
$1.98 cwt., against $1.93 and 2.18 
—— 


EXPORTS FROM CANADA 
TOTAL 2,250,000 BU. 


WINNIPEG Export business in 
Canadian wheat and flour last week 
totaled roughly 2,250,000 bu. and in- 
cluded only about 350,000 bu. in the 
form of flour, of which about 80% 
went to the International Wheat 
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MIX NEW, SAFE WORM 
EXPELLING HOG FEED 
FOR FARMERS; MAKE 
‘40 ON EVERY 1% TONS 


NOW, FOR THE FIRST TIME, 
Pay-U makes available to all local feed 
mixers, their amazing, new, patented 
worm expeller that has proved safe and 
effective in worming over 40,000,000 
pigs. Just custom-mix Pay-U with 
ground corn and midds. ... 100 pounds of 





PAY-U WORM EXPELLER is « 
patented scientific combination of sodium 
fluoride PLUS blood-building minerals, 
and a gentle laxative that aids expelling 
action. It has a proved worm-knockout- 
power of 95% or better. When you make 
Pay-U Worm Expeller into a worm-ex- 


Pay-U makes 1'4 tons of worm-expelling 


hog feed ... nets you $40 profit! To make 
1', tons, mix 100 Ibs. Pay-U, 1,200 Ibs. 
ground corn, 1,800 Ibs. midds. 100 Ibs. of 
this mixture will worm 33 pigs weighing 
50 Ibs., or under. 


pelling hog feed, you provide your cus- 
tomers with a complete 3-day ration that 
they use to feed out the worms. Usually 
pigs continue to gain weight during the 
worming period. 


RUSH COUPON FOR SPECIAL 
INTRODUCTORY OFFER 


100 LBS. OF PAY-U 


(ENOUGH TO MIX 1% TONS 
OF WORM EXPELLING HOG FEED) 


ONLY $38 
JORATORIES, INC. 
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PAY-U LABORATORIES, INC. 

Quincy, Illinois 

I'm interested in the profite from mixing 

Pay-U Worm-Expelling Hog Feed for farmers! 
Enclosed is my check for $38.00. Please 
ship, Prepaid, 100 Ibs. of Pay-U Worm 
Expeller for Hogs 
Please send me more information about 


your profit-making plan of mixing worm- 
expelling hog feed. 


Se 
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Why You Should Have 
an Incentive Pay Plan 


+ By John Gibson 


asked a feed 
had an in- 
“Why 
pian’” 


ago, I 
whether he 

pay plan 
incentive 
a good volume of 
making some €x- 
fit margins. I pay my men 
yood and are satisfied 
Why monkey with an incentive plan 
when this old plan of paying seems 


out so well 


OT lon 
N dealer 
should I 
he asked 
business 
cellent pr 


centive 

have ari 
I have 

ind I ar 


wages they 


te work T 


which many deal 
certain proportion 
of sales flow in due to the fact that 
customers have and needs 
which muat be fulfilled. However, the 
fact that an employee paid 


This is ition 


ers take when a 


i pos 


money 


remains 





LEADER BAG CO. 
We Need Your Surplus Used Bags 
+ Will Pay Highest Prices « 


Phene « Wire - Write 
116 Pertiaad Ave MAin 6647 
Minneapells Minn 














on a straight salary never produces 
as much as he would if he were on 
an incentive plan. This is only nat- 
ural. 

If you could be sure you would 
increase your annua! sales volume 
$30,000 or $50,000 a year through 
an incentive plan, you'd soon put it 
into operation permanently, wouldn't 
you? IT am sure you would because 
such an increase would mean many 
dollars of additional profits to put 
into your own pocket 

One leading industrialist who uses 
the incentive plan says that in the 
past employers have been paying 
wages for the presence of the em 
ployee in the store or plant, instead 
of paying for the work that he does 

He also says that there is only one 
thing for which anyore should be 
paid, and that is for what he pro- 
duces, not for the length of time he 
puts in at the store. The natural re- 
sults of this pay tendency for time 
rather than production is that the 





worker soon believes that mere pres- 
ence is something that should be re- 
warded in the same ammount per hour, 
regardiess of the skill of the worker 
in his efficiency of production. 

In the feed store, almost every 
employee has plenty of opportunity 
to sell. The more sales that are made 
the more valuable that employee 
should be to his employer. Many « 
feed store employee, when he wants 
a higher monthly pay check, will not 
ask the dealer for it because he 
knows he will not get it. He then 
begins to cast his eyes upon other 
retail fields to which he may go in 
the attempt to earn more money 
And when he is in this state of mind, 


he is usually not even earning the | 


salary which the dealer is paying him 

As a matter of fact, when 
feed store employee wants to earn 
more money, he should not need to 
cast his eyes elsewhere. He should 


the | 


be given the opportunity to earn that 


extra wage right in his present place 
of employment. How? By exerting 
all his abilities to sell more merchan- 
dise and satisfy more customers 
This can be done if the feed dealer 
gives the employee the proper in- 
centive payment for quota sales 
work 
When the dealer talks his 


over 
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This economical supplement 


really gets results! * 


to sew up feed customers for regular repeat 


when 


progressive feed 


feeds really do the job. That's why so 
mixers add Kraco Dried 


Whey to their poultry mashes. They've 
red Kraco’s valuable mi/k nutrients help 
isky hens with superior egg-laying qualities 


st eee prod 


t profitable results! 


custome! 


they ‘re “in the bag” 


Te ee eatin 
< 


anew 
Ki AAG 
ar Lal ag 
—— 


7 Sera 


ft 


ev 
NI 


milk nutrients in feeds! 


om 
by Kraft Quality Control 
nutrients of milk four 
your feeds 


}. Milk Protein. Mostly 


one of nature's ! 


promoting 
to work for fast, 


Helps 
thrifty gains! 


proteins put 


uction and hatchability 
ike these with feeds — 
for more as regu/ar customers! 


*) a? 


wary Catt ~s 


ws eatin | 

we . 

ew ' 
[none 8 sa\ 


puts 4 result-getting 


good high quality whey in Kraco is protected 
It provides four important 
big extra values —for 


lactalbumin, 
highest rated growth- 
feed 


When 


2. Milk oot 


Kraco’s 70% lactose (milk sugar 
energy food) helps supply needed nourishment and 
also helps maintain intestinal health. 


3. Milk Minerals 


Kraco’s calcium and phosphorus 


help hens develop strong, deep bodies for top egg 


production. 


4. Milk Vitamins. Kraco is a rich, 


natural source 


of riboflavin and other important vitamins of the 


B-G group. 


Aids in coccidiosis control 





Under proper sanitary conditions, a 
flushing mash containing 25% Kraco aids in 
control of coccidiosis 


special 


Compare Kraco’s high feeding 


value with its relatively low cost. 
Order today from: 


Mt iamaiiind 


PRENIX PABST-ETT COMPANY 
(Distributors 

460 E. Illinois Street 

Chicago 90, lilinois 











wage problems with his employees, he 
can say, for example: “On the basis 
of present sales, fellows, I can 
pay salaries of $35 to M5 a week 
However, if you all buckle down and 
sell more merchandise, it may be 
possible for each of you to earn $10 
to $15 more a week. Here's the incen- 
tive pay plan, based 
production. It up to you. If sales 
rise due to your efforts, then your 
up beyond this rate 
now How about 


on your sales 


s all 
base 


pay goes 


you are receiving 

it?” 
There 

bonus on extra 


are 


firms that 
individual 
bringing 
ployee in into the 
and dividing the percentage of profits 
among them. Thus, the man 
who earns a higher starting base pay 
than a 
ceives more 
the other 
more 


some pay a 
but 


em- 


are 
sales, 
every 


firms 


many 
the mill program 
equally 


less capable employee re- 
total pay per week than 
but all employees receive 
pay when the sales quotas are 
exceeded 

Production Rises 
incentive pay actually in- 
crease production so that the em- 
ployer can pay higher wages’ 

For let us turn to a 
report of the Council of Profit Shar 
ing Industries which is made 
companies which have incentive plans 
operating. Une company reports a 
54% increase in efficiency the first 
year and over 100% increase in com- 
pany income 

Another company reports a 200% 
increase in business, higher employee 
cooperation, attraction of better 
wage and salary workers, and a de- 
crease in labor turnover 


Does 


an answer, 


up of 


A castings 
got 40% increased 
one year from its incentive 
smaller company 
increased 100% 
ciency 

A large company reports getting 
two years’ work done in one due to 
an incentive plan which has been en- 
thusiastically received. This company 
says hourly earnings of men rose 
40%, with labor turnover down 38% 

Mr. Dealer, there is only one source 
from which you can pay higher wages 

increased sales. Be that your 
employees know this, and then give 
them the opportunity to boost sales 
and share in a percentage of profit 

Mr. Feed Dealer, do not be fearful 
that your men will ask for a raise in 
wage which you think you'll be unable 
to pay. Provide them instead with 
an incentive wage plan—an oppor- 
tunity to earn more through their 
own expended efforts—and you'll find 
your employee problems minimized 
Such a plan when carefully pro- 
grammed works equally well in smal] 
and large institutions. It has proved 
itself many The rest is up 
to you 


company says that it 
productivity in 
plan. A 
reports production 
due to better effi- 


sure 


times 








DREW 
VITAMINS |"***: 


Vitamin Division 
E. F. DREW & CO., INC. 
PRCTORY AND LABORATORIES, BOONTOR, HA 
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FIVE PLANTS IN FULL PRODUCTION 


assure 


Increased Supply—Stable Low Cost 


of HOMOGENIZED CONDENSED FISH 


AN ALL-FISH PRODUCT 


Feed manufacturers are now assured of 
year-round, steady supply of Homog- 
enized Condensed Fish. Five plants— 
three in Massachusetts, and two in 
Newfoundland—are now operating to 
meet the growing demand for our 
products and a sixth will soon be in 
production. We are prepared to make 
prompt deliveries in tank cars or drums. 

Low, stable prices without seasonal 
fluctuations are possible because of our 
new process which eliminates ahy 
expensive drying operation. After sepa- 
ration of the oil, the whole fish is 


homogenized in condensed fluid form. 

Homogenized Condensed Fish con- 
tains high levels of Amino Acids, Vita- 
mins and Minerals. One pound of this 
product more than equals two pounds 
of fresh fish. Homogenized Condensed 
Fish equals red fish meal in its Animal 
Protein Factor value. 

In addition to our Homogenized Con- 
densed Fish, we have available a com- 
plete line of fish by-products, including 
meal and solubles. 

Wire or write for samples, prices and 
complete information. 
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customer complaints and the like But motional stunt, advertisement or dis 


. 
Use a Business I keep a record of my business suc play can often be repeated with equa! 
"§ 4 j sa cesses success year after year. Consequent 
cess I was interviewing this dealer on ly. | keep a record of the promotions 


a ways te ncrease business. and his that have worked for me in the past 
ad By Mac Hamilton store, well managed and prosperous The dealer went on to explain that 
wes a good testimonial to his business he has @ special looseleal notebook 
PROGRESSIVE Rock Moun skill ust for keeping record of his su 
A tain feed dealer told me re Why do I keep record of my suc essful promotional stunts. This re« 
cently Most feed dealers keep Cranes asked the feed dealer Be wd is divided into several sections 
sore sort of store records, records of cause | realize that a successful pro- with the following headings: adver 


teing, promotional stunts, window 
lmplays and store displays 


How He Does It 


C E N T R A L B A G < '@) - | First of all, if he learns throug 


sales records and other means that 
KANSAS CITY, MO s certain advertisement in the loca 
newspaper is very effective the dea 
Serving many of the leading feed manufa: er clips the ad, pastes it in his “su 
rs tx K al“ holds it tt fut are 

turers on their new cotton bag requirement 7 ve : . 
reference Through the course of 

attractive printing in one to four colors. a time, the dealer has managed t 


lect a good many ads which were 


WE WELCOME YOUR INQUIRIES FOR successful 
NEW OR USED BAGS From time to time when he needs 


: guaranteed good ad. this feed 





Geaier consults his success hook 





BETTER FEED 
INSURED WITH 













BREWERS DRIED YEAST 
PROVIDES 
NUTRITION INSURANCE 


Brewers Dried Yeast answers many un- 
solved feeding problems by providing o 
natural bination of tial nutrients, in- 
cluding both known and unidentified factors. 

is a dependable and ical source 
of the 6 vitamins, oll ntiol amino acids, 
end such PLUS factors as betaine, givto- 
thione, and two recently established compo- 
nents of the APF. 

By incorporating this one ready-to-mix 
ingredient in olf your feeds and concentrates, 
you ossure well bolanced rations, uniform 
performance, and high feed efficiency. 


Write tor tree booklet and tor- 
mvias explaining whet Brew- 
ere Dried Yeast is, what it /P- 

does and how te wre it. ee 


™ 










































BREWERS YEAST COUNCIL, INC. 


314 NORTH BROADWAY + SAINT LOUIS 2. MISSOURI 


and very often the needed advertise 
ment is found. This does not mean 
he always draws on his success book 
for an advertisement. Far from it. He 
mes many new advertisements. But 
he finds that it pays him occasion 


ally ¢t consult his “success book t 
permit him t euse some of the ads 
which have paid off in the past 

The deal works much the sar 
Wa nsofar as displays and oth 


store promotional activities are cor 
cerned. For nstance when he has 
ysed ar especially successful dis 


play in his front window, he records 


the fact in hi wtebook. In such ar 
nstance he writes out a complete 
Jescriptior f the window telling 
what t looked like how it Was es 
pecially effective, et In additior 
possibile, he w iso take @ picture 
{ the window display and paste this 
in his record book. In this way, he 
has all details of his successful wir 
dows right at hand for reuse wher 


ever he wants 


The dealer also makes it a point 
to record details and photographs of 
ther store displays which have beer 
successful. Thus, he is able to make 
his good business-building ideas pay 


off time and again 


IGLEHEART MILL TO ADD 
2,000,000 BU. STORAGE 


EVANSVILLE, IND Construc 
tion wi be started immediately on 
new grain storage and handling fa 
ith a capacity of 2 millior 
bushels at the Igleheart Bros., Inc 


cities Ww 


plant, a division of General Foods 
Inc. The new structure will be lo 
cated on property adjoining the plant 
here 

Truck unloading dumps, capable 


handling 25,000 bu. of grain an hour 


will be installed 

Bids for the main construction wil 
be invited in Jun Arthur Koenig 
a member ol the General Foods 


manufacturing and engineering de 


partment, Wii act as project engineer 


Final design for the installation is 
being made by the Macdonald En 
ineering C Chicago. It is estimated 
that the new storage facility will be 
ead for use in June, 1951 











N. K. Parrish 


BROKER . Fecdstufts . JOBBER 
Mile « Kafir - Wheat - Field Seed 


FT. WORTH, TEXAS LUBBOCK, TEXAS 
FOrtune 4031 2-8182 

















rPReOoouctTs 


Distributed in Utah and 
Southern Idaho by 


WARNER ARTHUR 
GRAIN, INC 


14 24th Street 
Telephone: Ogden 83¢3 
P.O. Bex 267 OGDEN, UTAH 


QUALITY GOES IN BEFORE THE NAME GOES ON 


‘t's Later Than 
You Think— 


Advertise Now! 


FEEDSTUFFS 
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A more complete APF fortifying 
ingredient that saves money 
and requires no pre-mixing 











Peebles’ Pro-Twelve is @ uniform source of q 
APF, milk nutrients and water soluble vitamins 


Use it wherever your formule colle for APF 


] TWO ESSENTIAL APF COMPONENTS — VITAMIN Bis AND 


A ae ae APF WHEY FACTOR INTO ONE HIGH PERFORMANCE INGREDIENT 


Recent research shows that Vitamin By, is only part of 
the Animal Protein Factor. One of the other necessary 
parts is the “Whey Factor so called because it is 
abundantly present in whey Both of these vital parts 
of APF are combined in Peebles’ Pro-Twelve for high 


Together they produce a complementary effect which 
speeds growth and spares Biz at the same time. 


efficiency 


GUARANTEED UNIFORM 
POTENCY 


Peebles’ Pro-Twelve is a skillful blend of fermentation 
products and milk serum solids, spray dried. This pro 
cess provides uniform potency in the finished product, 
the feeding value of which is assured by microbiolog- 


ical assay 


a 


NO PRE-MIXING | 9 
1S REQUIRED - 
Peebles’ Pro- Twelve is available in two potencies read- 
ily adaptable to your formulas. It is designed for use / sy, 
in your feeds at cither a 2% or a 4% level Product 
“Supplied by APF concentrate source of B.. 4 


ue 
SAVES MONEY... ; CHICK GROWTH IN 41 DAYS. This diagram shows the extra growth that 
en may be expected when chicks on a vegetable protein basal diet get complete 
ASSURES RESULTS 5 APF (both By» and whey factor), compared two chicks on the same basal diet 


and By,» alome or whey factor alone 
Peebles’ Pro-Twelve provides dependable, balanced 
APF fortification at a cost that will save you money 


on your finished feeds 


Ps 


WESTERN CONDENS! 
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Keep Semi-Fixed Assets 
in Safe Ratio to Sales 


By Arthur Roberts 


money is relatively 


HEN 
W tight. when sales resistance 
iw high, when a big outlay 
for sales promotion is necessary, busi- 
nessmen must be careful about credit 
and inventories. In lush years 
nesamen turn their receivables and 
inventories into cash quickly and 
have little worry about business 
liquidity. But in a buyer's market, 


busi 


there is pressure which can cause 
of trouble unless the problem 
handled. Here is an ex- 


a jot 
i properly 
ample 
Dealer Miller is on the rocks. The 
creditors are pressing. He can't un- 
derstand why he is in this predica- 
ment. He is doing a good business 
it has grown steadily, but he can't 
pay his bills. According to all the ac 


grant substantial credit 





FRASIER-RIACH ELECTRIC CO. 
POWER SPECIALISTS 





MINNEAPOLIS, MINM. 





PHONE: GEneve 4971 








counting rules, his financial 
ment is sound. What is wrong? 

Accountants have always drummed 
into businessmen that they should 


state- 


| keep their businesses liquid and main- 


tain a good current ratio, which is 
arrived at by comparing the current 
assets to the current liabilities. If 
the ratio is 2 to 1 or better, the 
business is supposed to be sound. This 
general rule leads some feed retail- 
ers astray, particularly those who 
Accountants 


insist that the receivables must be 


| combed for bad debts and all delin 


quents eliminated, also all unsalable 
inventory items, before computing 
the current ratio. This is fine as far 
as it goes, but it doesn't go far 


| enough 


In good times or bad, dealers like 
Miller can get into trouble even 
though their receivables and inven 
tories are in good shape and liquid 
There's a gimmick in the current 
ratio which is seldom taken into con 
sideration when analyzing business 
figures; yet, it plays nasty tricks if 


FERNANDO FED 


THEY STAY FAR AHEAD 


ernando 


Wherever poultry is fed for high 
egg production Fernando is well 
known and widely used. High 
quality, high vitamin Fernando 


has always topped 


f 


all other al- 


falfa brands. Today, more than 


FERNANDO ALFALFA MILLING CO. 


T 


“am 


FINEST 


THE@ ! 
WORLD'S 


sage! a | i 
ee 
eee Nate a AFYER 


ALFALFA MEAL 


ever, Fernando Alfalfa products 
are preferred because of consist- 
ent fresh, clean, green output. 
Mix with Fernando—well- 
known to poultrymen. 


VAN NUYS, CALIFORNIA 


YEAR 


| Sales 


| Inventory 





| active 


look 


sheet 


not kept under control. Let's 
over Dealer Miller's balance 
and profit and loss statement 
see what they bring to light 


and 


$100,000 
$6 500 
18,500 


Accounts receivable 


inven- 
$25,000 


Total investment in 
tory and receivables 
Ratio of investment in in- 
ventory and receivables to 
sales .. Be 
Just these few figures culled from 
both business statements tell us what 
we want to know 
A Smoke Screen 
of his sales tied up 
But 


liquid so 


Miller has 25 
in current 


‘Current assets ar: 


insist 
Miller 


unless the 


assets you 


can cash them in quick 
inventory is unsaiabie or his accounts 
are bad.” Miller's accounts 
his inventory is salable; yet, he hasn't 
the liquidity 
would indicate This 
leads a lot of dealers What's 
wrong? A quick glance at Dealer 
Miller's figures for the past three to 
five years tells the story 

He has been going along for years 
with 25% of his sales frozen in a 
counts receivable and inventory. In 
other words, this is an average in- 
vestment for his business, not merely 
one year’s ratio, and instead of thes 
assets being current, liquid or quick 
as they are called, they are semi- 
fixed. And that is why Miller 
a financial pinch despite a satisfac 
tory sales volume and a satisfactory 
net profit on sales 

Several Dealer Miller 
was doing $50000 a year. More re 
cently his volume was $100,000. By 


are good 


that nis DalaAnce shee 
smoxe screen 


astray 


feels 


years ago 


| dint of hard work, aggressive promo 


and the fact that business was 
Miller 
ume. He 
credit and sold only good accx 
But he forgot one thing—to keep the 
f and inventory 


the safety 


tion 
was able to double vol 


was careful about giving 


unts 
ratio receivables 
investment ir because 
the hicher his 


zone 
average investment 
ore working cap 
safely 


on a locor 


in these 
pe! ate 
‘ 

shaft 
ement. Accoul 


same 


en busir 


ment pern 
fixed asset 
are like 
you may 
to collex 


let the receiver tz ver colle 





The NEUMOND Co. 


Merchants Exchange + St. Louis, Mo. 
BREWERS GRAINS 
DISTILLERS GRAINS 
ALFALFA MEAL 
Come te Neamend + Specisiints sine 1912 














TURM MOISTURE DISCOUNTS 
INTO PROFITS WITH AN... 


At = 


424 SECOND AVE SO «+ MINNEAPOUS 








Superior’s Brand 


50% Meat and Bone Scraps 
60% Digester Tankage 
80% Blood Mea) 


Superior Packing Co. 


Nestor 4001 
St. Paul 4, Minn. 











Lester Ohle 


JOINS BURROWS — The Burrows 
Equipment Co., Evanston, Ml, has an- 
nounced an expansion of its office 
facilities and the appointment of Les- 
ter Ohle to its staff of specialists in 
the grain, feed, seed and milling in- 
dustries. Mr. Ohle formerly was with 
the grain department of Quaker Oats 
Co. in both Chicago and Cedar Rap- 
ids, Towa. He is a graduate of Iilinois 
Wesleyan University and is a World 
War Il veteran. 





the money for you. It is well known 
in credit circles that many businesses 
go into the hands of the receiver for 
lack of cash and then the receiver 
finds accounts on the 
all collectible. or collectible in 
part. But the 
man could not get his hands on the 
money because as fast as he collected 
what was due him for a prior period 
he had to replace the paid accounts 
with of similar 
Of course, the total on 
will change from time t 
there is a tendency to strike an aver 


th 


books that are 
large 
unfortunate 


uN business 


outstandings value 
receivables 

tirne Dut 
age over a period 
erage 
and 
when 
nomic system adjusts 
f activity 


rets too higt 
the pressure 


business rececdk 
‘ 


level 


A Warning 
No one san say what this average 
should be. We car 
this weak spot and warn 
out for the crash-point 


to judge your 


merely point 


mi to watch 
The best way 


fet 


business safe n th 


respect is to watch how 
bills. When you are me 
ume and begin to pass your 
or due dates, take 
erage investment in 
and receivables compared 


NOP CO 2G 


1 pay 
reasing 
discount 
a look at 


your 








F. PRODUCTS | 
BADGER FEEDS, INC. 


732 Williamsen St. 
MADISON 3, WISCONSIN 





Dester: 2 Mresese s Marth Botets ead Wevters Wecseste 
Write for Prices and Information &« 
MANEY BROTHERS MILL & 
ELEVATOR COMPANY 
MINNEAPOLIS Dustrieetars MINNESOTA 








GROUND GRAINS 
Wheat, Bariey, Milo 
PURE BRAN 
STANDARD MIDDLINGS 
GRASHORTS 


Can Lead Cars Bulk 








American Flours, Ine. 


volume. One other good check is the 
working capital. If your working 
capital doesn't rise in proper propor- 
tion to sales you had better watch 
your step. The working capital is 
the difference between the current 
assets and the current liabilities with 
the result favoring the asset side 
For example, if the current assets 
are $10,000 and the current liabilities 
$5,000, the working capital is $5,000 
If it is the other way around, you 
have a floating debt. Now, suppose 
you find after reviewing your experi 
ence figures that when your invest- 
ment in receivables and inventory 
has been 10% of sales, you have been 
able to meet your obligations prompt- 
ly. If a check-over of current records 
shows that this investment has 
jumped from $5,000 to $7,500, or 50% 
because sales have increased from 
$50,000 to $75,000, or 50%, then your 
working capital should be 50% more 
even though the ratio of receivables 
and inventory investment to sales 
is still 10%; otherwise, you may be 
heading for trouble 


.2 
a 


bd 
lee. 


To Meet 
Your Needs 


for trustworthy Vitamin 


| 


Products of every kind—to 
provide the Vitamin answer for any 
type of feed manufacturing problem— 
the quality-tested Nopco line is a choice 
you can rely on for the dependable 
results that mean more sales for you. 


| 


If the investment of inventory and | pacity 


receivables to sales is high, the more 
you increase volume, the more you 
may weaken your financial standing 
In general, when sales increase, the 
investment in semi-fixed assets will 
increase proportionately; hence, if 
the average is too high im the first 
place, it will always be high. And if 
your sales increase substantially, the 


result may cxceed your financial ca 
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Tt is akin to excessive expan- 
sion or a bloated overhead due to bad 
cost control. All head to the sheriff's 
office 

The dealer who sells for cash or 
gets cash for most of his wares need 
not worry about this problem as much 
as the dealer who does a large credit 
However, the former should 
does not exceed a 
the best 


business 
that inventory 
and here 


soe 


safe average too 





DDaily Buy: 


Dickinson Brethers Co. 


It’s 
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FEED INGREDIENTS . .. GRAIN... . VEGETABLE OILS 
2480 Beard of Trade Bidg., 141 W. Jeckson Bivd. HA rriseon 7-379 
HICAGO 4, 
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QUALITY 
ASSURES 


TOP PROFITS 
For the Dealer 


e Greater customer satisfaction 
e Larger repeat business 
e Faster growth in popularity 


G2 
SS) e Greater profit volume 


A TOP RESULTS 
For the Feeder 


© More effective results 

e Greater and faster production 
e Earlier marketing 

e Lower feeding costs 


DEALERS: A GAINER franchise may be 
open in your area. Send today for our 
profitmaking plan, including liberal ad 
vertising and other dealer helps 


WRITE NOW — LEARN HOW 
There's a GAINER FEED fo 


JOE SCHAFER & SONS 


Manufacturers of Gainer Quality Feeds 


SPRINGFIELD 221 North First 


every need 





ILLINOIS 











COMPARE—and YOU, too—WILL AGREE 


. « « that no other grinder . 
gives you the same satisfy- 
ing service that is offered by the 


HuGues REVOLUTIONARY GRINDER 


Just think, you no longer have to spend valuable grinding time 
prying and tugging to change screens. You change the screens in 
seconds with the new automatic screen change employed only on 
the HUGHES 


blade propeller type 
| 


The new fan wheel which is of the tw: 
has, under proven tests, lifted 30,000 Ibs. per hour at a 
of 90 feet, using only 10 to 12 hp. The HUGHES comes equipped 


stance 


with a fool-proof ear corn crusher 
REPRESENTATIVES: Elmer Olson, Amery, Wis Ned Murtay 


Milwaukee 14, Wis.; Harry Ray, Rock Creek, Ohi 


The D. E. HuGHES COMPANY 


Hopkins, Michigan 





check is how you pay your bills. If 
you meet your obligations promptly 
your inventory is not a financial bur 
den; yet, you may be tying up too 
much capital in the stock on hand 
and this costs money. If, with $10,000 
inventory, Dealer A can get $100,000 
volume at 5% net profit on sales, he 
can operate more economically thar 
Dealer B. who needs $20,000 inver 
tory t et $100,000 sales and ear 
net profit. At nterest 
on inventory investment, A pays $50 
B pays $1,000; and = A is $500 t 


the good 


the same 


On the surface, this isn't apparent 


because Interest we nventory invest 


ment ix not ar fit 


expense on the { 
and joss statement; nevertheless 
B could have managed his affairs 
that he could have done busine 
the sare nventor if r 
then B would have had $1 
nvest in exXpansior remodelir 
ther means of in 

could have investe« rut side 
usiness t ndvantag The foregoing 
ures are merely 


ntended to 


f any dealer 


ire not 
ratios isiness 
roup 

The Bank Balance 


Let's see what my bank balance 
. That's what many dealers think 
about when eonstées n their 
finances. However, the current bank 
balance isn't all availabie for current 
bills. In general, the bank balance 
should be about 30 f current ‘ 
bilities but on onsistentiy 
check out all the mo in tr 
Legal! this ma 
t is poor business. Some banks ins 
upon & minimum Daiance « arried 
all times, but even without this 1 
quirement, the wise dealer will carry 
a respectable balance all the time 


becaus« mpresses the bank« 


favora ind you need him when yor 


want a iwoar ! : redit refe 
So sorT ! ‘ ; im Dank 
fixed 


Trading assets th 


Wise rec 
ables and inventory, plus your bani 
" 


balance, are a gauge to financial! ab 


ity, but they have a semi-fixed aspect 
our business 


that can play hob wit! 


destiny ther 





eR OKERS— 
COMPLETE Lime OF 
Feto iNGREOIENTS 


@38 BOARS OF TRADE 
“aneaese crry 6. SO 
SALT MORE 2080 





MIXERS! 


Save on feed costs with 


RYDE’S 
MELKCENTRATE 


32% protein dried milk alternate 


taitse of Kibe 
flavin exceed 
thet of dried 
mitk. Contains 
apectally 
essed healthy 
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Over 44% 
of preteia ia 
predect is of 
animal origin 


Melkcentrate replaces Dried Milk 
products at big savings in cost! 


@ WILL NOT CAKE OR 
HARDEN 


@ REPLACES DRIED MILKS 
POUND FOR POUND 


RYDE & COMPANY 


5425 W. Roosevelt Rd. Chicago 50, lil. 


en 





Brings You 
New Customers 


a 


Pier 
“1 Oconto marion 
FOR aut sana ivestom 
= 
— Ween meibe 2800" 
Up goes butiness when you 
become a Calf Manna dealer 
for Calf Manna never fails 
to draw new customers the 
kind you always hoped to have 
Many will have used Calf Manna 
with tremendous success before 
Now they will buy it from you, 
their nearest dealer. Soon they 
will begin buying other mer 
chandise, tox and thereir ies 
the basis of a pr serous bus 
ness 
There are still a few territeries where 
the right kind of a dealer at >>tain 


e (Calf Manne franchise if you are 
interested, write af emcee to 


ALBERS MILLING COMPANY 


1060 Stuart Biag Carnation Bidg 
Seattic 1, Wash Oconomowoc, Wise 














FEEDSTUFFS, May 6, 1950-23 








has no comparable provision to Can 
t port ada which offers wheat on the basis 


of a Class 2 price, which is betweer 


Esti te C t: the market and the IWA price ceil 
ma u 9 ing 
USDA officials admitted that ur 


E h > less the U.S. made consequential ex 
mp asis on ra ports to Japan in the final quarter of 
this year they could not exceed 3 & a B 

WASHINGTON Leading govern million bushels and could fall below ane eet 
ment officials again have lowered that level D ; d I d 
their estimates of the wheat export For the first nine months of the omestic an mporte 
outlook for the current crop year current crop year USDA is estimat 
now to 300 million bushels. This new ing wheat exports including flour at : 
forecast includes shipments under 257 million bushels Serving All Points 
the International Wheat Agreement — 


still to be financed by the Economic a 
so tlw marche ly nig ne N.Y. BILL ON SALE OF 


Cooperation Administration plus ap- 


proximately 10 million bushels of POULTRY DRUGS VETOED 
wheat for Germany ALBANY, N.Y. Gov. Thomas | 
The pattern of world demand for Dewey vetoed April 18 a bill whict ’ N » 

bread grains is shifting under the would have permitted the sale i INDI STRIAL MOLASSES Corp. 
impact of barter arrangements and New York State of sulfonamide. nitro : 

price opportunities between wheat fluorozone and nitrophenide drugs by Leonia : : New Jersey 

and rye. For example, after Portugal feed dealers for poultry and anima LEONIA 4-1040 
was assigned a procurement authori use without a veterinarian’s prescri; 


East of the 
Rockies 











zation for rye in the U.S. recently tion 
it was learned that Germany was 
prepared *o offer a cargo of rye for 
export. This German offer is indica- 
tive of the shifting taste in Germany 


for wheat er eT | A 4 Ol’ Book that takes 


the German rye will be traded to 
Portugal. However, without the inter 
ference of government in the Ger 








man purchases it is seen possible that ~ 
private trade could promote a Ger ry. 
man-Portuguese deal in these com - Ab he | ¢ 

modities. Portugal asked for an ECA a @ 4A r¢ ) \ a 1 . 


authorization to buy U.S.-grown rye 
since price-wise a better bargain is 





possible in rye than in wheat 


More Corn Emphasis 

Further emphasis on corn exports 
is scheduled when ECA announces 
additional corn for Ireland, probably 
an additional cargo this week, to be N y 
followed by as much as five cargoes A be) [ M M A RY of 
of corn for Germany. Authorization 
of this German procurement may not 
be made immediately, but a definite Developments Lo Date 
demand is seen 

At USDA wheat <« rop observers 


likewise are bringir jown their pre 
vious estimates and concede that 4 rm 
with the best of results exports 


through June 30 will not exceed 310 
million, and this estimate is predi- 


cated on further substantial exports ‘ ™ y . - 
s noticeable, however 4 
Japan. It is noticeable, however, | a SURVEY of 





to apan 
that CCC has made no consequential . 

wheat purchases in that area for i. 

some time, although there is no great | . * I "ss T > | ; I ve) | 
agen Fyne alnanncths Soh gee * uture rends in Freec 


vance of actual need 


at 6 bd . 
atest Pag Wigher Prise a Manufacturing 
The only factor which could influ ©) 
ence the Japanese situation is that 
the Army in purchasing US grown 
wheat is required to pay higher than | 
the IWA price level and the US 





HAND” to Feed Manufacturers Who Think for Themselves 


This is an unusual book. It is more than an feed manufacturers solve formula problema, 


interesting history of animal nutrition. It is a This 104-page book has its roots in a continu- 


ee 

CALS-TERIA SALES, ° practical attempt to aid feed manufacturers ing study over many veare of the thousands of 
Oept + tert yee 3. tediene 

anticipate coming developments — and profit research reports that constitute existing nutri- 





from them. tional knowledge. It contains no mention of any 





Dawe's produc t 


SACKED GRAIN key ct phone ere coger im 
point toward so-called scientific feed building If you are a feed manufacturer, you are wel- 
KANSAS GRAIN COMPANY Some of the ideas are contrary to current come to a copy with our compliments Just write 


Board of Trade Bids. practices—yet all of them have beer proved on your letterhead, or sign the coupon below and 
Kenses City, Me. sound by long, successful experience in helping attach to your letterhead 





fe ee SS SS eS eS ee eee ee ee ee ee ee oe 
' DAWES MANUFACTURING COMPANY Preem cows  tesessandy 


- 
on™ - 
? 4800 South Richmoad St. Deps. FS. 254 


RED COMB Chicago 32, Ilineis 
I would like to read your 104-page book, “FRONTIERS IN NUTRITION 


NAME 





ADURESS 


cry STaTE 
BOA 
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items discussed in this depertment 
may be obteined by writing the 
Reeder Service Department of: 


Ne. 265—Grain 
Dryer 


The Forster Mfg. Co. has an 
nounced the addition of a grain dryer 
to its line of grain-handling and proc 
easing equipment. It is available in 
any capacity, on order, depending on 
the type of Jrain, moisture content 
and the amount of moisture to be re 
moved. An automatic control panel 
is one of the features of the newly 
developed dryer, which assures uni 
Morm operation and automatic shut 
* of either the heat generator or 
Bhe new grain supply in case the other 
Should be interrupted 
; In its operation, the grain is ad- 
emitted at the top of the dryer and 


: 














passes down a series of properly 
spaced baffle plates through which a 
current of warm dry air is constantly 
moving. The air is drawn, not forced 
through the grain and is exhausted 
after it has absorbed its capacity of 
through 


of the dryer 


moisture. Cool a is drawn 


the grain at the botton 
before it is exhausted 
regar ling 


Complete details capac 


thes operat or et are availabie 


No. 326—Aerator 
Units 
The Bir 


tw new 


Dicator Co. has announced 
bulletins ¢£ ng complete 


information, specifications and prices 


A reader service feature announcing the development of new end improved products, 


vlacturers end suppli Claims mede 





new services end new literature offered by 
in this department are those of the firm concerned. Further information on any of the 


FEEDSTUFFS 
118 So. 6th St. 





on its “Bin-Flo” aerator units, whict 
provide a simple means of injecting 
volumes of low pressure air 
materials that tend 


small 
nto pulverized 


to pack and do not flow readily from | 


bins, hoppers and chutes 

Pulverized materials, in an aerat 
ed condition, will flow freely from 
bins or through chutes. When thes 
materials are retained in a bin for 
any length of time and allowed to 
settle, the entrained air leaves and 


| will frequently cause material to re 
| fuse to flow 
The Bin-Flo unit is a smal) plate | 


3% in. by 7% in. by % In. thick 
which is readily located at points 
where flow is restricted. Low pres 
sure air is injected into the material 
through a special fabric diffuser 
causing the material to flow freely 
The units will not plug up even with 
the most finely-ground material and 
are applicable to most dry, finely 
ground materials. The bulletins are 
availiable on request 


No. 271—Deouble 
Purpose Salt 


A double-purpose farm salt that 
provides this essential mineral and at 
the same time gives protection 
stomach worms in sheep, 
goats, cattle, swine and poultry has 
been developed by the International 
Salt Co., Inc. Called “Sterling Green 
salt it 8 a& mixture of nine parts 


against 


salt and one part phenothiazine, said | 


to be one of the most important medi 
cal ingredients discovered in recent 
years for the control of stomach 
worms 

The new 


intended to 


product is 


eliminate the bother and expense of | 


individual hand mixing, and, in addi 
tion, provide a more uniform mixture 
than can be obtained by hand 


_ 


CALIFORNIA INSPECTIONS 

SACRAMENTO — The Bureau of 
Field Crops, California Department 
of Agriculture, reports that as of 
April 1 there were 3,748 licensed feed 
concerns in California. The bureau's 
feed laboratory tested 949 inspection 
samples during March, of which 706 
conformed to the guaranteed ana) 
yses were 123 major viola- 
tions for discrepancies 


There 
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No, 265.—-Grain Dryer 


No. 271 


Double Purpose Salt 
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118 South Sixth St., Minneapolis 2, Minn. 


Please send me information on the f 


liowing items (circle numbers) 


No. 326-—Aerator Units 
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FEED GRADE 
METHIONINE 


“One serious amine acid deficiency con 
caves follure of an entire dict.” 


Recent trends toward increased use of APF con- 
centrates along with a high percentage of vege- 
table protein have made it imperative for feed 
manufacturers to deq ts of 
essential amino acids in their formulations. 

Now feed manufacturers can use the new, eco- 
nomical US1. FEED GRADE METHIONINE 
to formulate feeds of improved efficiency .. . 
feeds that will speed growth and reduce mortality. 

U.S. pioneered the production of low-cost 
methionine for the pharmaceutical industry. 
U.S.L's new FEED GRADE METHIONINE is 
the newest in a long line of other U.S.1. plus-value 
products for the feed industry — 


He Curbey B-G (Dried molasses fermentation solubles — 
produced on the Eost Coost) 

% Vecetene 40 (Dried molasses distillors’ solubles — 
produced on the Wes! Coas!) 

WH Riboflavin Products 

W U.S.1. APF Supplement (3.5 milligrams of vitomin 8) 
per pound) 





Contect your nearest U.S.1 
office for further information 
and prompt! service 
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Feed monufacturers 
may obtain free copies 
of the informotive 
booklet “Proteins ond 
Amine Acids in Ani- 


AbAbbhhhb bbb hb bhhhhhehhhhbhbh in 


TRIAL CHEMICALS, INC. 4 
Special Products Division 

60 East 42nd Street, New York, 4. Y. 
Branches in all principal cities 


4064424644444 444468 


TRACE MINERAL 


abn EY PRE-MIXES 
1 and effective 
‘ ogenprets trace minerals Mn 


means of a - 
to formule feeds. , 


4 
ys 
/ 
— 
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The Anatomy of Price Cutting 


eee 
By Arthur Roberts 


ITH a buyer's market and 
keen competition, there may 
be promiscuous price cutting 
In many business circles, price cut- 
ting is considered an evil to be 
shunned, but sometimes it is neces- 
sary to move goods so that turnover 
is ample for profit. In other words, 


there is a difference between price 


cutting and price merchandising. One 
is carried on without recourse to busi- 
ness analysis. The other is intelli- 
gently conducted 

To understand the problem, one 
must have a clear conception of what 
price reduction does to the main ele- 
ments of barter, which is best brought 
to mind with figures rather than with 
words. So, we offer the following 
figures as examples that visualize the 
results of price cutting so that the 
feed dealer can maneuver safely 
through critical periods 

Always consider a price cut in its 
relationship to the net profit and 
margin, not to the selling price. Let's 
assume that a dealer's figures for a 
year were as follows 


Example | 

Sales $100,000 100% cost of sales 
$70,000 70% ; margin of profit $30,000 
30%, overhead expense $25,000 25% 
net profit on sales $5,000 5% 

If a dealer sells the same quantity 
of merchandise the following year 
and the price drop averages 10%, he 
will end the with the following 
figures 


year 


Example 2 
Sales $90,000 100% 
$63,000 70* 
30%, overhead expense $25,000 27.7% 
net profit on sales $2,000 23% 
This assumes that the margin on 


cost of sales 





AUTOMATIC POULTRY 
WATERING FOUNTAINS 
bring quick, easy sales... 
big profits for dealers! 


Completely automat 

te Little Giant 

Foantains will 

operate ander 

gravity or pres- 

eure system 

equally well. Paey 

te clean--uap off the 

greund. Ample 6‘ 

inch bowls wi 

water good ~. sized 

flocks. Constructed of hard plas- 
the and brass for durability 
Gives years of trouble - free 


service Leas Btanc 


Little Giant 


RANGER FOUNTAIN 
WATERS LAGGE FLOGKS 
This four-armed, sin- 


gle anit ae 
wetering capac! @ 


Ranger Foeantaia 
stands securely with 
its 3 outeniell sap 
porting feet ground 
epthe , tee. 
gee Chickens bar = Without Fountains 
WRITE TODAY FOR CIEOULAR AND SA. £3 INFORMATION 





margin of profit $27,000 | 


sales and overhead in dollars remain 
the same. In every field, the margin 
percentage averages up about the 
same. An economic price cut or drop 
in market prices does not affect the 
spread between the selling price and 
the cost of goods sold, except on 
stocks on hand Usually, the margin 
earned on new purchases averages 
up about the same before and after 
the market drop. In this respect, an 
economic price cut beyond the con- 
trol of management, differs from a 
voluntary price slash. The dealer 
who cuts prices voluntarily decreases 
his margin and net profit. Overhead 
expense also remains fairly constant 
in dollars, and this increases the over- 
head ratio to sales. Example 2 shows 


Yes, Purina Dealers have brought the 
form to Main Street. So confident are 
they of the excellent results from Purina 
Chows and progroms, that they run live 
feeding demonstrations in their stores so 
you can see for yourself before you buy. 


Purina dealers run feeding demonstrations 
stores so you can see the difference Purina 








CALVES—named Beautena—are now in 
hundreds of stores. From 1 month to 4 
months of age they are fed the Purina 
Calf Startena way. Beautenas grow big: 
Holsteins usually weigh about 310 Ibs., 
Jerseys about 200 Ibs., and show real 
dairy quality at only 4 months of age. 


GREEN-YOLKED §£665—laid by hens in « 
store pen—prove that what hens eat affects 
egg quality and color. These birds get 
Purina Layena plus special coloring mat- 
ter. See de green eggs—but check the 
egg records on these store layers, too! 


Depend on the Checkerboord “ 





Bag for Quality... 
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VITAMIN D, 4% D, 


All forms for convenient addition to your formulas 





BASIC PRODUCERS 


CHARLES BOWMAN & COMPARY 


198 Eost 42ed Strect, Hew York 17, 8.¥. 
100 Merth Freakite Street Chesage & 1h 


Grendone inc Neodhsm Mess 
Midisad Western, inc Teany Baty Medison Wiseonats 


BOW MAN PRODUCTS 


tion farm on | 
ain Street 


’ 





ecavuTiss 


eid 
ue oy ae 


in their 
makes§ 


105 -—Two litter mates, Mike and Ike, 
are grown in the store. They start at the 
same weight. Mike is put on the Purina 
Hog Program while Ike is not. Mike 
usually weighs about 225 ibs. at 5% 
months—-makes more profitable gains 
and goes to market far ahead of poor Ike! 


CHICKS —-They're grown to 5 weeks of 
age in « small store brooder on Purina 
Chick Startena. Careful weight records 
are kept which you can compare with 
accepted standards. Here you see the big 
bodies, big legs, fast feathering —the 
wonderful Chicks that Startena grows. 





a HELPING PURINA DEALERS lead the world in feed sales ») 


This odverti mt, hing “Farm Journal's” 2,770,856 farm families, is 
one of the many advertising, merchandising and sales helps thet beck 
Purina Dealers .. . to help them sell more feed than any other organization 
in the world. 4 you are interested in a profected Purina Franchise in one 
of the few remaining open territories, write: RALSTON PURINA COM- 
PANY, Dept. C, 1602 Checkerboard Square, S. Louis 2, Missouri. 














ee e 5 °¢7 ...0n the Checkerboard 
<o*," ee Store for Service 
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that the ratio jumped from 25% to | dealer should keep his eye open for the forced transition from a higher . get the same dollar volume done be- 


27.7%, and this is why the net profit portunities to economize to a lower price level can bring seri- | fore the drop in the market 
dropped from 5% to 23 If prices average a permanent de ous consequences to many manage- | The dealer can use increased unit 
Had the overhead ratio remained | crease of more than 10%, for the | ments, and so it is wise to give the | sales advantageously to offset the 
the same in Example 2 as it was in | sake of illustration, say 25%, and | ™atter studied thought right now lower dollar volume resulting from 
Example 1, the net profit would stil werhead remains the same. the dea! The most likely solution is in- the drop in market prices. The ten- 
have been 5% of sales er could find himself with no profit | creased volume to make up for the | dency of overhead expense to run 
Example 3 at all at the end of the year, or a | drop in the sales dollar, and this | *bout the same from year to year is 
Sales $90.000 100%. cost of sales | oss means more aggressive advertising wore J = wey an pen = the 
$63,000 70%, margin of profit $27,006 Example 4 and selling promotion, the manage- ; “ nr ey A nee dhe ve A — 
30% ; overhead expense $22,500 25% | —— 75,000 100%, cost of sales ment penning to handle the oft “ ia ved aye d ; 4 te 
net profit on sales $4,500 5% $52,500 70%, margin on sales $22,500 tional volume without an increase | SC Carries nO Overnee® one 
The seeming solution in this case 10% overhead expense $25,000 | in overhead expense. If it replaces gross profit or margin = Ge net. An 
would have been to cut overhead ex 33.3%, loss on sales $2,500 3.3% | the dollar drop in prices with addi nerease of only 10¢ in the unit sale 
pense so that its ratio to sales did When prices go up, it is easy to tional dollar volume, the net result > aon ee wl yen — 
not change. But unless management take the increased benefits, but when | at the end of the year will be the ee of se * " c ~ — . 
is lax on overhead control, this is | prices go down, it is hard to take the same as under Example 1 a -* oe a - ~ Angele 3 
easier said than done, aithough the | t As the foregoin tables sh a See ee — = 
thoug nm. 4 going show Example 5 | 10,000 bags at $4 a bag, or $40,000 


Sales, Example 4 $75,000; boost in | total sales volume for a given period 
1 loss statement in 


sales, 33% % $25,000: total sales | and his profit and | 


BOSWORTH COMMISSION co. $100,000 100%, cost of sales $70,001 condensed form discloses the f 
‘ =m) a fen anes, 70 .. — of a ae 30% owing f —_ ste 6 
ms yA werhead expense 25% ret | am pie 
SELL THROUGH us FEED PRODUCTS profit on ag Example 1 $5,000 5% Saies, 10,000 bags at $4 each $4 


« BUY THROUGH US, GRAIN PRODUCTS However, it must be remembered 100 100 st of sales $28,000 70%: 































@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
| DES MOINES OAT 
| PRODUCTS CO. 


This amazing new Automatic Bagging 
Phone 6-3155 


sn cn ing sow aved for fast con. COMBINES BAGGING AND Des Motnes, lows 


want, everything you need for fast, con- 


venient, accurate and economical bagging WEIGHING IN ONE QUICK 
and at a surprisingly low cost . _ AUTOMATIC OPERATION 


prio, Nan that the lower price level makes it margin on sales $12,000 30%; over 
cessary to increase the unit sale to | head « xpense $10,000 25 net profit 
on sales $2,000 5 
Now, suppose that during this pe- 
riod he nd induced each customer 
te buy somethir else or additional 
IT WILL DO Ss rae ts eae 
@. increase in the unit sales. In 
that event, a ther things equal, his 
THE SAME profit and loss statement would hav 
read 
F R 4 Example 7 
O GH Sales $40,000, increase ir init Sales 
SR OOD Ut total sales $48,000 100 
t ! ales $33,600 7! margin on 
sale $14.400 3 verhead expense 
i s Exams t $1 M , 
r t ules 34,400 9.1 
\ « ist I ait 
1 i ncrease r 
‘ I i st ng a ton 
idditiona undise do 
creas 1 expe rience 
the er pread betwee r st 
uxis § d ind ™ : ; . 
be ‘ r reality net f fit Ir 
some Ca f course 4 ibstantia 
m ase nit saies W Lise ver 
ad expense but . is¢ ‘ 
| be low in comparison to the increase 
j net 
| Ar de« se mod prices 
O49 w e the deale nuch to 
t k about in order iintain rea 
s able | fita We have tou i up 
| r highlights sa t 
} | hats as tar as we in go because 
ions diffs with the business 
‘BURROWS LOW | Sor eae paves be to gue 
| operations 
COST AUTOMATIC | INVESTIGATE 
| 


BAGGING SCALE 


Cuts Time and Labor 
Cost to the Bonel 
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CANADIAN 





surprisingly low 
ie 4 @ Needs no adjustment for different type bags. 
ren teste ve » outstand- ; 
It has been tested and proved the ~—_ - ; @ Tolerance of weights within limits of other bag 
ing unit in its feld and is — a whale o filling machines priced considerably higher. POULTRY « FEED « SEED 
a job for its 100% satished users 6 Gitte eee os om ech wit i MIXED FEED 
ing filled bags. PROCESSED 
SSeseeeeoeeooe%9y @ Only adjustment for plus or minus weights is Lae 4 ALL GRAINS 
§ nURROWS PQUIPMENT CO unique baffle located im upper hopper of scale. >) & BYPRODUCTS 
i 1918-C Sherman Ave @ It's fast, 4 to 6 bags per minute. Enables one man Dns : 
; Evanston, I). to do the work of two. Sturdy, simple construc- ' ; CANADIAN 
tion. Bullt to render years and years of time, ¥. : 
labor and money saving service. hy | SCREENINGS 


8 ncaa FREER titereture fully deseribing 
your new low cost Automatic Ragging 







Send coupon today for complete descriptive literature. FLAX AND REFUSE 












Heede Otlice Piaeigee Ceeete 


ty |) GROUND AND BULK 
Poe IDG 

i Limites 

f EQUIPMENT COMPANY ESTABLISHED 1857 

r) — Evanston, Wl. 80 KING STREET W. TORONTO 
i 








FEEDSTUFFS, May 6, 1950-——27 





BIG NEW PROFITS... sissivotors and dectrs 


write or wire at once about Tia the 


NEWEST ADVANCE IN APF-ENRICHED 


SUPPLEMENT FEEDS FOR POULTRY, CALVES, SHOATS, HOGS, ETC. 


¥ FOR AMAZING WEIGHT GAINS IN POULTRY— OFTEN IN 72 HOURS 
V IMPROVES PIGMENTATION © READ ALSO ABOUT LIVESTOCK AIDS 


TWO AMAZING formulations of the widel 
& acclaimed B,. have been developed at the fa 
mous Chalfont Hatchery and Farm of William Krout's 
Sons. Extensive laboratory and field tests conclusively 
demonstrate that both of these specialized and scien 
tifically balanced formulations yield extraordinary 
results. We call these exclusive products TI 


Your poultry growing customers will buy TIL in 
volume because in HOURS—noot days or weeks—it 
produces enormous — gains 
directly traceable to markedly improved health, gains 
that reduce feed and handling costs; that command 
higher prices; materially speed marketing schedules 


weight gains 


may reduce the coccidae activity in poultry; it gently 


but thoroughly cleanses the digestive tract 
efhcient utilization of feed. TIL greatly improves pig 
mentation; adds body moisture for better picking. TH 
birds enjoy eating it. It ts well 


m con 


tm reases 


is pleasantly palatable 
assimilated and thoroughly digested because 
tains fibrous matter that milk products lack 


Your hog and calf raising customers, too wil! buy 
TIL in volume. TIL added to tankage or any other hog 
und calf feed produces more weight per pound of 
feed. As calves, shoats arid hogs put on weight faster 
they reach market weight earlier, cost less to feed, fat 
ten and finish. TIL flushes the intestinal tract-—aids in 
the elimination of round worms in hogs. TIL, fed to 





You will sell TIL in volume because it promotes nat 


ural health without the toxic effect of calves promotes earlier maturing to milking age be 


cause it promotes health and growth at a thrifty cost 
It increases deep-bodied, healthy producers and repro 
ducers. Nothing equals TIL for 
dry stock, milk cows and beef 
cattle; it helps stimulate diges 


- 


=a) sulphur and other drugs. The use of TI 


POULTRY 


tron so essential to the assim 


lation and use of al! feed ele 


ments 


Remember all APF-enriched 
supplement feeds differ, even in 
their source of origin. Thus we have 
Vitamins B,,, Byox, Buoy. We did ex 

tensive research to evaluate the compat 
ative advantages of each. TIL is 
any doubt, the most efficient and effective 

of all APF-enriched supplement feeds 
available in two distinctive specialized formu 

lations for poultry and livestock 


beyond 


HOGS 
CALVES 


the story about our promotion plans today' Our 
what TIL IS, what it DOES 
plus the facts you want to know about William Krout’s Sons 
TIL booklet tells you how many chickens, calves, hogs there are in your 
own sales territory; tells you about advertising, merchandising, sampling 
HOW and WHY you can obtain substantial BIG-PROFIT business 
with TIL. Hurry. Write or wire today for this valuable fact-filled book 

Be first in your territory to earn the profits TIL brings within your 


reach. Address Dept. F1. 


WILLIAM KROUT’S SONS, CHALFONT, PA. 


Get the facts about TI 
free book tells you the TIL story in detail 


This free 
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Your Pledge to Farmers | 


eee 
By Martin Francis 


r election time American voters | American farmers compare your 
A look over the pledges made by | pledge, your programs, as they see 
the various national parties | them, with another program largely 
and make up their minds as to those | of their own choosing’ 
for whom they will vote Some farmers may think, “Ferhaps 
How long is it I can feed a lot of my grain to my 
tised to the farm just what | own livestock and poultry without 
your pledge is to them’ Of course, | buying so much formula feed and 
during patriotic war days, you | concentrate from my feed dealer 
and other dealers did publish ads | Why not cut out his profit? Why not 
pledging your cooperation with the | use that profit in feeding my own 
war effort and the like, but the need | herds and flocks with feed largely 
for re-pledging now and then never | grown on my own acres?” 
crases There are no farmers who would 
Do | feed their herds and livestock all 


since you adver- 


trade 


the 


you realize, Mr. Dealer, that 


tails now. 
hve asetrtd 


toed. Get de 


ter 
Choice areas ove® 





their rations right from the farm's 
granary, but you can just bet e sack 
of bran or two that many farmers 
toy with the idea of slipping more 
home grown grains into the feeding 
ration 

And what will happen then’? The 
feeding program will be thrown out 
of balance 


What sort of a pledge can the feed 
dealer advertise to make more firm 
his position with farmers’ I have 
a number of ideas on this subject 
and am listing them herewith. Of 
course, every dealer may wish to put 
these ideas into his own words when 
advertising along this line, but if 
any dealer wishes to use them as 
they stand, he has my permission to 
do 80. 

Pledge to Farmers 

1. We promise to cooperate close- 
ly with our trade in the months 
ahead as we have in the past, to try 
to get maximum production and 
profit for them from the feeds and 
supplies they purchase from us 

2. We pledge that we will keep 
abreast of al] developments in the 
feed industry so that we can pass this 
new knowledge on to our customers 
as rapidly as possible. The feed indus- 
try, through its constant research, 
has helped farmers to increase milk 
and egg and meat production a great 





Little 


Low 
COST 


Vita-RICH 


STARTER GROWER 


Cut down production costs, yet 
step up APF and B-12 content 
Start now with VITA-RICH! This 
spring, give your customers de 
pendable vitamin-balanced feeds 
at lower cost and build better busi 
ness and better profits for yourself 
This easy-to-mix, easy -to-store 
vitamin supplement will be prompt- 
ly shipped from a warehouse 
near 


Especially 


pig starters 


you 


ai 


A sew 


FREE! Two new fact-packed booklets 
“How to Mix Better Formula Feeds. 
Write for your free copies today! 


TIAN ETID LL 


a 
CHEMICAL COMPANY 


AGRICULTURAL DIVISION KANSAS CITY, 


prepered 
season egg production and high hatchability 

VITA-RICH for HOGS Carefully formuleted to pro 
vide protect 


VITA-RICH LAYER-BREEDER 


te help economically promote all 


on against vitemin-deficiency diseases. For 


weaning rations, and fatteners 


VITA-RICH for CATTLE Provides essential vitemins 
mh generous quantities et low cost to build heavy, steady 
meet production and vigorous health 


NEW MIN-RICH 


trece minere!l concentrate thet will 


supply prepor minerals in right quantities to 


eny povitry er live- 
stock feed 
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© OGPANA @ OENVER ¢ 
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deal in the past 2 years. This con- 
stant, progressive spirit means more 
production and better feed in the 
future 

3. We pledge aid to any farmer 
in this area in discussing with him 
and planning any feeding program 
suited to his needs. No charge for 
this service. It's part of our business 
to help lay out a program which 
produces the most at the least cost 

4. We promise to continue our 
program of feeder education in all its 
phases so that our customers may 
know how to utilize their own grains 
in their livestock and poultry feed- 
ing programs along with formula 
feeds. Whatever feeding program we 
think is best suited to your require- 
ments is based on highest profit re- 
turn to you, and we arrive at such 
conclusions only after diligent study 
of each case 

5 We keep the prices 
of our products as possible 
basing them on lowest possible over- 
head costs. We further pledge that 
we will operate our business as ef- 
ficiently as we can so that this ef- 
ficiency will be reflected in our prices 
to the trade 

6. We promise to support fair 
profits for agriculture, as we 
believe the feed industry and others 
are entitled to fair profits for their 
products and labor 

7. We promise to review as quick- 
ly as possible any complaint which 
a customer has about our products or 
service. To err now and then is hu- 
man, but we will not try to dodge a 
Let us know about it and 
with our quick 


promise to 
low as 


just 


complaint 
you'll be pleased 
action 

8 We 
fight for larger markets for 
reased milk 
using 
knowledge as 


continue our 
farmers 
and 
meat basic, bet- 
ter nutrition the de- 
ciding reason why such a campaign is 


promise to 
through in egg 


consumption 


justified 
9. We promise to tinue to help 
und girls with their feed- 


and 


cor 
boys 
and 


farm 
ing 
them 
10 We promise to 
policy of 
come to y farmer in 


other projects invite 


to ask our help 

continue our 
wel- 
this area to 


extending a cordial 
come in and get acquainted and talk 
We are 


engaged in a 


about feeding problems 


mighty happy to be 
serving important peo- 
to thank 
We 
give 
is Know from 


good business 


‘ 


ple like farmers, and wish 


you ali for your patronage hope 


to be able to continue you 


good service. Please let 
time to time how we're doing 

i program like this 
above your desk on 
presented with a 
future 
You 
those 


your 


By publishing 
and tacking it 
the wall, you'll be 
challenge to do 
than you have done in the past 
can do if you wil 
pledges one by one and plan 
around them 


better in the 


take 


activities 





HAMMOND DUPLEX 
MULTI-WALL BAGS 
are your best choice 


for 
v¥ CHICK FEED 
v¥ SCRATCH FEED 
v¥ LAYING MASH 
v¥ MIDDLINGS 
v¥ MIXED FEED 
v¥ BRAN 
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Feeds that contain 


MEGASUL- 25% 


A 7 
CC pyle 


Nitrophenide 


prevent coccidiosis 
improve feed efficiency 
grow more meat 
and make more profit 


for poultrymen 


MEGASUL—25% Nitrophenide Lederle is a low-priced 
drug for prevention of cecal and intestinal coccidiosis 
by continuous low-level feeding. What Mracasut is 
accomplishing for poultrymen in saving birds and 
growing more meat per pound of feed consumed, is 


demonstrated by trials such as those shown below: 


SUMMARY OF SOME TYPICAL TRIALS 





Mortality per Average greeter % seving in 
1000 birds from weight of 1000 teed in 
cocadiosrs birds ted MEGASUL MEGASUL fed pens 








nO MEGASUL Ne sign of coccidiosis in either 
group 27 


MEGASUL 





NO  MEGASUL Ne sgn of coccidiosis in ether 
grove 
MEGASUL 


NO MEGASUL Ne significant losses in cither 
grovp citheugh bleedy drop- 
MEGASUL pings were observed in contro! 
group during Sth weet 


NO MEGASUL Ne significant losses in either 
group, mild symptoms of intes 
MEGASUL tinal coccidiosis in controls 10th 


s weet 


NO MEGASUL 31 




















MEGASUL (¢) 





NO MEGASUL 20 
Cece! 
MEGASUL 7 





NO MEGASUL 216 
Cecal ond Intestinal 
MEGASUL 20 





NO MEGASUL 131 
Intesnne! 


MEGASUL 3 
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Write us for booklet “How to use MEGASUL. *“U & Pet. Pending 


Animal Feed Ds 


BEDERLE LABORATORIES DIVISION 
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Use a Business Promotion Calendar 


Dou 4 Get Goaled / By Edward Ritter 


HERE is one big advantage | put up a few signs urging folks 
which the alert feed dealer has | to buy his feed. Sales result. Yet how 
over other retailers who sell | many feed dealers actually take ad- 


7 
Experience Gets Results Where 
to farmers, and this advantage is | vantage of the many live display op- 


@) by F. hat the dealer knows what is going portunities which they have avail- 
t ers al |} on in the farm community able to them’ 


This can be turned into extra sales PI Al , 


{ the feed dealer will make a busi- 
ness promotion calendar on which he At the beginning of every year, it 


Our many years in the business of ‘sts the many opportunities which | would be a good idea for the feed 


. . Y he cf 2 to serve his trade in one | dealer to make a business promotion 
making oat hullers, our satisfied cus- aia yo may pe: i " | calendar, naming the weeks or 
* : , . » In whet other store could a busi- | months ahead when he is going to 
tomers plus our iron clad guarantee | nosmaen tutte bon em display, for | take edventage of live dieglay. Assign 
are your security. Our Challenger example, and be able to justify its | the period for each animal and fowl 
presence from the standpoint of and plan for a good promotion. You'll 

oat hullers are used throughout the | Sales? It is well known that farmers | find that it pays 
. d . f . ‘ = ire very much interested in seeing The feed dealer who has a movie 
nation and in many oreign countries. ws and watching them feed | camera or who can borrow one could 
Thew oe oerence es For this reason the alert feed deal- | very easily visit his best customers 
Phey are sold direct to users and to | er can keep a live hog in his store | periodically and record the growth 
distributors of note in several states on the immediate outdoor prem- | progress of animals and poultry on 


ises——perhags up in front—so that | 


of the Union. farmers can watch it feed. This is a 


sales building opportunity that not 


4b . - ry oa . € . enough dealers capitalize on 
Phe Roskamp Flaking Roll is an add en he gh PEE 


Or 


ed asset and a real money maker. | Farmers and their wives will always 

y_* . ° ° take time off to watch chickens. The 
Write for descriptive circulars on slert feed dealer can have chickens in | 
. his store, perhaps in a laying con- 
both the huller and the flaking roll. cot ead to camel of cease ot 
nterest. Such chickens will build 


We will answer any and all inquiries aor Gee ail Wt Gas denies aie 


without obligation to the inquirer. y and sales of merchandise ar 
p to par, it will be a very profitable Got A Problem? 


M rtaxking 
} There are stores that would like to . 
uspiay cute calves baby chicks Check Our 


aan nd dogs, but merchandise Advertisers’ 
_ THE ROSKAMP HULLER MFG. CO. | ®::*"o%<'s! sine Services 


| — atch his head when he displays ||} FEEDSTUFFS 
All he needs to cd 
feed on his feed and 
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Sound Packaging - an 
. Important Link ... 


If you are striving for higher produc- 
tivity at lower cost study your han- 
dling and packaging operations. Ex- 
perienced engineers say 50% of all Chemicals } 
productive labor in many products of : vA 
industry today is occupied in handling 
and packaging. When labor costs make 
such claims here is the place to apply 
strong adequate cost control measures 

Plan wisely equip well unite VITAMIN BEARING 


your plan, equipment and personnel 


into one smooth running operation 
When volume packaging is done scales 
are necessary for uniformity. They, 


too, should fit the job. The fact that 
EXACT WEIGHT Scales are at 
work in more than 54 major industries & complete Ene of 

on Coousends of production Have sang COD LIVER OILS —FEEDING OIL$ — OIL-EMULSIONS 


ing from simple hand checkweighing 
to fully automatic operation is evi- im vitamins A and A and D potencies 


dence we believe of their value . on os. 


to these industries. Write 


for full details for yous SPOT OR FUTURE SHIPMENTS AVAILABLE IN ANY QUANTITIES 


business 


—_— 


For quicker and more complete atilisation of feed consumed—it is essen 
thal that euch feeds be fortified with edequate anitages of vitemins A and 
Sales and Servi« D. Feeds thas fortified with quality olis ing theee y vite- 
mine will alee be lees dusty, have better texture, extra palatability aad « 





BROWN (etle/chemicals) Brand vitamin bearing coils (various potencies 
of A and A aad D) are sot « matter of guesswork, but the result of in 


from Coast to Co decidedly more attractive finish. 
corperating the edvantages ef latest scientific leberatery reecarch with 
ectea!l farm test contrel 


EXACT WEIGHT SCALES 
BROWN OIL & CHEMICAL CORP. 
lettih too LoVe ne same easimamieamaenielaae 


THE EXACT WEIGHT SCALE COMPANY 


700 W. Fifth Avenue COLUMBUS 8, OHIO | 
see0 Bicer St. W.. TORONTO 18, CANADA ' 











his feed. These films he could show 
at his store almost any Sat- 
urday and be assured of a constant- 


ly growing audience, for farm folks | 


are interested in such things 

Name one other retailer who has 
such advantages in merchandising as 
the feed dealer. I cannot think of 
any. If a dealer could get some mo- 
vies of how leading poultrymen han 
jie their flocks—feeding them, gath 
ering eggs, etc.——-they would be very 
valuable in promoting more sales of 
feed and supplies. The taking of such 
pictures is not expensive, and many 
of them can be used over and over 
again 

How about good feed bin arrange 
ments? The dealer can take pictures 
of them with his movie camera—or 
with a still camera. Then these pic 
tures can be shown to interested 
farmers when they buy feed and 
when the matter of proper bin stor- 
age comes up 

I have talked with enough feed 
dealers to 
them have a window display calendar 
But such a calendar would be very 
valuable in planning windows 


source of sales 


know that very few of 


as a 
more 


Straight merchandise windows 


could be balanced with seasonal in 


stitutional windows, community win 
dows and the like over the period of 


a year through use of a good caler 


dar. Thus farmers would get 
windows reg 


into tne 
of watching your 
ularly. By use of a good window dis 
play calendar, 4-H and other 

would have an opportunity 
windows and th 

traffic to the vicinity 


mili 


habit 
groups 


your 


Holiday Slant 
Most assuredly 
motion calendar, too 
dates at which you would give you: 
holiday slant. There is 
no reason why the should 
appropriate decorated for 
Christmas Thanksgiviing Easter 
spring Fourth of July, hay 
time t 


a good business pro 


would list the 


feed store the 


d store 


not be 


summer 
harvestime hi 
these 


The various names of occa 


sions in themselves suggest a host 
of good, different display ideas which 
will contrast well with ordinary, ev 
eryday merchandising. By giving you: 


business promotion calendar some va- 


you'll 


riety store 
traffic 


The effective business 


1180 increase your 


promotion 
calendar will also set the dates fo 
during the 
a few 


me or two large sales 
year at which time you'll have 
‘ 


contests for your customers, sor 


cr ffee and 


there will be 


prizes and 
doughnuts. Per 


the opportunity for uu to enter 


px rhaps free 
haps 
gaily decorated float 
rade if you plan for 
enough in advance 
The feed 


promotion 


mn some rurai pa 
this event long 


lealer who has a 
calendar will 
ut it quite 


ness 
that he cons 
Reading 
motion, the dealer will find 
filing ideas that pertain to 
events. This practice 
valuable, for it teaches 
er how to organize his program 
When the feed dealer gets an idea 


in itself is ve 


a merchandis 





Order Your KELL-PHOS 
(Phesphorus and Impertant Trece 
Minerals) 


Call or Write 


618-4620 Des Moines 
DES MOINES 8. I0WA 











PRODUCTS 


Distributed in Washington, 
Oregon, Montana, No. Idaho 
and British Columbia by 


LEO COOK co. 


| 








for a business promotion program. 
small or large, it's a fine policy to 
jot it down. Then he can later trans 
fer it to a premanent place on his 
regular calendar without danger of 
losing it. Many a businessman sorrow 
fully admits that he has lost work 
able ideas because he did not take 
the time to jot them down when 
they occurred to him 

By having a business 
calendar, listing suggested tn 
dising ideas to be used this month 
next month or six months from now 
the alert feed dealer keeps his bus 
ness from drifting along day by 
at an ordinary level. The caler 
will give his business 
stimulation 

Your merchandising 
be different from that 
any other feed 
are an independent w 
own individual way. But if th 
has no such calendar { 
the merchandisiny 
others are ther 


promotion 
rchan 


variety 


calendar 

planne: 
dealer because 
TAKING if 


pany at small profit 
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New Crop 
California alieive Meals ) 


‘TOP TEST’'—DEHYDRATED—FIREBAUGH { 
FERNANDO—SUN CURED 

GUSTINE MILLING CO.— DEHYDRATED 

High Carotene Meal for Blending 


We can take care of your annual requirements 
for regular shipments throughout the yeer 


FRED DEHOFF CO. 


Gadicis 16765 ond TWX 192 
Merchents Exchange Building, Sen Frencisco 4 
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16,181 


users prove 


Steinlitg 


: 
the Ideal Moisture Tester! Bae 


More Steinlite Moisture Testers are used today by seeds- 


men, elevators, mills, co-ops, food processors, etc 


all other types combined 


, than 


If you want to speed seed or grain testing and han- 


dling, with the full, 


profit-protecting accuracy of the 


Steinlite Moisture Tester, mail the order coupon today. 
We'll ship on ten days’ free trial! Price $330.00, F.O.B. 


Atchison, Kansas 


here are 


8 reasons why 


1. FAST requires only ONE MIN. 
UTE to make an accurate seed or 
grain test 


Speeds handling in 


peak periods 


ACCURATE 


tent up to 35 


on moisture Con- 


SIMPLE 


edge or previous £ xperience re- 


no technical know!l- 


quired to operate efhciently 


COMPACT 


Operates anywhere 


easily portable 
there is an 


electrical outlet 


DEPENDABLE 


official Government oven methods 


calibrated against 


Comparable results guaranteed 


VERSATILE will test 


variety of seed, grain, grain prod- 


wide 


ucts, grain of mixed moisture con- 
tent, blended grains and processed 


materials 


ECONOMICAL 


in one season of high moisture 


pays for itself 


crops 


GUARANTEED 
day, free trial basis. 


sold on 10- 


SPP DBtKO 
72? Converse Mallding, Chicage 6, Ui 


Gentiomen: Ship at ence for 16 Gaye’ free trial one 
Mteiniite Motetare Tester for seed, grains, ote. At the 
end of the 10-day trial period, we will remit our check 
for $330.00 plus shipping charges, or retarn the Stein 
tite Motstare Tester at cance 


Address 
ous 
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“Our Brower Mixer 
has given 6 Years of 
trouble-free service 


.. . and increased our 
business 50%” 


..~ says Reuben Rieke, Manager 


Dennison Co-op Elevator 
Dennison, Minn. 


“Our Brower Mixer has given 
us 6 years of trouble-free serv- 
ice and we are very pleased 
with its performance. Besides 
mixing brand of 
feeds, we also have added 120 


custom mixing customers and 


our own 


have increased our business 


50% 


has been a mighty good in- 


Yes, our Brower Mixer 


” 
vestment. 


Over 8,000 Satisfied Users 


Mixes a perfect blend in approximately 10 minutes—at a 
power cost from 3c to Se per ton. Above-and-below-floor 
models. Five sizes—mixing capacities of 700, 1,200, 2,000, 
3,000 and 4,000 pounds feed. Heavy welded steel construc- 
tion—ives years of service. Many outstanding features— 


easier and faster to operate 


30-DAY TRIAL. Let us send you full details. Write 


BROWER MFG. CO., 402 N. 3rd St., Quincy, Ill. | 


Van Dusen Harrington Co. 
for Barley, Oats, Corn 


BUSINESS FOUNDED 1852 


MINNEAPOLIS 


DULUTH 





| Mrs. Dillhoopey had taken her son 
| to a movie called “The Cultural His- 
tory of Western Civilization” which 
turned out to be a love story about a 











IDEAL FEED INGREDIENT FOR THE FEED MIXER 


Made from returned bakery goods which are toasted and growad 
te @ crumb form by « aepectal patented process which changes 
the starches te « form ef dextrin leaving « very low moteture 
content. Guaranteed 1606 pure and wholesome Used ta feed 
fer poultry, hegse, cattle, degs, and ell fur bearing enalimals 
plea, analyele and 


ad lotea 


Write * wire for sar 


ta Oo © 6 rat On prices 


CHAS. A. GERBER COMPANY 
Army Trail and Gerber Road + BARTLETT, ILLINOIS 
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| burlesque queen and a dope fiend 
Half way through Mrs. Dillhoopey 
turned to her son and said, “I'm sorry 
I brought you to this movie. It's 
hardly a show for a young boy like 
you.” 

“That's okay, ma, 
her 
end.” 


her son consoled 


Si A 


An American and a Russian GI 
were fishing on a river dividing their 
occupation zones in Germany. As soon 
as the American cast on his side of 
the river he hooked a fish, then an- 


by and while the American was haul 
ing in fish after fish the Russian got 
nary a nibble. Finally he could con- 
tain himself no longer: “Hey, Joe,” 


and I don't get none?’ 
Hell, Mac,” said the American, “in 
the Russian zone even the fish are 
afraid to open their mouths.” 


, i A 


many fish 


live, asked a naturalist where he 
could find a house. The naturalist re- 
plied, “House? Boy, you're getting 
soft. Why don't you live out-of-doors? 


“Maybe it'll liven up before the 


other and another. Three hours went | 


he yelled, “how come you catch so | 


A man, frantic to locate a place to | 


Let old Mother Nature cover you with | 


| a blanket of stars, and have the blue 


firmament above as a roof?” 
“Frankly,” said the man, “I had in 


mind something a bit smaller.” 


. a 


“Y'know, Pat, I'm afraid 


Tom 


“First you gotta learn to love 
it. Why, Pat, did you know that the 
average cowboy has an ache in his 
heart for horseback riding?” 

Pat: “Well, all I can say is that 
from where I ache, I must be below 
average.” 


. i 


An ardent golfer was visiting a 
friend and playing golf at his friend's 
club. On the first tee, he took his 
stance, gave a wild swing, and missed 
completely. “Gosh,” he said to his 


| Opponent, “it's a good thing I found 


out early in the game that this course 
is at least two inches lower than the 
one I usually play on.” 


¢?¢?¢ 

It was after the race and the own- 
er was giving the jockey a dressing 
down. 

“A fine jockey you are,” he said. 
“Didn't I tell you distinctly to come 
away with a rush at the corner? Why 
didn't you?” 

“Well.” retorted the rider tartly, 
“It didn't seem quite fair to leave 
the horse behind!” 


¢+?¢¢ 

The cop noticed the man coming 
down the street in a barrel. “Look 
here, fella,” the officer said, “What's 
the idea of the barrel? Are you a 
poker player?” 

“No, sir,” the man replied, “but I 
spent a couple of hours with some 
guys that are.” 


. a 
Boss (pointing to cigarette-end on 
floor): “Jones, is this yours?” 
Jones (pleasantly): “Not at all, sir 
You saw it first.” 

















TAG THAT BAG 
with a 


Bag-Tagger 


PAT. APPLIED FOR 


7 STAR FEATURES 


Sews Tag Lengthwise 
Places Tag Where Desired 
Simple to Operate 
Improves Sewing 

Holds 250 Tags 

Durable Construction 

No Maintenance 














Send Sample Tegs with Inquiry 


Advise Sewing Machine make and model 
for proper bracket 








PRICE $50.00 


MILL ENGINEERING COMPANY 


FORT WAYNE 6, IND. 
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INCREASED YOLUfTe INGRUAGCD PROFITS 


through concentrating on 


he PUBBARD SUNSHINE), 





Here's how it all worked out for Truman Farmers 
Elevator Company at Truman, Minnesota...... 


TRUMAN FARMERS ELEVATOR COMPANY 


TS LARGEST CONCERE OF (Ts END & THE SPATS 





-<entative talks '? 
The Hubberd repres* nto e 


»n, Manage’ 
with Loren swanse 


> nd & 
rs Elevator Feed Dept. ond 


> r Manager 
ympany's Gene a 9 


lam hel?) Baal. you can increase your volume 
i your profits! Write Dept FS.2 for details 
mplete HUBBARD profit-making plar 


HUBBARD MILLING Co. 


MANKATO, MINNESOTA « AMBRIDGE, PENN. 
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her painting materials on the table 
and started removing her coat 












= “Hi.” Joe replied a little grumpily, 
Est 6 } not taking his eyes from his maga- 


ma | zine 
‘\ Mary was smart. She sensed some- 
= thing was wrong. “Why, darling,” she 


said, going over and putting her lips 
on his cheek. “What's the matter?’ 
a = “Oh-—nothing,” Joe said peevishly 
“but how would you like it if I went 
out all the time and left you home’ 
l—-I feel like a bachelor.” 

Mary laughed, “I'm only gone one 
night a week, dear, and then for only 
two hours. I'm having the time of my 
life in that painting class. I'm going 
to sign up for next year, too. And 


The Value of Art in Merchandising | | when it comes to going out, how about 


your going to the Chamber of Com 





me ter erm 


a 


le * 
is 








HEN Mary Brooks came | ily had been hearing a great deal paper on which were numerous lines merce meetings, the feed club, the 
monthly sales training meeting and 


home from the adult night about painting which could be interpreted to repre- a4. 

school, Joe was sitting in the In fact, if a member of the Brooks sent Joe. the twins or Hilda, the a lot of others Where am I on those 
living room reading a magazine. Mary | family sat still very long, he was al- Secetian matt, Mesy had gene oll out a0 reer wes = . os at 
and a number of friends of hers were most certain to find that Mary was nome lonesome as the de uce. Why 
taking an eight-week course in paint- | sketching hin a serious, studious m painting do you know that you've been out 
ing, one night a week and, since she expression on her face. Waste baskets Hello, dear Mary said cheerily three nights a week for the past five 
started the course. the Brooks fam were filled with crumpled pieces of ss she came into the room deposited weeks. I kept account of it 


No?” Joe said with astonishment 

“Yes-——so I think we are even. Now 
don't get worried about the art 
course, darling. It has resulted in a 
business idea which I think will put 
more of that delightful green stuff 
into your cash register. Does the 
thought of that make you happier?” 

Joy overspread Joe's face and he 
leaned forward. “Now, we are get- 
ting some place. Tell me more about 
this business idea.” 



















The Idea Explained 

Mary settled herself close to Joe 
and began, “Do you recall that more 
than a year ago I brought that arty 
woman to your store from the Wom- 
en's Club meeting? 

Do I?" Joe declared. “I certainly 
do. She told me to put some murals 
on the big walls above the shelves at 
the feed mill. And, you know, that 
has brightened the store. Farmers 
like to look at those pictures. They've 
been a good investment.’ 

Mary looked very pleased. “Yes 
there is a place for art in business 
In our adult school, Joe, 45 out of 150 
people enrolled are taking art. That 
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HOW TO CUT COSTS WHILE MEANS QUALITY 
lmproving Service... 


Switch to Savage Tags and you'll see bags 
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stay on. No more cutting lost-tag bags open 








to see what is in ‘em. No more excuses 
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A proven ingredient used 


a) ; by many leading feed and 
Giidden, 2 || mineral teed manufacturers 
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COLLOIDAL 
PHOSPHATE 


An inexpensive source of 
Phosphate to replace 
Bone Meal 










about bad light and not being able to read 







tags. Savage Tags look the same in all 
lights ... and you don’t have to read them 


anyway. Find out why. Learn how much 






better they are and how litle they cost. 














Send us samples of your tags. Mark quan- 


Finely Ground 
Easily Dispersed 







tity used on each. Don't bother to write. 





Just attach the coupon to your letterhead; 


enclose your tags; and mail them tous NOW. 







Prepared by 
LONCALA PHOSPHATE CO 
HIGH SPRINGS, FLORIDA 














Distributed by 
WARREN-DOUGLAS 
CHEMICAL CO., INC. 
1517 Burt Street 
OMAHA 2&2, NEBRASKA 
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of the best domestic and im- 
ported grain screenings, 
thoroughly recleaned and 
uniformly fine ground. 


Packed in 100 Ib. bags. 








Costs a little more than or- 
dinary ground screenings. 
Well Worth the 
Difference 


J. A. FORREST co. 


1148 NW. Bask Bide 








Minneapolis 2, Minn. 
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Dehydrated and Sun Cured 
ALFALFA MEAL 


NATIONAL ALFALFA BEHYDRATING & MILLING CO. 


LAMAR, COLO@RABO ST. LOUIS, MO. 
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WILLIAMS METEG. 
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Sectiona! view: Note unusually long grinding plote which 
withstands abrasive weor This permits screens to be used 
for sizing only, thereby elimmoting wear becouse screens 
do not oct os grinding pictes. Note lorge dischorge area 





WILLIAMS ALSO MAKES 


9 sizes of Hay Mills for reducing baled 
or loose alfalfa hay to meal. All-pur- 
pose grinders for custom work. Seye 
and other cake grinders. 
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GRINDER 


FEATURES THAT INSURE A BETTER PRODUCT 


Greater capacity because the unusually large diameter and 
low bearing speed (1500-1800 R.P.M.)cause higher ham 


mer tip speed than most 3600 speed mills. Long arc of 
grinding plate insures 


before 


contact between hammers and 


material being thoroughly 
feeder with metal trap provides uniform flow 


ground discharged 


“Even-Flow 
of material across grinding width of mill 


FACTORS THAT MAKE FOR LONG LIFE OPERATION 


Slow speed makes mill easy on bearings and operating 
parts. Double-end, tool steel hammers with four wearing 
edges. Heavy duty adjustable grinding plate overcomes 
hammer wear. Perforated metal screens are special “Hy 
Flex” Metal trap minimizes damage by 
tramp iron and gravel. 
WRITE FOR COMPLETE INFORMATION ON THE NEW 
METEOR FEED GRINDER; . . “A SIZE FOR EVERY JOB” 


WILLIAMS PATENT CRUSHER & PULVERIZER CO. 
803 MONTGOMERY ST. © ST. LOUIS 6, MO, 


long life metal 











36——FEEDSTUFFS, May 6, 1950 


Parking—A Good Trump Card 
in Merchandising 


. a 
By Mark Beker 





F YOU eat in « card game in | You would use it at the best oppor- 
| which there were trump cards tunity to help you win the game 

you woudn't let one of your big Well, there are thousands of feed 
gest trump cards stay in your hand dealers throughout the nation who 
unused, would you? Of course not. | have « trump merchandising card 
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and GROUND CORN 
Uhimann Grain Co. Kansas City, Mo. 
















WITH FIVE NEW 
CPM CENTURY 


PELLET MILLS 


Operating CPM's for the past 15 years, Bewley 
Mills had proof aplenty of their high performance and dependa- 
bality 


When they decided to replace for still higher output, they 


again chose California Pellet Mills this time five new “Centurys. 


THE RESULTS? 
@ Capacities more than Doubled! 
@ No additional space required! 


@ Great reduction in Operating Costs! 





ATLANTA © BUPFALO © FORT WORTH © KANSAS CITY. 





production mor 


- ” 
: - << « ’ 
e MINNEAPOLIS © OMAHA 


which they are not using to fullest 
advantage. This trump card is park- 
ing space 

There are numerous feed dealers 
who have stores and milis with am- 
ple parking space right close in to 
many towns and cities. Most certainly 
there is ample room in some of these 
millyards so that you can offer free 
parking to farmers whether or not 
they buy from you. Rope off the 
area which is so available, after you 
have left enough drive-in and drive 
out space for regular customers. You 
may be surprised find that you 
have room for a number of cars to 
park in your spare space, without im 
peding traffic 

Parking problems are increasing 
in small towns as well as cities. I 
have been in some small towns on 4 
farm shopping night where you could 
get a single parking space for 
hours on main streets, and se 
ondary streets and alleys were 
jammed with farmers’ automobiles 

I think the reason why a of 
feed dealers have not done more 
the parking problem is this 


not 
two 


bot 


about 


Bewley Mills 
Fort Worth, Texas 
Another big producer thai 
relies on California Pellet 
Mills 100% for top quelity 
top cepacity 


.-FACTS ABOUT 
THE “CENTURY” 


@ High capacity — modest power re 
quirement 

© Compoct —smollest floor spoce 
per ton copacity 

@ Clean, completely sealed with 
“Dust- Tight” construction 

@ Qviet, smooth, vibration - free 
stends on own base 

@ Built-in moter ne choins or 

pulleys 

“Direct Threst” 

im plece 

All sheet mete! ports of stoiniess: 

steel 


dies locked rigidly 


© SEATTLE 


















































They think that, because they are 
not located in the center of the down- 
town shopping district, the farmer is 
not interested in parking near their 
places on the fringes of town 

Here is where such 
mistaken. Farmers are no sissies 
They are used to walking consider- 
able distances. Distances of four 
five blocks are nothing to farmers 
Many of them like walk along 
looking at store windows. And if 
they park in your feed store or mill 


dealers are 


to 


to 


yard, you can be certain that youll 
make more friends, and youll cer 
tainly get some extra business 


Play It Up 


Rewardiess of how far at the towns 


edge you may be, Mr. Dealer, play 
up that free parking space for all 
it is worth It's a wonderful good 
wi advertising medium. Farmers 
may prefer space closer downtown 
for some of their shopping, Dut tney 
will also want to do shopping in 
your area. They'll be very pleased 
to know they can use your parking 
space anytime they want 

If they try to park closer uptown 


and cannot find a parking spot, they'll 


know that they always have a chance 


to get a parking spot at your store 
or mill. It's worthwhile to have farm 
ers always thinking of you in this 


favorable light 


If you provide for free parking at 


your mill, you can announce it with 
one or two fair sized ads. There 
after, you can always carry a spot 
announcement in each advertisement 
and piece f direct mail reminding 
farmers that this free parking space 
is theirs to use whenever they 680 
de sire 

For the dealer wh ishes to cre 
ate such a space a number 


of sugges ms 
put 


piace 


adequate si roads leading 


into the parkir that cus 
tomers car drive in 
and so that v © get addi 
tional advertisi from the signs 
Secondly if is possibie to fence 
n the area or put up painted wooder 
rails. do so as this will distinguish 


the area and cal! more attention to it 


The surface of the parking area 
needs to be covered with a fine grav 
el so that puddles do not develop 
Farm folks going shopping or coming 


after 


provided 


to their car 


should be 


finishing shopping 
with dry a 
as is possible under adverse 
This can be done 


as 
surface 
weather conditions 


RANSIT 


GRAIN & SEED MERCHANTS 
SINCE 1920 


FORT WORTH, TEXAS 
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Founded 1922 
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Research - Analyses - Con- 
sultation. Biological, Netri- 
thenal, Texicolegical Stadies for the 

Feed, Drug and Allied Industrice 





48-14 33rd St.. Long Island City 1, N. ¥. 

























for the Feed Industry 


e CLO-TRATE Cod Liver Oi! 
with Added Vitamin A and 
D Concentrates. 

¢ CLO-TRATE “Dry D” acti- 
vated animal sterol supplies 
Vitamin D,. 

Fleischmann’s Irradiated 

* Dey Yeast (FIDY )}- Vitamin 
potencies —dis- 

in the Midwestern, 

Southern and Southwestern 

States. 


White Laboratories. Inc. 


Newark 7, Now Jersey 


at 
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without too much expense by using 
gravel, cinders, etc 

If the parking area is railed and 
well surfaced, the dealer wil! find that 
a couple of neat, attractive signs ad- 


vertising products he has for sale | 


will be noticed and read by many 
farmers. It's an advertising opportu- 
nity that should not be neglected 

Also, it may be advisable to pro- 
vide night lighting for the parking 
lot which can turn on and off by 


automatic time clock. This would call | 
attention to the lot at night and be | 


of some advertising value as well 
I have seen city parking lots where 


firms advertise specials under a wood- | 


en box on a lamp post. The face of 
the box is of heavy glass, and a light 
is placed inside. Daily and weekly ads 
are posted inside this box and are 
clearly visible at night to parking 
patrons. I am told the glass-faced 
box is responsible for many extra 
sales 

Every feed dealer knows that the 
number of automobiles and trucks 
is increasing in this nation. Before 
the war it was estimated that 
million vehicles were in operation 
Now it is estimated that there are 
more than 40 million vehicies in op- 
eration, many of them in rural areas 

A few more years of this rate of 
increase in vehicles, and even the 
small towns will have use for every 
inch of parking space on secondary 
streets and extra lots. Doesn't this 
make common sense’ 


Long Range Measure 

Mr. Feed Dealer, when you pro- 
vide now for parking space for your 
customers, it is not a temporary 
measure from which you may receive 
temporary benefit. It is a long range 
measure to fill a long range need 
Such a parking area will become 
better known to farmers every month 
and year and more widely known 
It will help to bring many new farm- 
ers to your feed store and mil! and 
most certainly it will bring more 
regular customers there more often 


This should all be very favorable to 
the growth of your business 

In your town you can also aid the 
parking situation by joining with oth- 
er merchants in studying the prob- 
lem. You can aid in providing 4 cen- 
tral downtown location for some off- 
street parking. Individual lots may 
never handle the yearly increase in 
automobiles that need parking, but 
they will aid somewhat 

Numerous towns, even below 1,000 
population, have one and two hour 
restrictions on their main streets, 
and farmers are not given any spe- 
cial overtime consideration unless 
they go to the police department and 
get a special parking ticket. Many 
farmers resent having to make ap- 
plication for special parking privi- 
leges, but they will gladly accept 
your free parking privileges. provided 
they know about them 

Look around your premises today 
Perhaps you have space for a few 
cars to park, and you can advertise 
this as another trump merchandis 
ing card 
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Thef's whe! you ge! in lorge quantifies 
whee you deal with Ultre-Lile Leb 
oratories, Inc. You'll find Ultra-Lile 
constantly striving to osmet the men 
ufacturing cOanechons im every poss 
ble way, supplying them with every 
element to make up o balanced pro 
gram of quality production and stream 
fined, aggreamve selling and service 


Why not write us today? Find out bow 


we have helped others to greater pros 
perity Find out how we can help YOU 





Ultra-Life Laboratories, Inc. 


M n Offi« 


E. ST. LOUIS, ILI 
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RAT and 
MOUSE 
DAMAGE? 


call... 


ROSE EXTERMINATOR CO. 
621 S. Ord St, Minneapolis, Mina. 

















THOUSANDS OF 
POULTRY RAISERS 


ENJOY A» 


LION’S 
SHARE! 


OF THE FEED BUSINESS 
IN YOUR COMMUNITY 


. : =| suo BIGGER sas 


AND PROFITS “7he Wayne Way 


are using 





Wayne Dealers in state after state will tell you 
they are able to get a lion's share of the heed 
business in their localities, despite intensely 
competitive local conditions, How? Simply by 
cooperating on the Wayne Merchandising Pro- 

am, one of the most agqrecsive, hardest. 

itting plans you can use to build bigger sales 


GET YOUR SHARE OF THIS f oad pelts 
PROFITABLE BUSINESS There may be « Wayne Dealership open in 
Caponettes are in big demand becouse your area—so the facts today. See for your- 
Thousends of Poul. self how compli and effective the Wayne Mer. 

chandising Program can be for you. Enjoy « 


lion's share of the feed business in your com- 
munity! Why seule for less? Investigate now! 


ue PELLETS 


It's easy to produce 
umply 

implenat « Capette 
Pellet under skin of 


SEND COUPON TODAY 


@2Teaer ee @eewoeee- DS EP MBS @DP®2Al]2EH 


Allied Mills, Inc. 
Fort Wayne |, Indians 
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Will Boost Profits 
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By Peter Morrison 





] RI] LE O YOU want to sell more How large should such a sign be? 
D feed? Do you want most farm- Well, a sign 12 in. wide and 15 in 


ers who enter your store to | deep is not out of proportion 


REDUCTION inspect your display of feeds and seri- price can occupy the first 6 in 
ously consider buying one or more | depth, while your feed testimonial 


brands? If so, here is an idea that | can occupy the rest of 
you can use which will focus more 
attention on feed displays and get The Best Spot 
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or perhaps outside on the loading | farmers pay their bills? 


Perhaps into these bags you have | right on the product itself 
thrust a sign, tacked on a pointed | Where it gets the most 


price of the feed and maybe the | Chandising way 


large and neat enough to carry, in 
addition to the price, a testimonial a 
feed record made locally by one of | @nd it costs so much 


Yes, this card can be made so 
that it will carry a brief testimonial 
And that feed record will heighten 
consumer interest and cause many a | feed this trip 


LS « MIXERS « CORN CUTTERS « MAGNETS « SHELLERS « BLOWERS | farmer to buy immediately. It will But when the farmer sees the same 
L CRUSHERS « DRAG FEEDERS ¢ CONVEYORS « MILLING EQUIPMENT | also move many farmers to ask | row of bags, with a testimonial and 


questions about the feed on display, | feed record price placard thrust into 
ATER PULVERIZER COMPANY, 1537 S. 55th Ct., Chicago 50, Ill. | and that is what you want | the open bags, he’s curious enough 
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symbol of profits 


Pilot Brand Oyster Shell is one of the most 
profitable materials a poultryman can use. 
Its cost to him is about 5c per hen per year. 


In egg production alone, with oyster shell, 
the records show the increase is more than 
30 eggs per year. 
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Wherever there is a flock of chickens any- 
where Pilot Brand Oyster Shell is needed— 
a necessary item in every feed store. Profit- 
able for the store as well as for its customers; 
never an expense. 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. St. Louis, Mo. 

















Here Is an Idea That 


extra attention from all prospects Now why is this the spot to dis- 

Undoubtedly you display feed in | play a testimonial feeding record? 
open sacks, either in a row along the Is it a better spot than the wall of 
wall, or somewhere in the salesroom, the feed mill or the office 


platform. The farmers have the op- spot on the open bag of feed better 
portunity to slip their hands into the | and here is why: The testimonial 
bags of feed and feel it, and many | pertains to the feed you have to sell 
of them will do this What better place to display it than 


piece of wood. The sign gives the | That's tying things together in a mer- 
protein content, etc. So far so good Let us suppose that you have a 


But here is where a lot of feed deal- | row of 10 open feed sacks, 
ers fail to go far enough with dis- | displayed on the loading platform 


play and miss many a sales oppor- with conspicuous signs thrust 
tunity the bags 
The sign which is thrust into the What does the farmer think when 


open feed sack on display should be | he sees those bags of livestock and 
poultry feeds? He can think 


one thing. It is, “There is some feed 


your customers He may think that he is already 
buying poultry feed from this dealer, 
and since he has a half ton of it left, 
he will not be needing any of that 
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to stop and read one or two of the 
testimonials. He reads the testimoni- 
al on the calf feed, just below the 


“Say,” he says, “Bill Brown is get- 
ting better results with this calf 
feeding program than I'm getting 


FARMERS 


BUY YOUR 


MINERAL 


Where You Buy Your 


with my milk feeding. Maybe I don't 
switch to calf feed soon enough 
Guess T'll buy some of this calf feed 
right now for my calves.” 

The farmer could say practically 
the same thing after reading any 
of the signs pertaining to dairy, hog 
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AT YOUR LOCAL FEED DEALER 
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FOR FEED MIXERS... 
@ Blatchtord’s sparkling new book designed to show 
the way to “Increased Profits and Satisfied Customers.” 
Written in down-to-earth understandable style, this attrac- 
tive brochure thoroughly exploins how you can make more money. 
Economical result producing feed is a “must” for a permanent and 
profitable feed business. That is why feed manufacturers, large and small, 
have depended on Vitadine and have used it for over 18 years. 
Now Vitadine with A.P.F. (available on specification) can help you 
cut costs and still get top notch results. 
Every progressive manutacturer will wont a copy of this up-to-date 
brochure on making better feeds economically and efficiently. 
Write today — address BLATCHFORD’S, Dept. L, Waukegan, Illinois. 


fila tchfords 


a@rizrieg 


[e s% 1208 | 





and other feeds and be stimulated to 
buy 

Such signs can do a great deal 
of selling. even before the feed deal- 
er has a chance to greet the cus- 
tomer 

To make such signs still more ef- 
fective, the feed dealer could even 
take small flash photographs of a 
hen in the testimonial flock, a hog. 
a cow or a calf. The pictures would 
help prove the feeding story. These 
photos could be pasted on the dis- 
played sign to make a highly effec- 
tive presentation. 

After a dealer used such display 
signs for a period of one or two 
months, they might become frayed or 
soiled and would need replacing 
Dusty and dirty signs hinder sales, 
and no feed dealer wants to risk 
customer displeasure because of dirty 
signs 

New Testimonials 

When the signs are replaced it 
would be a wise idea to use some dif- 
ferent testimonials, as many farm- 
ers would of course be familiar with 


| the former ones. New testimonials 
| would take up the new customer 
| building program where the old ones 
| leave off 
The feed dealer who has many 
| bags of feed open on his display plat- 
form knows that farmers love to 
approach such bags and put their 
hands into the feed, even if they 
have no immediate intention of buy 
ing. And since farmers like to do 
this, the open bag of feed in a store 
| means an opportunity for the dealer 
| to utilize this practice to make more 
sales 
I also believe that the place to 
stack feed folders is alongside these 
bags. The top of the sacks can lean 
against a little shelf on which the 
feed booklets are shown. Thus, if the 
customer is interested in a type of 
feed, he can pick up a booklet and 
browse through it. Or, if the dealer 
| approaches the waiting customer and 
discusses feeding with him, the deal 
er can reach over and get a feed 
booklet to illustrate and strengthen 
his sales presentation 
Remember that the merits and 
| uses of a product are not self evi- 
dent to the custemer. By looking at 
| a bag of feed he cannot know just 
| what it will do for him. Because 
| he cannot know this, the dealer, a 
| sign, literature or advertising must 
point out the benefits. That is why 
descriptive and other sales material 
| at the point of display is important 
if the prospect's interest is to be 
boosted to the point where he will 
actually consider purchasing the feed 
I have been in numerous feed mills 
and stores where dealers are making 
use of testimonia)] feed records, but 
in many instances they are not dis- 
played near the feed. There is no 
reason why they cannot be used both 
places. If you feel that a good place 
to post such testimonials is on an 
office wall, then well and good. Keep 
some there. But also put some of 
| them on those placards placed in 
open bags of feed on display. If you 
do, you will make more sales 
— 


BUILDS ALFALFA STORAGE 
MINNEAPOLIS, KANSAS 
Solomon Valley Mills 
new 40 by 100-ft. warehouse at its 
alfalfa dehydrating plant here. The 
building is of galvanized iron and 
will be used for storing alfalfa meal 
Charles R. Larzalere is president of 

the firm 


The 


is erecting a 





if You Want More Capacity 
Per Horsepower, Buy the 
FORSTER HAMMER MILL 
FORSTER MANUFACTURING CO. 


Machines for Modern Milling 
1411 & MeLean, Wichita, Kansas 














FOR RESERVATIONS WRITE 
A. B. Perry 
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HOTEL MINNESOTAN 


23ND AVE. SO. AT WASHINGTON, MINNEAPOUS 
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THIS LATEST CALCULATOR multiplies, adds, and 
determines the supplemental amount of either CSC Choline Supplement— 25 
or CSC Choline Chloride 70% Aqueous needed to bring your feeds to the 
desired level. It shows the amount of Choline contributed to your feed by each 
of the several normal ingredients. It computes for you the number of pounds 
of Choline Chloride Dry or Aqueous to be added per ton and, furthermore, 
converts Choline Chloride to the Choline basis generally used by nutritionists 


in their recommendations. Send us a note on your letterhead and your copy 


will be mailed promptly. 





PRODUCTS OF THE AGRICULTURAL DIVISION 
Anhydrous Ammonic . Benzene Hexachioride . Choline Chioride 
Condensed Distillers’ Molasses Solubles - Ethyl Formate ~- Metaldehyde 

Niacin + Buty! Fermentation Solubles and Riboflavin Feed Ingredients 


paclaAL sgiVENT® CORPORATIOW 


17 best 42nd St., New York 17, M. 1. ond Terre Mavte, indiena 
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Tests Prove ALDEN 
Pays Off in Results 
LDEN 


Mixers of top quality feeds everywhere use 
ALDEN Calcium Carbonate. Independent 
laboratory tests prove it has maintained uniform 







quality and purity for twenty years 
Specify ALDEN 


top-notch results 





for easy mixing and 










IOWA LIMESTONE COMPANY 
DES MOINES, IOWA 


















1898 — OVER 50 YEARS OF SERVICE — 1950 
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ANY times during his business 


M 


career, the alert feed dealer 
asks himself, “Where can I 
get more business?” And in trying 


to get a good answer to that ques- 
tion, the dealer often will think sole- 
ly of places where he can get new 
customers. Much of his sales promo- 
tion is directed toward the new cus- 
tomer. Too often very little sales 
promotion is directed toward getting 
the regular customer to buy more 
Just the regular customer 
omes your store to buy all his 
poultry does this mean that you 
cannot sell him more goods’ 
It does not, unless you have 
in insofar as 
reguiar customers are concerned 
Quite a number of feed surveys have 
evealed in recent years that there 
a wide variance in the amounts and 
types of formula feeds purchased by 
diffs sections of the 


hecause 
to 


feed 


a blind 


spot your eyes these 


is 


farmers in rent 











ation 


One survey, for showed 


that about SD 


example 
of the farmers inter 
viewed in area purchased for 

a poultry feed, whil about 
25° of the farmers interviewed used 
dairy feeds sold by the feed dealer 

Well, let's look at that statement 
for a moment. The 80% of the farm 
ers who purchased poultry feed must 
certainly have 
and 
clusivelys 
80% of them liked 
enough to buy 


one 
only 


raised some dairy cows 


They not ex 
farmers Well if 
formula poultry 
it regularly 


too were 


hogs 


poultry 


feed why 


Cultivate Trade with 
Regular Customers 


By Edward Schroeder 





didn't the entire 80% also and 


jairy and hog feeds’ 


Selling Job Needed 

The only reasonable answer would 
be that they were not sold sufficient 
ly on the merits of dairy and hog 
feed. Therefore, there needs to be a 
selling job in some sections of the 
country. Prevalence of large grain 
crops on many midwestern farms 
one reason why farmers do not 
as much dairy and hog feed as they 
do poultry feed. However 
tests have shown that when 
dairy and hog feeds are put into the 
feeding ration, large quantities of 
grain are saved. So good feed 
profitable for the dairy and hog farm 
er to use. He sold on the 
proposition 

Now if there are 80 100 
farmers in your area who buy your 
poultry feeds, you can profitably work 
them 


buy 


use 


is 


bu) 


feeding 


good 


is 


needs to be 


out of 


on these same customers to sell 


dairy and hog feeds, calf meal and 
the like. They know what your poul 
try feeds are doing in the way ol 
profitable production. Now it is up t 
you to convince them to buy the 
ther feeds as well and give them a 
four trial 

It is easier to sell more feed t 
such regular customers than it is t 
t to get new business exclusively 
from new customers. The regular cus 
tomers have confidence in you. They 
know, respect and like you. But they 
are never going to know about the 
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ENTRAL BAG & BURLAP CO. 





4515 S. Western Bled, Chicago 9, Ll 


West Burlington, la 
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benefits of using your formula feeds | 


in dairy cow, steer and hog feeding 
programs uniess you lay out a sales 
campaign to educate them along this 
line 

There are many dealers, too, who 
neglect the regular poultry feed cus 
tomer in the matter of poultry and 
livestock remedy sales, poultry equip 
ment and other items. If a farmer 
buys all or most of his poultry feed 
from you, you should be in a much 
more advantageous position than the 
next fellow to sell the farmer all his 
other poultry house needs. If the feed 
dealer neglects to make a campaign 
to get this extra business, he cannot 
complain if the business goes els 
where 

If you have been in the feed busi 
ness quite a few years, chances are 
that you have anywhere from 200-400 
customers who can be classified as 
regulars. They buy at your store quite 
often during the year. Ws if you 
have 400 such customers, it is reason 
able to assure that there are not 4 
new customers ivineg mn vour are 
that you can get 

Therefore. it is good business 
ment to devote most of your 
promotional budget to giving more 
satisfaction to those regulars and 
developing additional sales fron 
them 

Some dealers to whom I have 
talked tell me that spending & 
of the sales promotional budget or 
regular customers is not tog muc? 
They declare that 40 of the budget 
is plenty to spend on the new cus 
tomer 

It is more difficult to get new cus 
tomers than it is to hold the old 
ones. The reason is that a large per 
centage of socalled new customers 
already have other buying connec- 
tions. You have to pry hard to get 
most of them loose. Regular custo 
mers on your list, howeve 
ably disposed toward you 
capable of increasing thei 
at your store and mill if you will but 
realize it 

Sometimes the regular customer 
may be able to double his purchases 
profitably at y« mill if you will do 
a good selling job on feeds and other 
supplies 

When you can classify a customer 
as a regular, you are in a much bet 


purchases 


ter position to go to him and get more 
information on his feeding needs. He 
will confide more readi! n you. He 
will be more inclined to sten ft 
what vou recommend 

This is the golden opportunity for 


erg Bag Company 
937 FIRST AVENUE NORTH 


MINNEAPOLIS 1, MINNESOTA 
Phone: M Ain 8845 


WE BUY AND SELL USED BAGS 
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an 
Phene: LINCOLN 8858 


™ 
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Akren, Obie Dayton, Ohio 


CONTACT 
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the alert feed dealer. The regular 
call-back on regular customers will 
pay off very well. You'll see how 
the farmer's position improves using 
your feeds. You'll also see opportuni- 
ties to suggest feeding and other tips 
to him that somehow you may have 
overlooked on your first visit. You 
will also se opport mities for more 
sales. You cannot see all of this on one 
nitial visit 

Look at the matter from the stand 
point of the regular customer. He ex 
pects the same attentior or 
today as he received when 
new customer a year 
not give it to him, he 
hurt. Eventually he 
where. But if you show 
appreciate his business 
watching and working 
ress you ll disc 
much easier t 
profitabie sales t 
r The regular 
wonderful opport 


rease your sales 
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From all over the world 


Well-packed bale: 
in 4 sizes 
for every need 





What Is— 


Mr. BLENDER: 
Have You Heard About 


“OPERATION SATISFACTION ® 


MINNIE VITA 


“OPERATION SATISFACTION”? 


The squeeze is on now in your industry and in our industry 
To compete and come out with a few dollars profit, it is now 


necessary to buy as carefully as possible 


Careful buying 


does not always mean buying solely on a price basis. It is a 
nice feeling to make a purchase at a low price, but it is even 
nicer to make a purchase at a low price from a firm that you 
KNOW will provide you with quality products, give you 
speedy service, and stand 100° behind its products 


Gorton's of Gloucester produces domestic feeding oil and 


cod liver oil of the quality you deserve 


New England By- 


Products Corporation, who distributes Gorton's by-products, 
is staffed by men who are a pleasure to deal with. They un- 
derstand your needs and they don't employ any high pressure 
sales tactics. Further, they can offer you the oil that you 
need when you need it and at prices which are hard to beat. 


You will agree when you use Gorton's oil that the whole pro- 
cedure adds up to “operation satisfaction.” To sum it up 
again, you buy with confidence from competent men a prod- 
uct at a good price which is of the quality YOU deserve 


and demand. 


Write, phone, or wire for information which can mean a lot 
to you in these difficult times. 
Gerten'’s Vitemin Olle are avaliable in various Vitamin A 


your ows “D” level. Write as for information aad prices on 
require 


. the poteacics 
,s < \ you 


cA “fy 


~y NEW ENGLAND BY-PRODUCTS CORP 
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It May Not Pay 


to Hurry 
By Edward Ritter 


day 


day or 


Sstantiy refer to “a hecti when 
"Il had to 
in the swim 


Telephones 


hurry all get loat 


jangle fingers drum 


OST people will agree that we 
live in a fast moving age. You 
and I hear many folks con 


recognizes when to use the right 
pace. Unwise is the dealer or em- 
ployee who starts out on the run in 
the morning and keeps going on 4 
trot or run all day-——hurrying from 
habit 

Recognize this important fact about 
hurrying as it applies to you and 
your customer. The customer expects 
you to hurry reasonably fast in giv 
ing him what he wants, but he doesn't 
want to be hurried by to do his 
buying 

In other words 
customer. Human 
tomers-—are complex 
mental beings. Each 
ives principally in a conscious world 
f his own, and in that 


on desks and counters as you 
folks wait for one thing or another 
feet tap, muscies seem to fidget. Hur 
ry ts it the thing to do in business’ 

Yes and no. In other words, there 
is « time to hurry and a time not to 
Wise is the feed dealer who 


nervously 


you can't hurry the 
cus 
and 
being 


beings your 
physica! 
human 

hurry 
world he sets 





Add L& M YEAST CULTURE 


| Portifted with Ribeflavin) 


te your feed formulas for that live spark which 
means improved efficiency and additional feed sales. 


L & M YEAST SALES « “Sram 


his own pace. He expects you to ste; 
just as lively as he thinks you should 
but do not try to nudge the 


lively as you 


customer 
step as think he 
should 

The feed dealer all day 
as if he is “hurrying hur 
rying’”’ tells even the slow-witted per 
son by his attitude that he is mainly 


who works 
hurrying 





FOR HIGH EFFICIENCY 


Vitamins 





Consider the 
IN BUTYL FERMENTATION SOLUBLES 


@ Recognized for its “Natural” B-Complex 


e As called for in the "Connecticut Formula” 


@ Double Vitamin Guarantee (Riboflavin and 


Pantothenic Acid) 


NATURAL RIBOFLAVIN guaranteed at various potencies 


as required 


PANTOTHENIC ACID tested and guaranteed at specific 


levels 


VITAMIN 8-12—A rich source of this new and increas- 


ingly important vitamin 


OTHER "NATURAL" 8 VITAMINS—Niacin assays about 


100 micrograms per gram. 


Choline ranges from 1,500 to 2,200 micrograms 


per gram 


Also a good source of Biotin, Folic Acid and Pyridoxine 


CHEMICAL ANALYSIS 


over 1.5°; 


TEXTURE 
sound 


AVAILABILITY 


This is your lowest cost “package” 
vitamins. May we take care of your immediate and future 


requirements ? 


Liberal samples cheerfully furnished 


PUBLICKER INDUSTRIES INC. 


1429 WALNUT ST., PHILADELPHIA 2, PA. 


Protein ranges from 18°;, to 22°; 
There is only a trace of Fat, while the Fibre will not run 


It is granular, free-flowing and mechanically 


, 


~ 
ra) 
™ 
. 


eeeeesereeeeeeeee eseeeeeee 


Send for this free informo- 
tive booklet on the “PACO FACTOR” 
IN HIGH EFFICIENCY FEEDS for 
Poultry, Turkeys, Swine and Colves. 


of natural B-Complex 


LARGEST PRODUCERS OF 
BUTYL PRODUCTS IN U. S. 


Phone: LOcust 4-1400 — Feed Sales Department 


interested in keeping to a certain 
routine schedule—instead of being 
mainly interested in pleasing custo 
mers, which is the only thing of in 
terest to those customers 

The feed dealer who makes his 
customers that he is thinking 
primarily of their needs and ful 
filling them can take much longer 
in actually wrapping or loading mer 
than the dealer who habitu 
And former dealer 
much more done per day be 
waste his energy 
important it 


fee 


chandise 
ally hurries the 
gets 
not 


cause he does 
in thinking about how 


is to hur 

Customer 
Feed 
the 


customer 


Please the 
hurt Mr 
that 


Dealer, in 
iob is 


Yes 


your first 


realization 
one 
by om to extent to they 
want to be served. And also hurry 
to realize that your determination to 
fulfill a preplanned 
secondary the customers the 
way they and you ll have pienty 
of extra business so that can 
hire additional help to take care of 
those schedule-completing tasks 
which you think cause you to “hurry 
Regardless of 


modern 


care of each 


th 


to take 
which 


mg schedule is 

Please 
wist 
you 


whether certain as- 
commercial life are 
forget tnat haste, 99 
100, except as an emer 
And there are 
emergencies per day in 
that hurrying 
policy 





pects of 
nevet 

out of 
makes 


hecti« 
times 
gency waste 
not so many 


any retail business 


should be a permanent 
not fully convinced that 
the to do 
permanent just 
the following 
well known 


If you are 


hurrying is not best way 


things of ‘ basis 


read a few of quota 


tions from sorn men 


haste implies weakness 
George MacDonald 

‘Haste is 
Lady Blessingtor 


Manners 


ilgar than haste 


riways ungraceful 


as nothing 
Emerson 


require time 
is more 

"The stumble hat run fast 
Shakespeare 


"The 


speed 


more haste ever the worst 
Churchill 
Error is ever the sequence of 
We 
and rashness are storms and 
breaking and wrecking 
business Fuller 
Whoever is in a hurry 
thing he is about is 
Chesterfield 


the feed 


can 


haste 


Haste 


tempests 


lington 


shows that 


the too big for 
him 


For 


how he 


who wonders 
the habit of 
his busy feed 


dealer 


slow down 


hurrying in and about 


tre 
pic 


| 


Freep 


we 


ANI-PRO,, 


HONEGGERS &CO 


Men > u 





MARDER'S GENUINE 
COD LIVER OIL 


With Vitamins A and D added. 
Potencies to fit your require- 
ments. 


MARDEN -WILD CORP. 
500 Columbia St. 
Somerville 43, Mass. 











an 





Distributed in Southern 
Missouri, Arkansas, Okle- 
homa and Texas by 


™ sktesen 


Telephone Webster 0000 
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to efficiency, but it should be flexible 
enough so that some of the sched- 
uled items can be shifted to idle days 


when the flow of traffic permits ac- | 
complichanent without slowing serv- . Dehydrated 


No feed dealer wants to hurry 
when he starts to think about his 
business and its problems. Hectic 


age or not, the successful dealer 

knows he must think slowly in order 

eo ees omy Processed Correct! 
If a feed store's daily schedule y 


seems hectic, with everyone hurrying e Warehoused Properly 
all day long with nerves on edge , 
usually it can be traced to defective to Retain All of Nature's 


management. Better management has 

a better conception of the business : : Full Bounty of Vitamin A 

personne! and other needs and hires Packed in either 50-Ib. papers or 100-ib. 10-oz. burlap bags 
and trains the required number of 

employees to insure a smoother oper- Write Wire 


ation 
zeae srcs «| LANDBY DEHYDRATING CO. 
even high speed automotive and air- 


plane engines can be throttled down A. J. Landby, Mar. Plant at 


i a one Phone Warroad, Minn. Swift, Minn. 


T. L. Jones What's the speed of your business’ 
You can determine that 

PROMOTED—Arkell & Smiths has 
eT. L. 


f 
rising Michigan Indiana, Oho, weet iy ber RESEARCH PROTECTS 


will continue to maintain headquar- 
ters at 1384 Grandview Ave., Colum- 
bus 12, Ohio. 








mill, there are a number of valuable 
suggestions 

I have already mentioned the bet- 
ter treatment of customers, so that 
they do not mind waiting a little 
longer. I have also mentioned the 
hiring of additional help to do rou- 
tine scheduled jobs so that more 
time can be devoted to handling cus- ' A= | 


tomers properly * 
An advertising campaign, too, can , ¢ — ; 


be launched advising customers that : ; 
they can save time by mailing orders ~~ aw 
to the feed mill, or telephoning them, 
so that most of their orders can be wnt 2 — =: -— niet 
made up when they come in to pick 
them up 

The giving of customers’ orders in 
a feed mill often involves too much 
time, too many steps, as there is du- 
plication of order-collection. For ex- 
ample, the customer reads off items 
from a list one by one, making the 
clerk take several trips back to the 
same counter instead of being able 
to — two and three items on ly AND WHEN you consider purchasing a feed Results, of course, are what count, and poul- 
—— Flexible Schedule concentrate, one of the most important try and hog feeds based on Lab-Mix have to 

A daily schedule for a feed busi 
ness is a fine thing and contributes 


goals you will probably have in = continually outperform other 
mind is the satisfaction of your feeds at the 1225 acre research 
customers. You undoubtedly farm pictured here. Every ad- 

want to furnish them with feeds vanced step in nutrition, in the 
4 W : that produce results worthy of : use of vitamins, amino acids, 


their repeat business. minerals, enzymes, (and many 


ATT RN That is exactly why Lab-Mix can offer you of the values formerly obtained from the soil) 
: 7 are added to Lab-Mix if and when their worth 


so much. In addition to being formulated with 
scientifically-balanced, laboratory controlled 
ingredients, Lab-Mix is farm-tested to make If you are not now protecting your cus- 
: . sure that the utmost feed efficiency is main- tomers with a concentrate that delivers con- 
KAFIR & MILO tained at all times sistent, positive results, then by all means, 
Largest Dealers investigate Lab-Mix. It was developed, is 

a a maintained, and is constantly being improved 


MID-CONTINENT GRAIN CO. F by super critical farm research 


Kenees City, Mo. 


vice FEERS - CIRCIREATL G8i0 | 


is proved in extensive testing 














Would you like to know more about Lab-Mix and 
about the sales-building Lab-Mix merchandising pro- 
gram? If so, write immediately for more details to 


eee © ee Pron fw » ALBERS MILLING COMPANY 


Eastern Colorado, and 


Southern Iowa by ps ' jJaBmix Division 
Carnation Building - Oconomowoc, Wisconsin 








4——-PEEDSTUFFS, May 6, 1950 





Toruta Yeast 


NATURAL 





RICH 


@ RIBOFLAVIN 
e THIAMINE 

@ NIACIN 

e PYRIDOXINE 


and POTENCY and 


155 East 44th St. 


Clinton St. & 
Baltimore 


Danville Ave 
Maryland 


Exchange Bldg 
Missouri 


Merchants 
St. Louis 


INEXPENSIVE — 


SOURCE OF 


ALL “B” COMPLEX VITAMINS 


AND 


HIGH QUALITY PROTEIN 


CONTAINS 


PALATABLE 


CHOLINE e 
BIOTIN e 


PANTOTHENIC ACID e 


FOLIC ACIDe 


—— 


FORULA YEAST is a primary grown natural product 
developed for use in animal feeds to furnish the all- 
important vitamins of the “B” complex. Being a primary 
drown yeast, it is UNIFORM in COLOR, TEXTURE 


has 


no bitter FLAVOR. 


ey , 


SALES AGENTS 


BRADLEY & BAKER 


New York, N. Y. 


Barnett Bank Building 
Jacksonville Florida 


Second National Bank Bldg 
Houston Texas 














PILLSBURY CONTEST WINNERS—Pictured above with G. R. Peterson, 
general sales manager, feed and soy division, Pillsbury Mills, Inc., Clinton, 
lowa, and George Morris, assistant general sales manager and sales 
promotion manager, are four persons bound for vacationland. The first 
prize winner in a recent “New Dealer Contest” and recipient of a two- 
week vacation In Bermuda for two was George Standish, Rechester, 
Minn. Runner-up and winner of a two-week vacation in Miami Beach, 
Fla., for two was Bill Berling, Indianapolis. Left to right are Mr. Berling, 
Mrs. Berling, Mr. Morris, Mr. Peterson, Mrs. Standish and Mr. Standish 





Golden Rules for 
Making Friends 


By Carl Johnson 


[Tm average feed dealer meets 
many farmers every day out- 
| side the feed mill, and all of 
them need to be greeted in the prop- 
| er manner if the dealer wishes to 
| build good will, Have you ever 
thought of the fact that when you 
walk downtown to the bank, to the 
postoffice, to a store, or when you 
attend a farm auction, meeting or 
picnic, you are always meeting farm- 
ers, some of whom are your custom- 
| ers and others who are not? 
| On such occasions it is necessary 





to greet such persons cordially and 
to try to develop your friendship 
with them. How can this be done? 
You can’t always start talking about 
feeds. That topic is out of place in 
most such occurrences 

But you develop friends by 
talking about things which farmers 
ke and are And if you 
do this feed mill and 
vutside you are trav 
eling road to making 
friends 

I live iz commu 


had 


can 


interested in 
both in the 
eed mill 


the f 


‘ 


fast along the 


ity where nave 
become 
Let me 
ations with a few 
illustrate how 
another 
you 
pro 


meet and 


friendly with many farmers 
tell you of my rel 
of them. That will 


men car get t ike 


And if you are a businessman 
have much to gain by 
cedure. 

One prosperous Welsh farmer in 


one 


such a 











Feed opening 18" wide and « perfect 


pulverizer as well as coarse grinder 


For emall feed plants will quickly pay 





for itself in low grinding costs 


Feed opening 18” wide and with cyl- 
inder larger in diameter than F22M 
Our mest popular model for all types 
of grinding or pulverizing 


W-W STANDARD MODELS ---QUR “BEST SELLERS”... 


F18-0-18M 
25 to 
30 HP. 


Same size as F25M but higher grind 
ing chamber and solid hood permitting 


easy spouting-into Screens change in 





front quickly and with greater ease 





F18-0-24M 
30 to 
40 HP. 


Has a feed opening 24° wide and 18 
high. Ideal for bulky material and an 
excellent pulverizer. An excellent mod 
el for portable mounting 





@ All W.W models are 
ments 
essary on any model 


flywheel 


@ All W.W models 


requirements Blowers 


capacity 
faster with less horsepower 


content 


each m more rugdedly built than the motor required for power 
as the star cylinder takes care of the slugs 


Also enable 


truly heavy-duty and built strong according to horsepower 
Neo pregrinding pec 
acting as a heavy powerful 


are perfect and fast pulverizers and the model depends only 


below keep screens open 
W.W Grinders to grind materials with high grease 


enabling W-W 


Crinders to grind 


require 


-OR IT. 


upon your 


MODELS SHOWN will be more fully 
described in future issues—and are com- 
letely described in our catalog. 


THE W-W GRINDER CORPORATION 
Dept. 311, WICHITA, KANSAS 


ASK 





FrIg™M 


50 to 75 HP. 
Shaft 44, 


MAIN BEARINGS 
RATED 3450 LBS, 
AT 3600 RL P.M 
mM WIDE 


W-W MODELS OF TREMENDOUS STRENGTH AND CAPACITY— BELOW... 


F2aM 
75 te 100 H. P 
Shaft 44, 


MAIN BEARINGS 
RATED 3450 LBS. 
AT 3600 R. P. M. 
30° WIDE 


F29M 

100 to 150 H. P. 

Shaft 4', 

MAIN BEARINGS 

RATED 3450 LBS. 

AT 3600 KR. P. M. 
36° WIDE 





cost per ton. 





powerfully built and grind or pulve 
enormous capacity and at a low grinding 


built. 


F27M SPECIAL, F28M and F29M are @ Bach main bearing rated 3450 tbs. at 3600 
rize to R. P. M. and blower bearings rated at 1960 Ibs. 
each The finest alfalfa breakdown grinder built 
and the star cylinder is the finest pulverizer 











my community likes to tell jokes 
clean jokes. He has a wry sense of 
humor and twinkling eyes, and he 
twists his mouth siyly when he taiks 
I met him at a church meeting where 
he told a joke. The next day I met 
him on the street and I approached 
him. I told him that the joke he told 
at the church meeting reminded me 
f one along int ’ I told 
the joke. and he whed uproariously 
We stood on ti rner for about 
15 minutes tellir t ver jokes 
Now when we vt ' ron of 
m the street i farmer always 
finds time to proach me shake 
hands and take to tell me 
s joke. I'm his frien hrough this 
joke business, I ive learned much 
about this farn nd his entire field 


— interest 
Other Examples 


I know another farmer fron 
I buy eggs. I have noticed he is 
; , 


immensely proud [ is agricultura 


’ 


prowess. | make a point to notice 
improvements on his farm and prais¢ 
them. Immediately this farmer drops 
what he is doing and takes me on a 
tour of the house and buildings to 
point out what he has done. And he 
makes it interesting, too 
I know a farm widow who has four 
leen-age sons and one daughter 
When her husband died this family 
pitched in and ran the farm. They 
nave accompusnhed mar is. nce in 
a while when ir r f her sons 
I ask about family, praise what 
they are doin y f the 
shine bright with pride 
There is another farmer wh 
harter member famens < 
the village His pet interest 
father and son meeting once 
at which I o! boys in the 
ounty are it ed c ntertained 
along wit! oO boys nave sug- 
gested to hir er promotion ideas 
for this ann anqguet and = «this 
i his way to 
meet 
matter i we 
y, is that peo 
ple interested in themselves 
than in us And UW you are selling 
goods or services and hoy to make 
friends and eventually customers, you 
must be more interested in folks than 


you are ny irsetl t n your 


yot 
nav magi ' } ar IniockK 
the door t rm friendship. And 
when yo ) what a farmers in 
terests I you ve a sure 
fire toy ersation when you 
meet hin le v 1ys respond and 
talk wi t nversation 
properly 


We have stressed the economic 
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value of making friends by thinking 
of their interests and speaking of 
them. But there is also the value 
of getting more out of life through 
appreciation of the wider sphere of COLUMBIA SOFT PHOSPHATE 
humanity ’s activities rather than a 
glorification of one’s own personal 
world 
Personally I think a farmer leads 
i most interesting life, and through " ~~ , J 
talking with farmers you can ap U. S. Dept. of Agriculture tests” indicate this 
preciate their wide range of inter- ‘ ’ 
ests Nothing is more interesting than phosphate is 69% as available as bone 
nature, and the farmer is closer to 
nature than anyone else. He observes meal... yet it costs considerably less than 
birds, animals, crops, weather, the . 
great outdoors and all its mystery one-half as much (per unit of phosphorus.) 
in far greater scope than almost any 
type of modern man. From such a *journ. of AOAC, Fob. 1945. 
rich life, there is much to learn e * e 
Yes, let the feed dealer talk mod- 


‘Th scientific feeding to his custom Write for information and prices 


rs Let hir teact farmers what 


ne knows, so they can make more TP COTRUT LIF WJ fehy 7 us maem 


profit But |} vit © have his 
isten and 10U/ WASHINGION AVE ST. LOUIS 1, MO 


learn about | interests and 


make friends 





a extra assurance shippers feel in doing business with 
the world’s larg st | ilp to-t ig pliant is on ot the rea- 


sons that doors open for the Union Multiwall Specialist. 


Union’s comple te mtegration, trom vast forest resources 
to finished bag, insures consistent qu ality F de pe ndable sers 
ice and fair price 

So when your Union Multiwall Specialist calls, hear his 
story. Whether you are now packing in multiwall bags or 
not, he has resources at his command that could be of real 


value to you. 
. Prevents Siftage Empties Clean 


ON Multiwall Bags 


UNION BAG & PAPER CORPORATION 
233 BROADWAY, NEW YORK 7, NEW YORK 


Offices in) CHRCAGO, WL. MEW CRLIAMS LA. - MIRENEAPOLIS, MIDEM. . KANSAS CITY, MO. - HOUSTON TEXAS. BALTIMORE, MB. 
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CONVENTION 


May © — Northwestern Pennsyt- — 
vania Feed Asan.; Schuster’s, Green- 
ville, Pa; see-trens, ILE. Casgrain, 
PF. O. Box 1146, Youngstown 1, Obie. 


Local Phone: 38-2544 Teletype: ME-260 
On request, we will mail you our frequeot market bulletins 


Aug. 34 — New Engiand Feed- 
men; University of Vermont, Barling- 


Grain, Feed & Millers Asen., joint 
convention, Kansas City (Mo.) Mu- 
nicipal Auditorium; headquarters, 
Grain & Feed Dealers Nationa! Assn., 
Hotel Muelebach; sec., Don F. Clark, 
100 Merchants Exchange Bidg., St. 
Louis 2; headquarters, Missouri Grain, 
Feed & Millers Assn., Hotel Presi- 
dent; sec., D. A. Meimershagen, Hig- 
ginsville, Mo. 

Oct. 4-5—Association of American 
Feed Control Officials; Shorcham 
Hotel, Washington, D.C.; sec.-treas., 
L. E. Bopst, College Park, Md. 

Oct. 6-7—Pennsylvania Millers & 
Feed Dealers Assn., and Nutrition 
conference at Pennsylvania State Col- 
lege; Hotel Brunswick, Lancaster, 
Pa.; sec. Jess P. Humpton, 23 E 
Orange St., Lancaster. 

Oct. 7-14—International Dairy Ex- 
position; Indiana state fair grounds, 
Indianapolis, Ind. 

Oct. 26-27—Virginia State Poultry 
Federation; Hotel Roanoke, Roanoke, 
Va.; exec. sec. R. F. Frazier, P.O 
Box 533, Richmond 4. 


SAVE MONEY 
SEA-COLL 


It is recognized that high quality balanced ingredi- 
ents are responsible for better feeding results. That's 
why you can depend on the three CCC trace min- 
eral premixes—one for swine, one for ruminants, and 
one for poultry. Each provides the recommended 
addition of trace minerals generally lacking in feeds 


Approved 
upon periodic 
for different classes of farm animals. Insist on high- tests 
est quality trace minerals—use the CCC trace min- 
eralizing program. 


LABORATORY SERVICES 


Vitamin eseys 

Mineral determinations including 
Auorine and other trace elements 
of nutritione! importance 
Proximate analyses 

A.O.A.C. Vitamin Dy chick eseys 
APF chick assays 

Long term chick feeding 
experiments 


Chemical determination of 
sulfonamides 


Write for details 


Wiscoesen Alumna: Research Fouadaloe 
?. 0. On m8 Beets me 





Too Much—Too Soon 


By Stanley Thempsen 


USINESS ambition is a won- 
derful thing because it makes 
possible the exercise of indi- 
vidual talents and resources, and 
this makes for industrial and retail 
progress. But unbridled ambition is 
like a tearm of high-spirited runaway 
horses—<disaster lies ahead unless the 
team is checked and slowed down 

I have talked with numerous feed 
dealers entering business who tell 
me of the great dreams which they 
have for themselves and their busi- 
nesses. They are mostly young fel- 
lows, full of glowing health, strength 
and ambition and with borrowed 
money boistering their initial start 
in business. 

For the most part, they have never 
experienced a spirit-breaking, busi- 
ness-busting depression such as ex- 
isted in this nation from 1930 until 
1938. None of the depression lessons 
are known by these young dealers, 
for they were wearing knee pants 
when practically all Americans were 
tightening their economic belts notch 
by notch, month after month, year 
after year 

Optimism, enthusiasm and courag« 
are wonderful business qualities when 
properly tempered. They furnish the 
drive which every business needs if 
it is to progress and profit. But we 
all know that while a little 
tastes mighty sweet to any of us, too 


sugar 


much sugar makes us gag. And so it | 


is with an overdose 
thusiasm and courage 

One of the dangers which the young 
feed dealer needs to avoid is trying 
to do too much too soon 


of optumism, en 


An Illustration 
Let us illustrate. The young feed 
dealer who enters business wants to 
build a $500,000 annua! volume with 
in three to five years. Then he thinks 





that within eight years or so he 
should hit $750,000 or $1 million an- 
nual volume 

Having such big goals in view and 
feeling that his energies are unlim- 
ited, and also intoxicated perhaps by 
a volume of $150,000 his first year 
in business, he begins to splurge 
Why wait for slow and sure progress’ 
Why not borrow to the hilt and ex- 
pand? Why not have the latest store 
fixtures, lighting and all other im- 
provements’? Why not expand ware- 
house space, enlarge the mill? Why 
not do all this now and make a big 
killing quickly during good times, in- 
stead of taking these steps one at a 
time, paying for most of the program 
out of profits? 

What's 6% interest on borrowed 
money, some dealers reason, when 
you can get the improvements you 
want and lure more business your 
way’ Why not make 10 years’ nor 
mal profits in two or three years 
by having the courage to take things 
in your hands now? 

Most certainly, such a course of 
action is a big temptation to any 
vigorous, ambitious young man. And 
perhaps it would be a wise and profit- 
able course of action if some one could 
guarantee that business conditions 
and the rate of profit would remain 
the same as when a dealer embarks 
on such a business program 

But no one can guarante¢ 
conditions in a market which, despite 
farm price supports, still fluctuates 
due to the inexorable law of supply 


such 


| and demand 


And since the market cannot be 
guaranteed, it is well for the over- 
ambitious dealer to realize the fol- 
lowing facts 

l Money borrowed 
pansion program at 


for an ex- 
high building 


6, 1950-49 
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“Low-Cost, Portable, Easily Cleaned 


MOLAS-O-FIER, 


Buttermilk and Condensed 
Fish Solubles 


MIXER 
..- Fits All Mixers” 


©@ Mixes all kinds of liquid 
@ Mixes completely through 
feed 
© Low cost operation; 
3 HP. moter 


© Lasts a life- 
time 


Mix 
Feed 


Available $26.50 


roakes for quick, complete 
ow misieg of melas, 
heavy, condensed milk, ofe.,. te 


leas moter —{ ob gardices of misting reem temperatare, 


Midwest point 


Belts, pulleys, 
spouts included. 


Get Your MOLAS-O-FIER Now 


See illustration at right as to how it hooks 
on quickly to an upright type mixer. Port 
able—use on several mixers, if desired 


Write for complete information 


CARROLL SWANSON SALES CO. 


620 Des Moines Bidg., Des Moines 8, Iowa 


A few good distributor territories open 








a BLUE RIBBON CONDENSEO 
BUTTERMILK AND BLUE RIBBON 
CONDENSED WHEY PUTS THOSE 
PROFITABLE POUNDS ON ME IN A 


ANDO 








So el 


— 
wm WD 


1 SING A SONG OF PROFITS WHEN | FEED 
BIVE RIBBON CONDENSED BUTTERMILK AND 
BLUE RIBBON CONDENSED WHEY TO My PIGS 


POULTRY. ITGIVES THEM MORE 


BENEFIT FROM THE GRAINS 
THEY EAT. 





—Iit 


EY 


NEN 


LAYING ANO 
HATCHING E665 IS 
MY BUSINESS ANO 
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THE PULS 


* NEWSOME 
+ — NOEL 


~ oe DeCoMe| 


—+ KMOELSCH — 


Ff 


E OF THE FEED MARKET 
AT Youn FMRI 





7 NEWSOME 


Newsome Commission Co., 
Minneapolis 1, Minnesota, Tel 


Teletype—MP 122 


G. W. Neel and Co., 
Kaneas City 6, Missouri, Tel 
Teletype— AC 


— -D. Cc. A. 
A., Ine., 
Illinow, Tel 


D. ¢ 
Wabash 2-0028 


920 Phoenix Building, 
Main 4491 


1118-19 Board of Trade Building, 
Vietor 


174 j 
4006 Board of Trade Building, Chicago 4, 
Teletype CG 1188 


1915 


HENDY——. 


Hendy Feed Company, Chamber of Commerce, Buffalo, 


New York, Tel. — Madison 2323 


Telety pe 


BL 484 


7m KOELSCH ——" 


Koelech Grain Co., Ine., 
Exchange, Boston 9, 


Tel Hancock 6-3115 


Charles J 


Teletype 


209 Grain & Flour 
M assac husetts, 


BS 587 


Private Leased Wire Service 


Between All Offices 


Linked Together 
FOR YOUR SERVICE 


BROKERS IN FEED INGREDIENTS 





mw CHECKERBOARD ELEVATOR CO. 


Buyers and Sellers 
of 


KANSAS CITY ST. Louis MINNEAPOLIS 


MILLFEEDS, GRAINS AND GRAIN PRODUCTS 


DENVER 


BUFFALO 








Manufacturers of 


ST. CLOUD MILLING CO. - 





PULVERIZED OATS 


SALES OF FICE: MINNEAPOLIS 
Teletype 
MILLS AT ST. CLOUD, MINN. 


MP 488 





prices will have to be paid back in | 
cold hard cash. It may have to be | 


paid back during months and years 
when cash is harder to get 

2. The cost of an overambitious 
expansion program on borrowed 
money will raise the cost of doing 
business for many years. It will be 
a load which will have to be met in 
perhaps a highly competitive market 

3. An overexpansion imposes upon 
the dealer higher minimum operating 
costs for the future. This may not 
be too much to bear if business con- 
tinues on a good level. But if it 
slumps, then the shoe leather will 
begin to pinch hard : 

4. Overexpansion may be justified 
to supply a peak market, but it may 
provide you with unused capacity and 
space for a shrunken market later 

5. Overexpansion brings with it 
many immediate problems such as 
hiring additional employees, training 
them, tapping new markets for big- 
ger sales volume and the like. This 
is often too much for a business to 
cope with all at one time. However, 

a step-by-step program, these 
problems can often be taken in 
stride 

Do not think that I am against 
expansion and modernization. I am 
for such programs, provided they are 

and financed. Not « 
successful farm supply 
when he 


Modern- 


well planned 
ong ago a 

lealer backed my viewpoint 
said, without prompting 

ization is not the answer to better 
and more profit in every 
I would advise every dealer 
after careful 


business 
instance 


to expand only consid- 


eration and if he is able to pay for 
more than 50% of the cost from his 
capital reserves or other sources of 
profit 

What difference if you must wait 
for one or two more years for that 
$750,000 annua! volume? If you reach 
that a littie later in better 
financial youll be im a 
much better situation to pian for the 
immediate future than if you arrive 
sooner all out of 


goa: just 
condition 


a year or two 
breath financially 

Sometimes you cannot achieve ac- 
tual progress as fast as you would 
it, and to wait, plan 
requires menta! 
if you plan and 


a sound 


like to achieve 
and work patiently 
discipline. However 
progress safely 
future in view, you will 
gret it 

A retailer told me 
order to progress in his business his 
sleep and 
I do not 


wisely, with 
never re- 


once that in 


philosophy was to “eat 

dream” about his business 
believe in that philosophy. The most 
businessmen are those who 
with their hands on the 


successful 
are quiet 
business reins, calmly considering ev- 
ery step. They are not nervous wrecks 
who drive themselves to points be- 
endurance 
ialized and 
except 


yond physical and mental 


und wind up stale, spec 


mabi¢ ) appreciate anything 

heir own business 

Feed dealers know balance 
; 


They are selling the idea of 


what 
means ith 
scientifically balanced feeds to farm- 
programs need to be 


better exX- 


Expansion 
d, too. TI 


ers 
wre is a 


the “too much 


Dal ince 
pansion program thar 


too soor 














KANSAS CITY, MO 
Santa Fe Trackage 


STORAGE 





MIDLAND 


WAREHOUSE CORPORATION 


Transit <g> Hterage 


INDEPENDENT PUBLIC WAREHOUSEMEN 
and 
CUSTOM BLENDERS 


Chicago Great Western Trackage 


WINFIELD, KANSAS 
Santa Fe Trackage 


IN TRANSIT 
ALFALFA MEAL and OTHER FEEDSTUFFS 
Call Victor 3123, Kansas City 


OELWEIN, IOWA 




















SALES TRAINING FOR 
SALESMEN AND DEALERS 


7m. 





£ ADVERTISING THAT PRODUCES ) 
RESULTS..... WITH PROOF | 
ft oo 


_* 


BILLBOARDS 


MAGALINE ) 








[MOVIES NEWSPAPER 


Publishers of 

HOW TO SELL FEED TODAY 
FEED SELLING TIPS 

KNOW THE ANSWER QUIZ 
‘= FLASMES & FORECASTS 





TESTED FEED IDEAS 


( All of these steps lead to \ 
SIMMONDS & SIMMONDS, Inc. 
Advertising Agency 


CREATORS of Feed Pre- 
menen and Advertsing 
Pregrams fer Feed 
Mille of ofl sizes in 
ot ports of the United 


Stetes, ae 








Let us PLAN YOUR PROGRAM 
for Stepping Up FEED SALES! 





Let’s Improve 
Egg Marketing 
¢ By Edwin Stevens 


LIVE in a small tows ts 
mies from a iarge city ‘ 
eggs are delivered to our home 
each week by a farmer. We have 
been buying 3 or 4 doz. a week from 
him for years, and the eggs are al 
ways fresh and delicious 
Recently a friend of mine from the 
visited us and ate some eggs 
home. “Wonderful,” he said 
we drive out to your farmer 
friend and get 3 doz. for me 
ack to the city? My wife just 
have much faith in store 
more 
faith in store eggs? That com 
int is heard in many sections ol 
‘ountry. Just what is wrong” 
it the fault of the hen’? Ni 
when the egg leaves the hen and is 
laid in the nest it may be doubk 
iiked, but it is fresh and very pal 
atable. Why then does the egg reach 
the consumer in an unpalatable state” 
The only reasonable answer is in the 
marketing 
Whose responsibility? Well, the 
hen's responsibility ends with the 
aying of the egg. From that point 
on it becomes the responsibility of 
handler and the 
eeper These are the peopk 


farmer. the ers 


receive much more profit from 
than does the hen and cer 

re enjoyment from spend 

ofit They need to do a 

And everyone 
poultry industr from the 


connected 


ilacturer to th aler te 


needs to keep “riding 


int nost eggs 


palatable 
for more 
igo revealed 


of the house- 


C. H. KENSER 


Member Omaha Grain Exchange 
FEED INGREDIENTS 
COARSE GRAINS 


440 Omaha Grain Exchange 
OMAHA, NEBRASKA 


SPECIFY 
Columbia Caleium 


COLUMBIA QUARRY CO. 


007 Woshington Ave 


st .oOWvm! moO 


MILLFEED 


Cash & Futures 


DREYER COMMISSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EXCHANGE 


Board of Trade Merchants Exchange 
Kansas City 6, Me. St. Louis 2, Mea. 
Phone L. D. 182 Phone L. D. 178 


Model “w" 


day Bee Mile evaltatic bem 5 te 100 tp quipped ote 


ing eggs in retail stores, the state | 


department of agriculture found that 
33.000 doz. eggs were below stand- 
ards set by the state egg law. Some 
eges were mislabeled, some stocks 
contained rotten eggs, and some eggs 
were not labeled. The state depart- 


ment urged that eggs should not be | 


kept in a retail store more than three 
days and that all eggs should be kept 
inder refrigeration 


A Vital Stake 

Mr. Feed Dealer, you have a vital 
stake in better egg marketing. A 
big slice of your future as a mer- 
chant is tied up with the problem 

During recent years the feed in 
dustry has produced and sold tons 
and tons of feed each year. This 
brought about a good prosperity for 
many feed dealers. Industry leaders 
are trying to get the industry to sell 
more feed 

Well, is the feed industry going to 
increase its annual feed vol » if the 
public loses faith in store eggs’? The 
American public buys most of its eggs 


Chicago, il! 


Franklin 2- 3437 
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FISH MEAL 


Fish Solubles Mixtures 
Soybean Oil Meal 
Concentrates 
Vitamin A & D Feeding Oils 
Mill Feed 
For Quotations and Deliveries write 


WILBUR-ELLIS COMPANY 


334 California $t., San Francisco 4 
gOeCAce 3 NEW YORK 6 LOS ANGELES 15 
ers Building 19 Rector Street 1206 S. Maple Ave. 


SEATTLE 4 
Centra! Building 


BUFFALO 3 
955-957 Ellicott Square Bidg 


Bellevue, Ohio 
2-820! 


YOURE ALWAYS CLOSE TO A SPENCER KELLOGG PLANT 


and Inc 


ADMINISTRATIVE OFFICES - BUFFALO 5 N.Y 
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NATIONAL 


O-MILK 


CALF FOOD 








More New Business 
1885. 


Proved by 
. . backed by national advertising . . 





duced by calf food specialists. 


More Repeat Business 


feeders since 
. pro- 
Our dealers’ records 


show that once they’ve tried it, National No-Milk 


customers keep feeding our calf food year after 


year. 


More Money For You. National No-Milk Calf 


Food is easier to sell at first... 


and it sells itself 


from then on, It makes steady, profitable volume. 


Write for details on how you can profit 
by selling National No-Milk Calf Food 


NATIONAL FOOD COMPANY 


FOND DU LAC, 


WISCONSIN 














For Your CANE FEED MOLASSES Requirements 








PRICE ° SERVICE 


° QUALITY 


STANDARD MOLASSES COMPANY 


120 WALL ST., NEW YORK 5, WN. Y. 





Teletype Ne 
NV 1. teae 
Cable Address 


SMandmaice” 


IMPORTERS 


TELEPHONE 
TRELETVES 
TEI PORAPH 


Telephones 
Mh). 8.1786 
he). & 1787 
WH. 5.40% 


DISTRIBUTORS 











CONSUMERS SOYBEAN MILLS, Inc. 
Jobbers and Producers 


SOYBEAN OIL MEAL 


1122 Flour Exchange 


Phone: BR 6781 


MINNEAPOLIS, MINN 











through retail stores. Such stores 
boast of their refrigeration. their 
cleanliness, their every precaution to 
bring pure, wholesome food products 
to the comsumer 

Some do. Some don't. And those 
that don't are hurting themselves 
and most certainly they are hurting 
the feed industry because poultry 
feed sales are a big part of the for- 
mula feed sales 

I also blame the What 
happens when she buys a dozen eggs 
and finds they are unpalatable’ She 
gets angry and just uses fewer eggs 
which is the worst thing that could 
| happen to the egg industry 
i If every woman who bought a doz 


consumer 





len bad eggs would return them to 
| her grocer and demand her money 
| back, we would soon get better egg 
| urketing practices The grocer 
| would improve his egg handling and 
he'd get after his supplier, and the 
ipplier would burn the ears off 


the farmers from whom he buys the 


exes. And let's hope the angry farm- 
won't take it out on the hen, for 
she isn't responsible. Once in a while 


the rooster is 
Now such a procedure on the part 
of the would bring some 
quick somebody but it 
would not as much of a loss as 
would be suffered by the over-all egg 
industry through a much lower de 
mand for eggs than could be realized 
if egg quality were high 
Perishable vegetables are put into 
fancy with snow 
ce tenderly packed around them. At 
same time, 10 doz. perishable eggs 
a wire basket on the meat 


housewife 
losses to 


toe 


refrigerated cases 


stand in 





counter with the store temperature 
| 82 degrees and mixed with the odor 
f garlic onions, ground coffee, 


spices and limburger cheese 
It is too much to expect the wonder- 
ful egg-—nature’'s almost perfect food 
to stand so much abuse at the point 
of sale. How 
e discriminating taste of the Ameri- 


can food shopper under such condi 


can it be good and please | 


tions? We shall not mention the 
length of time the egg may have been 
held by the producer and others and 
the varying degrees of temperature 
it has been subjected to 

I have talked with some farmers 
and learn that they sometimes mar- 
ket their eggs only once a week. Now 
if this is the case, then somebody 
had better start a campaign to urge 
the farmer to market his eggs two or 
times a week. By so doing he 
will get more for those eggs and he'll 
help the demand for fresh 
eggs at a high profitable level 

Mr. Feed Dealer, you can do much 
the farmers in your 
their egg marketing 
out an approved 


three 


to Keep 


toward getting 
area to improve 
practices. You lay 
feed program for them so that their 
hens can lay more eggs. Farmers 
follow such programs Why not, then 
go a step further and show them how 
to market 
efficiently ? 

And if every feed dealer in the na- 
tion would visit his local grocers and 
plead for better egg handling and 
marketing conditions, I am sure that 
a lot of improvement will be noticed 
in a short time 

I love two fresh, soft-boiled eggs 
morning every week for break- 


those 


precious eggs more 


any 
fast. and so do millions of Americans 
We are willing to pay a good price 


for eggs that can please our taste 


and nourish us 
— ~ 


ELECTED TO BOARD OF TRADE 

CHICAGO—The board of directors 
has elected to membership in the 
board of trade Ardeis H. Myers, Jr., 
vice president of Myers & Co., Kan- 
sas City, Mo 


GR CAROTENE 


- — Crystals for Research 
—Spectrophotometric Assays 


GENERAL BIOCHEMICALS, INC. 
52 Leborstory Perk Chagrin Fells, Otto 





























PRODUCE UP TO 
175 BAGS PER 
HOUR OF PELLETS 
CONTAINING 30 
TO 50% MOLASSES. 


THIS UNIT IS THE 
SAME AS OUR 
1000 SERIES MILL, 
EXCEPT IT HAS 
TWICE THE CAPAC. 
| ITY. TWO DIFFERENT 
KINDS OF FEED 





CAN BE MADE AT THE SAME TIME. 


Now! HIGH PRODUCTION 
in HI-MOLASSES PELLETS 





MAKES EITHER 


PELLETS OR UNPELLETED FEED. 


Write for information on other models of pellet mills, also 
molasses mixers for large or small mills. 


| This unit as well as all other Wenger mixers can be 
| used to pre-mix fish solubles, whey and buttermilk. 
Ask for special information on this. 


SABETHA, KANSAS 


WENGER MIXER COMPANY 
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$64 
UESTION 


WHOSE 
FEED 
IS IN 
THE BAG 6 @ 


Packaging your product in a bag 
that does not predominantly show 
your brand, is hiding your light 
under a bushel. Advertising value 
is lost all along the line, and most 


PUT YOUR BRAND AT THE HEAD important at point of sale. There 


OF THE BAND—WITH FULTON 
FULPRINT COTTON BAGS 


can be no question of instant brand 
identification when you use Fulton 
Fulprint Cotton Bags, with band 
labels or spot labels. The brand 
name of your product is a most im- 
portant factor in building new sales 


and holding old customers. 


Sulton BAG & COTTON MILLS The more often your brand is dis- 


Atlanta ¢ St. Lovis © Dallas © Los Angeles « played, the more valuable it be- 


Minneapolis * New York © New Orleans @« Konsas City, Kans. comes. 
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Sterilized! 


IN OUR MODERN 
SPECIALLY-DESIGNED 
GAS HEAT DRYER 


A completely modern plant, built A “PLUS-VALUE”’ 

in 1947 to our own specifications FOR YOUR CUSTOMERS! 
after 21 years in the poultry shell 

business, is your assurance of a 

good reef shell product, correct- 

ly sized and attractively packed 


PACKERS AND PROCESSORS SALES, INC., Minneapolis, Minnesota 


| st 


| 


| Improve Window Display Technique 


eee 
By Milton Baxter 


T is a well known fact that more it actually do what you say’? What 
| people look at an attractive win is the price? Will its benefits last 
dow display than go into the That is why it pays to have your 
store to buy. It is also a well known | salespersons trained to have the 
fact that many interested folks find | right answers. These questions then 
it difficult to spot the “window items” | can be answered satisfactorily and 
after they go into the store to buy the merchandise sold. Every employee 
In other words, many store owners | should be required to study each 
put in a fine window display and let | new window display in the store so 
t go at that. They do not back up| that he can prepare himself to 
he window with good interior dis- | answer all questions about the mer 
plays of the same merchandise and | chandise shown. It will pay hand 
signs calling attention to it somely if this is done 
When a window display is good 
enough to bring people into the store Signs Help 
then the display has served its pur One way in which interior display 
pose, It has whipped up the interest | items can be tied up with window 
some people to the extent that displays is to place small signs on 
vey are in the inquiring or perhaps | the tables or floor displays reading 
the buying mood. However, this re- | “Window Display Item 
eptive mood begins to cool when These signs should be large and 
customer does not see larger 
splays of the window merchandise 
close hand on the display floor 
Buying ardor also cools when FEEDSTUFFS 
erks show a total ignorance of win 
iow display items. The prospect then 
begins to think: “What's the use of 
I ng here? They don't know what 
t's all about.” 
Every salesperson in a feed store 
ould know what is in the window 
lisplay. Furthermore, every salesper 
r howe be told where surplus Medium 
tocks of such items are. If an item is 
putting into a window dis- . 
it is worth showing on a table for 
counter in an attractive way . 
That's the way to make more sales 


tiein window display items wit) Consistent 





loor showings 
4 : ’ . 
If a window display item has Selling 
nough appeal to bring a prospect in 
the feed store, you can be certain 
hat the prospect will ask many ques 
ns about the product shown Will 
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Way You Look at It . 


The W&T Merchen Scale Feeder, 
which blends BY WEIGHT, has 


plenty of features that will make 


it fit smoothly and profitably into 
your flour processing operations 
This sturdily constructed ma- 
chine both feeds and weighs ina 
single operation and once the in- 
itial setting is made it is ready to 
operate, No trial run or other ad- 
justing of any kind is necessary. 
Efficient operation is assured by such features as tightly 
sealed shafts to protect bearings from dust, all ball bear- 
ing construction, a feed register to calculate the total 
amount fed, and drive gears that operate in an oil bath. 
Moreover, this feeder is available in a variety of sizes 
that can handle from ounces to 3000 pounds per minute. 


Here are some of its other out- 


standing characteristics 


Can be manually controlled or 
synchronized with other equip- 
ment for automatic operation. 
Constant-speed belt weighing all 
the material that is fed,coupled 
with heavy duty construction, 
help insure years of dependably 
maintained accuracy. 
Compact design requires little 
floor space. Meets class 2 group 
G specifications 

Sturdy, dust-tight, corrosion-resistant construction. 

Removable side panels and gear box cover, and a hinged 

scale beam cover permit ready access to all parts for 

easy maintenance. 

To find out more on how feeding BY WEIGHT, the 

Merchen Way, can eliminate your feeding problems, 
just contact your nearest W&T 


Representative. 


WALLACE & TIERNAN 


COMPANY, INC. 








neat enough to command attention 
and they will help the prospect to 
find the stock for which he is look- 
ing. Not only that, but the 


interior | 


store signs will serve to remind store 


traffic of the window display items 
and thus promote additional! sales 

The signs will also serve to remind 
salespersons to mention the items 
to customers as extra sales articles 
A neat sign at the wrapping counter 
can list the articles which are appear- 
ing in the window that week. Thus, 
when the customer stands waiting 
for a package to be wrapped and 
change made, he can read this sign 
for want of something more interest 
ing to do 
or two more items 

I have talked with 
Geaiers who post their weekly 


several 
news 
advertisements at the w 


and they tell 


pape rap 
ping 
they 
this practice 


counter me tha 


trace extra sales to 
There 
between items advertised 
items shown in a window display 
Therefore which lists window 
display items will n extra 


for you, too 


can many) 
is a marked simi 
larity and 
a sign 


ant SAID 
Take Pictures 
dealer 


merchandising practice 


nas a@ camer 


ture each displa 


' * + pict 
pos hese p 


atten 
thor inder 
the posted phot n you crapbook 
ness data 
ry detail 


the photo 


nd cannot 
window dist " 


S snouid give 


quite a 


expense 
fession 
is ¢ Mar tr ’ : ’ t¢ . tor 
window 


‘ 


pictures for 


usually 


this pr 
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Car Lot and Truck Lot 
FEED INGREDIENTS 


Bill Reed 418 Fleur Exchange 
Fillmore 2966 Minneapolis 15, Minn. 














custom ground, molasses impreg- 
nated feed. Wide range of com- 
| plete portable mill models to 





And he will often buy one | 


feed 





each | 
they will | 











not let any window lights shine into 
the lense of your camera. Most win 
dowlights face downward onto the 
merchandise. If those lights are not 
bright enough to light up all the win 
dow space use a couple of photoflood 
lamps available at any drug or camera 
store 
I have found that 
film, an exposure of | 
at about F.11 will register 
pictures of almost any window. If you 
have fast film, the picture will take 
less exposure time 
But once 
your window 
see where to increase or dex 
exposure. It is best to take 
pictures at night, when the 
reflections are less than in 


with ordinary 
to 15 seconds 


good 


you take a few 
displays 


pictures 
you can 
rease the 
window 
window 
the day 
time 

In any ord 
dows will aid you in planning future 
you 


event, a rect a your win 
windows, and they will stimulat« 
for 
Such a pictorial record of the 
windows, too, will help 
attention upon what 


good windows can do for you 


to strive constantly better dis 


plays 
focus your 


extra selling 


GUANA 


Fachenheimer 
eerved the feed 
treéde fer men 
and con 


your 


ey neede for 
temine A 2 D one 
preducte 


LOOK TO VITINC FOR 
QUALITY VITAMINS 
* 


VITINC DRY D,.—For 
Four-Footed Animals 


© 
VITINC DRY D,—For 
Poultry 

e 


VITINC DRY STABLE 
A&D 
* 
VITINC FISH LIVER A 
* 
VITINC A& D FEEDING 
OILS—For Poultry 
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ISH MEAL 


* Liver Meal 

* Bone Meal 

* Dried Yeast 

* Vitamin A Fish Liver Olls 


Vieiews ® e@ ®@ 
Pam» ALBUMINA SUPPLY Co. Ine. 


461 Produce Exchange New York 4, W. Y. 





NTEED WALA DL 


GUARDS THE VITAMIN CONTENTS 


of YOUR FEEDS! 


YEARS OF EXPERIENCE ASSURES 
QUALITY VITAMINS AT ALL TIMES! 


The increasing vitamin deficiencies in grains and roughages 
have made the vitamins you add to your feeds more important 
than ever before! Today, you must be sure... not only of the 
quantity, but also of the quality of your vitamins. All VITINC 
Products are subject to continuous assays in our own labora- 
tories and the minimum labeled potencies are periodically 
confirmed by neutral, recognized laboratories 

That’s why VITAMINS, INC. guarantees the potency of 
its products; and has always guaranteed their quality for 
more than 14 years. You can depend on these vitamins, and 
you can be sure of prompt deliveries from warehouse stock in 


~- 


WRITE FOR FREE VITAMIN FOLDERS 


They present the latest information on Vite- 
mins A & D requirements for poultry and live- 
stock and complete information on VITINC 
Concentrates. 


Rudy Eschenheimer Co. 


HILLICOTHE Mi 





46--PFEEDSTUFFS, May 6, 19 


Try Panel Dis plays 


RETAILER told me recently ther He became real interested 
A that he would like to work out When I called back at his store later, 
me different d : I found that he was using two wall 

pane! displays to good effect 
A pane! display is merely a display 
handise on a thin panel of 
wallboard of some other 
material, placed in a 
fastened to the wall 
cepable of being 





i 
But, he 
to move around m 


said, wall fixt 
heavy 

I ther 
re rcs 


told this retailer of , j rf 


pane! dispia : ih ad plywood 
displa single color 


pace and which car 


here 


Oteerved in aries 


which use wall rtica]) position 


be moved to other locations now and with screws and 
WHEAT MIXED FEED for 


CA M E L Poultry —Dairy Cows —Pigs 


“ALL 16 ONE BAG” 


EXCELSIOR MILLING COMPANY, Minneapolis, Minn. 














moved to another store location very 
easily 

Of course there is a limit to the 
type of merchandise that can be 
shown on such panels, due to weight 
and , but many ‘tems the dealer 
selis can be shown on these panels 
with very good effect. Nest arrange- 


ments can be screwed right into the 


display boards and shown in two and 
three rows to make a fine effect. Pa- 
per egg cartons can be attached to 
the board with thumb tacks, as can 
many other items in the dealer's 
stock 

Even smal) bottles of livestock and 
poultry remedies can be displayed 
on such panels through use of strip- 
ping boards. Once a dealer begins 
thinking about the idea, he will find 
many uses for such display units 
which he can make, stain, varnish or 
paint in his own store 

In Trimming Windows 

take up the use of such 
specific instances 
feed dealer 


Let us 
displays in 
when a 


panel 
For example 








DR. SALSBURY 


promote sound methods of medication 
to help your customers 


RESEARCH 


? 


FOUCATION 


t “partner” 


seavice 


SALSBURYS 


complete line of poultry health aids 


raise more profitable meat birds . . . laying flocks 


in profitable poultry raising 








fect 


| bae of feed was exactly 


| the afor 


trims a window, he finds that the 
windowwall opposite his entrance 
blank and he often leaves it 
because he does not want 
nails or screws into it and 


door is 
that way 
to drive 
mar it 
However, with a panel board dis- 
play the feed dealer can utilize this 
wall space in his window so that it 
an aid him in displaying and selling 
more goods. The dealer can equip 
that wall with hooks or anchor bolts 
to which the panel display can easily 
be fastened whenever he wishes to 
use it. Then the panel can be lifted 
in and out of the window area when- 
dealer wishes 
the dealer has two 
of nesting equipment on a panel 
which fits that windowwall space 
The display will help to at- 
attention to the window 
it has served its purpose, 
the panel can easily be taken out and 
transferred to a wall position. There, 
it can continue its 


ever the 


Suppose rows 


perfectly 
tract more 


And, when 


in its new location 
excellent display job 
In a supply store several 
nths ago I saw a display unit of 
this type for steel goods which was 
built at an angle 
stained boards, and 
the bottom of the stand had a lip 
aned nicely against the 
and when shovels, forks, hoes, 
re displayed, the bottom part 
vandise fit inside the bot- 
the rest of the fork or 
against the 


; } 
farm 


» honey. It was 


with knotty pine 


The stand k 


ed securely 
background 
display was movable, 
told me 


he planne d to 
a different lo- 
sales 

iana feed store I saw 
es along a 2- 
shelves tilted 
row of bags 


those 


5 ror sive i\ 
pace, with the 
a double 


lid be 


that 
placed on 
purposes. The ef- 
each 
in place and 
made 


displa 
striking because 

Sales were 

! floor 
While it was possible for the feed 

dealer to put sacks of feed on 

display at floor level by piling them, 

ementioned display method 


Stayed that way 


ve stock on the 


more 





For Better Bags — Better Buy Chase 
CHASE BAG COMPANY 


Genera! Seies Office: 300 W Jechene Bird 
Chicago 6, Ithnors 
Coast-to-Coast Bag Service 























THE ANIMAL PROTEIN 
Safety FACtons 


RE “RAND 
6o% 


ce ee ee 


50%) 


MEAT AND BONE SCRAPS 


TANKAGE 


THE MINERAL Safety FacToRS 


[70% 8.P.L. SPECIAL PREPARED 
STEAM BONE MEAL 

Phosphorous ~Calcivm - Trece Minerals 
Nutritionists agree that natural 
ingredients from animal sources 
are essentials in the best feed 
rations. Continuing scientific dis- 
coveries only tend to emphasize 
that fundamental fact. 

ENGED 
CrAtcenses 
When better feeds “~ wdequate 

these ingredients, 1 
ancities, will sall 


qu 





proved much more striking and ap- 


pealing 

When the feed dealer plans to con- 
struct some panel displays for his 
store, it will pay him to consider the 
various spots where such panel show- 
ings would fit. By constructing such 
panels of a size that will accommo- 
date various locations, the dealer will 





be saving himself money. There is no | 


need to construct different size dis- 
play panels for various spots when 
one uniform size could fit all loca- 
tions in rotation 


Flexibility 

The panel display serves an im- 
portant purpose because it possesses 
a certain flexibility. No dealer would 
want to use all panel displays in his 
store because this wouldn't be prac- 
tical and not enough total merchan- 
dise could be shown in this manner 
However, to catch attention and to 
utilize otherwise bare wall spots, the 
panel display enables the alert feed 
dealer to make the most of his op 
portunities 

From a decorative standpoint, the 
panel display enables the dealer to 
get pleasing and yet striking con- 
trast—-which pays off in additional 
attention and greater sales. The panel 
display can also be used as a window 
background or as a window backdrop. 
with merchandise facing the interior 
of the store. The panel display is 
really adaptable to stores of any 
size, for each has some wall or win- 
dow or counter space which is suited 
to no other type of display 

Panel displays can easily be built 
around supporting pillars. Due to 
their nature, they can be changed 
quite often. Photographs, clippings, 
testimonial letters and the like al- 
ways look better when put on a panel 
display. 

Many dealers make the mistake of 
thinking that an excellent display ar- 
rangement can be made permanent 
over the years and continue to be ef- 
fective. This is not always true 
There must be some monthly varia- 
tion in the display pattern if the 
regular trade is not to become too 
accustomed to store arrangement and 
thus not notice certain merchandise 
locations. Variety in the display pro- 
gram—which fights for customer at- 
tention—can often be achieved 
through the wise use of flexible panel 
displays 

es 


L. O. GILL NEW STALEY 
TECHNICAL DIRECTOR 


DECATUR, ILL.—Appointment of 
Lowell O. Gill as technical director 
of A. E. Staley Manufacturing Co., 
corn and soybean processor, has been 
announced by A. E. Staley, Jr., presi- 
dent. The technical department en- 
gages in research and technica! sales 
service work. 

Mr. Gill, who has been assistant 
director since 1947 and with Staley's 
since 1915, succeeds Howard File 
Mr. File relinquished the directorship 
for reasons of health but will con- 
tinue to serve the company in a con- 
sulting capacity 


Perfection DOG FOODS 


The Perfection Balanced Diet 


VITAMINS — tse-susted ter mere thes 8 








CARROT Off AND OTHER VITAMIN 
PROOUCTS to & MANUFACTURER 
Feed manufacturers will Gnd increased 
demand for their brand when the proper 
vitamins and concentrates are used. Be 
sides carret off Vitamin A, Nutritional 
Research Associates produce a wide va- 


concentrates — 


riety of 


fred Vatey bev Orme 99 -Pue 
Bestie! oe Carve: OW 

Com pletely aGetati«e 
function and uses of 
this great conditioner 
and describes 16 NRA 
feed concentrates of 
fered. Every feed man 
@racturer showld have 
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I. E. LARRABEE TO HEAD 
OKLAHOMA GRAIN MEN 


Oklahoma Grain & Feed Dealers 
Asan. Holds S2ad Annual! Meeting 
im Oklahoma City 


OKLAHOMA CITY—The 52nd an- 
nual meeting of the Oklahoma Grain 
& Feed Dealers Assn. closed here 
April 15 with the election of IL. E 
Larrabee, Burrus Mill 
Co., Kingfisher, president; Carl New- 
berry, W. B. Jahnston Grain Co., Inc., 
Enid, vice president, and E. R. Hum- 
phrey, E. R. Humphrey Grain Co 
Enid, secretary-treasurer 

New directors of the association are 
J. P. Ewing, Tex-Homa Grain Co 


Enid; Clyde Caudell, Adair Elevators, 


Inc., Altus; Claude Nickell, W. B 
Johnston Grain Co. Inc., Alva; J. A 
Feuquay, Feuquay Grain Co. Enid, 
and E. J. Minshall, Fisher Grain Co 
Woodward. Three hundred persons 


attended the meeting which for the | 
| first time was held outside of Enid 


Of paramount interest to the grain 
men were the widely divergent esti- 
mates of the state's wheat crop which 
ranged from 40 to 60 million bushels 
The outgoing president, Frank Stauf- 
fer, Moore-Stauffer Grain Co., Chick- 
asha, estimated the crop would be 





& Elevator | 


around 50 million bushels. He said 
that Oklahoma had lest one million 
acres through crop reduction and an- 
other 25% through abandonment 
caused by drouth and insect infesta- 
tion 

Ray B. Bowden, executive vice 
president, Grain & Feed Dealers Na- 
tonal Assn. in a speech recommend 
ed that Congress appoint an inde- 
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Other speakers included Steven 
Stahl, executive secretary of the 
Oklahoma Public Expenditures Coun- 


| cl, and Walter C. Berger, president, 


| 


pendent commission to work out a | 


fair farm program. He pointed out 
faults in both the current support 
program and the Brannan plan 


American Feed Manufacturers Assn 
a 


NAMES AGENT 
ERIE. PA.-The Eriez Manufec- 
turing Co. has announced that Dick 
Dietrich, 1355 Market St.. San Fran- 
cisco, has been named the exclusive 
West Coast textile sales agent for 
Eriez permanent magnetic separators 


LIGHT and HEAVY WEIGHT 


BURLAPS 


FOR QUICK SHIPMENT 
CALL NORCLAY 4635 
BURLAP @ OOTTON @¢ PIONEER PRINTS ¢ USED BAGS 


afl 


hae 


PiONEER BAG COMPANY 





Paton ot a 





ee 





Here's a way to insure 
the vitamin A, D, and G content of 





on our proposition. 





DISTRIBUTORS WANTED 


Certain protected territories 
are open to qualified distribu- 
tors. Write for complete details 











your feeds quickly and profitably 


Add Hilltop’s Riboflavin-AD to your feed at 
a level of 1%—20 Ibs. per ton. To each pound 
of your finished feed you will have added 
more than 1100 meg. of Riboflavin, more than 
450 AOAC units of Vitamin D and more than 


1000 units of Vitamin A. 


Check Our Price. it's 4 Less than Comparable Sources. 
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when you are waiting on him. Show 


[The Customer = ss sr, mt ony 
t thing to show 


caus s the smart 


Dut it & proiitahie 
e $s $s Th message which needs 


be given t salespersons time and 
ees gail mtii they realize the vaiue of 


the words and thereby get the prog 


By William Armstrong -r attitude 


ve > fw Very easy, Con 
to what some people may think 


| F there is one fact which stands ard lon of 4 
| j s merely the assumption of the 
out more clearly than any other sige mtsiten stick _ eo it. Let 
in improvement of service to the — . ‘ 
8 suppose, tor ¢ mpie, (hat you are 
customer, it is the fact that the cus 
A youn: 


tomer resents the indifferent sales 
person. This is not mere theory. Prac 

tically 99% of all trade surveys which 
have been made since 1935 have re 


are very aMnXIOUS 

just as the good salespersor 
vealed this unmistaken fact. The cus be anxious to make every 
tomer himself has said in these sur mows taken pains nay agpess . 
ey reports that the one thing he best when applying tor Une jo 
does not like is indifference to his You are clean and neat. Your fac 
problems and his needs wears a smile. You concentrate 
Not only that, but practical) he potential employer and on ever 


I 
word he is saying. This pleases hin 


all customers who parti 
ve say that ti . oo more than he may admit, and if your 
irveys y at us if one of Un 
" - a r vi th ; Other qualifications are satislactory 
456 reasons v 1) wey wave The 
re and tr: to get better treatment have a good chance © wet the 
. nates F th , iad job because your first impression was 
‘ anothe yr t fee dealer 

satisfactory. 
armed with a merchandising micro , . y 
scope looking for ways to improve The good salesperson must inter 
his business, here is a st ypper est himself in each individual custo 
The CRITIC dealer franchise offers you 7 feed selling plan No need to go farther in the search | ™*® 8"¢ his —_— This is an indis 
pensabie rule vere 

soihe . » . » . st n nt custor has “ 

specifically designed to build and hold customer volume at the moment. The customer has | —... without it. Order taking is not 
spoken. He has told the merchants of H 
cf 


to act as a steady profit-builder for you the sole function of a salesperson 
- this nation, not once bul numerous 


8 nO Sales SUC 


‘ . oa S} , must create sales as he meets and 
. 7 . mes iff si veys =OW SoOrTe inter 
) i > Y i ith prospect an xplains 
The CRITIC plan is based on high product quality. . . est in what I want, and sell merchan- | “~*~ hi} a” " : d expla 
: Ses Ut renandis oO them in terms 
prompt mill-to-dealer deliveries . . . personalized dealer lise to me in an interesting manne oe SP ee ne 
‘ I Os pec 5 own weeds 


of I 


service ... progressive consumer advertising . dealer tie- Are employee training programs, in WI is this 


. ~ voiving mphasi mn sale trai " ner ' : : ~ 7 
ins business integrity and fair pricing. Bary, 1 - _— uning | salespersons to , Apparently 
necessary Yes am sure you will is difficult for them to realize this 


[ sor 





: , , . gree with me that they ar badly ) ‘ 
If you are interested in increasing YOUR feed business, - ded ts a alt easel Pe me 
om “ 1 every re ~ aADLSnmen 
write for full details on our proven feed selling plan | so long as customers make this on 
ompiaint sO many times and in suct 


CAUSE 


eat numbers 
Why are salespersons indifferent 
The answer is lack of proper train 
The right sort of training tells long 
dealers and salespersons that it-is | Thanks to liv ! “*hambers 


to e the customer and Commerce. mar of our high schools 


> — ee, , ol 
| profitable giv nany f 
VV his needs your maximum attention | are offering courses in retail sales 


ow Our 46 Years 


Of Feed Manufacturing 
and Merchandising Enables 
S To Increase Profits OF 


idwest Feed Dealers 


uneag 1. Our Line of Highest Quality 
Products Brings Repeat Sales 





Medel 22 OD. Dixie Hammer 


2. Our Concentrates for Local 


Mixing Make Low Cost Feeds 


The extra lerge, independently operated fan, powered by its own motor, is o 3. Our Stimulating Sales Helps 
vmqve feature found only in Disie Hammermills, Result? More air through the Attract Customers 


” @ contiaveusly uniform flow (ne plugging vp, no churning of stock 


s increased. Qvolity is controlled. Maximum gronular consistency is 4. Our Reputation for Feed Sat- 


ettaned lust one of many good reasons why your best hammermill bey « @ 


ake amesapatare istaction Is a Strong Talking 
Poi Y : 
MACHINERY MFG. CO. oint to Your Customers 
4400 Goodteliow Bivd. © 51. Lowis 20, Me. 4 We Sell Through Dealers Only 
FEEDS and SEEDS 
for EVERY PURPOSE 


LA BUDDE “i=. | (oro ee 














BEET PULP 


MILWAUKEE, WIS. Amo « OTWER FEEDS Minneapolis “ . Minnesota 
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manship and other phases of retail | thought of indifference. It is not al- 


business. Not only that, but many of ways possible for the salesperson to 
the students are given trial selling come forward to greet the customer y 


periods in retai] stores. These young in this manner, but it is in the 
poop many of whom will later ga smile. the greeting, the concentrated 
to work in seed and seed stores per attention that the customer is given : ae 
very splendid first impression 
M Hee U. & Pat rt 





manent are fairly we equipped to ‘ 
do a worthwhile sales job. If the When such an attitude is adopted by 
Gealer adds his own persona! trair the salesperson and used with every 


ing to what these young folks already customer, indifference never rears its | Su lies Hyd TT " . ine Acids 


have in @ general wa then he has head 
prospects of having an effective sales | | Does the customer like it? Well, | that Are AVAILABLE 
staff 4) 1f those replying to those trade 

Thanks also to Chambers of Con surveys have said they do 


merce, businessmen and their clet uth Gh .be teas, tate 6 PRICED FOR YOU — Aimed et MAXIMUM Results 


get together once a year in mar lo forget that. The customer is the man 
alities for short courses on ‘ ou with the mone He's the fellow we . 
phases of reta selling Sometim want to be thinking ft when he's Try U4 fe Comuince Yourself 
these courses ru one night a week standing before us. It is no time te 
for two and three months. Sometimes think about vourself. In fact t may “ rite ter € om plet« Infor mation 
they run ever night for three or st vou a sale and a regular cus 
four nights in succession, all depend tomer if you keep on thinking about - 
ing on the community and the ava ourself and your troubles if custo 
sity of teachers mers are in ch WORLD PRODUCTS CORP 
There are some dealers who say Sales training should make this . 
that « mployee S are iter ndifferent fact known to everyone whose wage 381 4th Ave., New York 16, N.Y. 
r 


to customers because they ire ais and profit dep. nd on the tinkling of 











satisfied with their w ages, bonuses the cash register 
jobs, etc 

This is on true in isolated 
stances. The person who knows what | 





it takes to sell goods and please cus 
tomers can easily get another higher 
paid job if he desires to mal } 
change. There is a premium upon the 

services of well trained re les- | j 

persons, and these folks kr i | ow we e p you 
well trained salesperson has a migt 

difficult task to curb } 


good selling 
No, the biggest reason for indif 
ferent selling and indifferent sales aN 


peopie is ignorance of how t Se It 
is this ignorance which must b lis 
pelled by the 


through good sales t . 4 
Let me gi j nm eXar ‘ , S ; 
good selling Let ms say that ve 
walk into a store, a salesperson spots s 9 


you. There's a little extra speed 
but not too much in his str 


eyes are alight with welcon Lis . 
whole attitude is ne of ttentior é 
You know that he “A t : 

nent nn - 


you and at that 
ng of nothing els¢ j mu 
That kind of attitude disp. 





Your customers want to know why your feeds are better 





how they are nutritionally balanced why feed fortification 


SCROGGINS GRAIN Co. me a ap i is important 
: | fo. Tell. 
WHOLE snd GROUND GRAINS ‘ _——— Standard Brands conducts research and supplies the facts 
and SCREENINGS 16 fil about FIDY Irradiated Dry Yeast, a rich, dependable source 
MINNEAPOLIS, MINNESOTA | euniete on on of vitamin D for fortifying feeds, minerals and concentrates 





You will find the results of this research in FIDY booklets 


folders, nutritional reviews, bulletins, and moving pictures 





DEPENDABLE real sales tools to help you sell your vitamin D fortified feeds 


if 

RK Vv Tia These educational FIDY helps are yours and are free 
i 
f 


ALFALFA MEAL '\ When you buy You will find them invaluable in your contacts with agricul 
ARK VALLEY ALFALFA MILLS. HUTCHINSON, KS Tim tural authorities, feeders and farmers. Take for instance the 
—— ee Vv ITA M 1 N D2 15-minute motion picture, RICKETS IN CALVES. It is 
based on research done at Pennsylvania State College. You 


PIEHL’S be sure you get will find it of interest to your field men, your dealers, as well 
as at Grange, 4-H Club meetings and before FFA members 


ALFALFA MILL |, all these features 
— RICKETS IN CALVES is just one part of the educational 
BLISSFIELD, MICHIGAN ad with program Standard Brands offers as one of its sales helps 
Dealer in uct easy to use and w! 
a pres If you would like to arrange for the showing of this motion 


ood dispersion 
Dehydrated and Suncured 9 dispe picture, or desire other information, or bulletins about 
FIDY, write Desk F-5, STANDARD BRANDS INCORPO 


ality, assuring de- 
Alfalfa Mea/ ? — rif RATED, Agricultural Department, 595 Madison Avenue 
pendability New York 22, New York 


Chopped Hay--Hay & Straw A product backed by constont 
3 research. 


Ask W4 Zo Quote 4 on out 
Vegetable and Animal Proteins 
Millfeeds, Ajtalfa Meal, Molasses 


and other Feed Products 
Telephone—GR 6122 Teletype—KC 370 6 A source of Vitamin D at low cost. 


HERRING 
ING 2s 
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TRACE MINERALS 22 You Weed Them 
Ga 


4—Uniform in texture. Free from 
coarse particles. 

5$—Shipped in heavy weight, lam- 
inated burlap bags. 

6—Costs 10¢ or less to trace min- 
eralize a ton of all-mash feed 
The one product is used in 
all types of feeds. 


Features that make Miricoe 
the preferred source of trace 
minerals for many feed manu- 
facturers include 


1—Its iodine is thoroughly sta- 
ble. Modification of a classi- 
cal process gives complete 
stability 

2——It provides the higher levels 
of manganese that many man 
ufacturers have found profit 
able. Each pound of Miricoe 
contains 7.4 ounces of man 
ganese sulphate (65%) 


When you add Miricoe, you 
can use cheap plain salt and 
ordinary limestone or oyster 
shell flour. This saving alone 
is substantial. 

A sample of Miricoe will be 
gladly sent on request. 


HOLT PRODUCTS CO. 


Milwaukee 1, Wisconsin 


3—It is low in iron—contains 
enough of the soluble ferrous 
sulphate to satisfy the NRC 
requirements for poultry. Iron 
is one of the least critical of 
the trace minerals and ex- 
cesses are to be avoided 








* 


DISTRIBUTED BY 
Cliff C. DuBois & Company Woodbach, Ine. 


Mason City, lowa Minneapolis, Minn. 


Nappanee Milling Company Stratton Grain 
Nappanee, Indiana Milwaukee 2, Wis. 











| JACOBSON 


DRAG 
FEEDER 


for grains and 


Variable 
Speed 


ear corn, com- 
bined or separate. 


Angle 30° to 40 All 
Metal 


Lengths to fit almost 
any installation. 
—_—_—_——_—_—_—_ 
Approximate Capacities: 
any amount up to 20,000 
Ibs per hour of free 
flowing materials 
e_—_—_—_—_—- 
Allows regulating at full 
load for highest efficiency, 
with no danger of overloading. 


WRITE OUR ENGINEERING 
DEPARTMENT FOR DIAGRAMS 
OF EFFICIENT INSTALLATIONS 


JACOBSON MACHINE WORKS 


1076 TENTH AVENUE S. E. MINNEAPOLIS 14, MINN. 











Why Jumble 
Displays Sell 
* By John Downey 


ET us suppose that you and your 
| wife are going to visit a friend 
whose wife is reputed to be a very 
excellent housekeeper. As you step 
into the well furnished living room, 
you are amazed to see a disorderly 
pile of canned goods lying in the mid- 
die of the big luxurious rug 

At first glance it seems that some- 
one has just come from shopping and 
dumped the contents of the shopping 
bag on the parlor rug 

Do you notice this pile of jumbled 
canned goods on the rug first or do 
you first notice the lovely new bridge 
lamp standing in a corner? You no- 
tice the canned goods, don't you? It 
is the only disorderly spot in an oth- 
erwise immaculate room. 

There is a merchandising principle 
here, although I will agree with you 
that no neat housekeeper would per- 
mit anyone to dump canned goods on 
the living room rug. But I stated that 
example to make a point. 

Smart merchandisers are using one 
or two jumble display tables in an 
otherwise neat store, and they find 
that such displays sell plenty of mer- 
chandise. Why? Because such dis- 
plays attract attention. And you must 
have attention before you can sell 
merchandise. 

Acting on this theory, could some 
feed dealer have his entire retail 


| store full of jumbled displays and 
| expect to get more business thereby? 


In other words, is there a premium 


| on disorderliness in storekeeping? 


There is not. One neat display in a 


| disordered store layout is a gem be- 
| cause it attracts attention. One jum- 


bled display in a neat store may not 
be a gem, but it attracts attention 


| and sells goods 


Outgrowth of Mass Display 

The jumbled display table is an 
outgrowth of the mass display idea, 
Mr. Feed Dealer. Chain stores used 
the mass display idea to attract at- 
tention to one item of a certain 
brand. They piled the goods on a 
table or platform, and it sold mer- 
chandise. But folks often were afraid 
to touch merchandise in a mass dis- 
play because they feared knocking 
items down from such huge setups 
So smart chain store men did not 
abandon mass display; they merely 
set up some jumble display tables 
here and there to give folks a chance 
to handle merchandise—just as a 
little spice often adds flavor and 
zest to prosaic cooking 

\ jumble display is nothing else 
than a display of merchandise laid 
it on a table without any par 


ls Easier 
to Advertise 
Today 
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WALSH 
GRAIN 
CO. 


416 FLOUR EXCHANGE 
MINNEAPOLIS 15 
Lincoln 0678 


CALL 
MATT WALSH 
OR 
SHELLEY WALSH 
FOR: 


OATS © CORN 
FEED WHEAT 


FEED BARLEY 


DISTILLING 
RYE 


ALSH 
GRAIN 
CO. 


416 FLOUR EXCHANGE 
MINNEAPOLIS 15 
Lincoln 0678 
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ticular display pattern. The table | our costs would be higher So buy | to mention the good will he created | Corp, was appointed a vice president 
looks. like someone just dumped a | at these. bargain prices which give | thr rough the idea at a meeting of the board of direc. 
bag of merchandise on it and left it you a big saving.” C always like to nibble on tors t wes ar unced recently by 
that way. Folks who see such a table I talked with one merchant who we when they are sho pping Major Theodore P. Walker, chairman 
are shocked at first. They feel the | used a jumble display with excellent he sai 4 “Even though apples w of the board. Mr. Sanders’ new title 
urge raighten out some of the | results, and one time he tied in with | in season and cheap when I put that | will be vice president and treasurer 
items hen they feel themselves | such a display in a rather novel man bushel on display, customers consid Mr. Sanders became associated 


touching t : and reading the | ner ered it a worthwhile treat. It was | with Commercial yivents in 1933 


signs, and : ne they are buy Alongside such a display he placed | mighty good advertising for me, as when the compan cquired Rossville 


ing some of merchandise a bushel of apples with a sign read my cash register proved Commercial Alcohol Corp. of which 
PP 
A mible display « an ing: “Have an apple on the house _ he was assistant treasure He has 


that retailer car -~ os He — eon Beene: be — — H. L. SANDERS NAMED been treasurer since 1939 and is also 
and di that ra . container was heavy ali Gay iong an CSC VICE. PRESIDENT secretary of the pension committee 


per, torn | : that he sold not only many of the which supervises the company's in 
disordet jumbled display ifems nearby but NEW YORK. Howard L. Sanders, surance and annuity plans inaugu 
not be pern many other articles in the store, not | treasurer of Commercial Solvents rated in 1940 


elessness and neg but the 


when 


ciock may be one | CARLOT FEED INGREDIENTS © VITAMIN om e TRACE MINERALS 


r tw Y wte fast or yw bothers 

hirr all s him. He does not rest | 734 MIDLAND BANK BLDG..MINNEAPOLIS |. MINN TELEPHONE: ATLANTIC 6519 TELETYPE MP.485 
until he has set the clocks properly 

A properly set clock is then forgotten 

by him. So there is a certain atten 

tion-getting value in a jumbled dis 

play. Try it sometime 


Upside Down Display 

Somewhat in line with the jumbled 
display idea is the upside down dis- 
play table. Suppose you display sacks 
of feed on a center aisle table with 
the top of the sacks downward and 
the bottom of the sacks facing the 
ceiling. Place the price sign upside 
down, too. Make the table as neat 
and orderly as possible, except that 
everything is upside down 

Practically everyone who enters 
your store wil! take a second look at 
that table and its merchandise. Many 
of the onlookers will come nearer 
and try to read the upside down sign 
Finally any number of them will say 
“Oh Rill. vou've got those sacks 
displayed upside down. What's the 
idea?’ 

If you are patient you can walk 
to ’ ‘ ir e sign right 
side-up ‘mporaril e questioner | 
reads The ks of feed are dis 
played upsi down , Ir prices 
are 1 j le ck They're really | 
on ¢ . vel.” | 

While the “alled fumble displays | 
can be wu oO \ nerchandise 
man) for selling 
{ tems which are 
sleepers ; sovers, or invalid 
stock 

Whatever the use, the jumbled dis- | 
play will be much more effective if | 
you have one or tw well worded 
siens to p center attention on = 
table. One such sien could read 
we had to spend an hour or two 
making « anc | f this stuff 


protein feeds 
Ode ieee 


even better 
Ray’ Bwine Iurnovae APP & 
NOY ee 


you 
added of 


Availabie at no 
economical to mix. 
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VITAMIN FPROOUCTS © FEAT wOSS 


H. E. CLARK CO. winrieto, KAN wire or telephone us or BM 
tributor today. 


maps a: 





UNITED DISTRIBUTING CO. 


Distributors and Brokers of 
FEED INGREDIENTS 


116 24th Ave. Wi. Minneapolis 1! Mina. 


CENTRAL MILLS.. 1097 SOUTH MARENGO AVENUE, PASADENA 5 CALIFORNIA 
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, ‘Watch for the Storm Signals 
Vil) | : 


SOYBEAN PRODUCT | By Martin Francis 


fisherman whe ? leaier rant ' mu redit 
PROTEIN Mu ‘ie ee oe rego atop eg — 


50 
+ \ 
lake pursuing t vorit wt | ot 4 . it roddir re 
knows that when cloud ‘ T b { ‘ y eve when prodded 
= w when thunder so nd when | condly tn : that llection 
wind rises a storm i coming fforts ar not ffect Fither the 
} is escape disaster r per istomert mt dk t y hen con 


! 
he knows he n ‘ t ed or leak oes not make 





juick 


’ 7 
signals. In reta 
signais which herak 
trouble iways precede 
itself ft 
inleas ed ie r s ret t of liquid capital 
recognize ) ! TY ’ ry r lea needs ‘ r air 
not dete« then . r 1 the 
fisherman ise j ‘ expen 
However, the approact f storn ‘ f j ! onstantly he 

eee but YOU be the Judge! like storm signals on a lake, requires period of year or mot t means 

quick action if trouble is to be avoid vera thing t i are not 
: ed. The wise feed dealer is constant etting enough prof n your sales 
How good can feeds be? You'll never know until you } m the lookout for such storn ‘ tting too much capita 

try Sealey’s 50% PROTEIN “HI-PRO-CON.” P o that can take media 
This new feed ingredient when mixed with adequate Uo . ' 
trouble 
What are stort signais | 

ta feed business, Mr. Dealer 
poultry, hogs and cattle the finest I shal 


amounts of other top-quality materials provides 

high protein, high energy rations for 
ist a number of then ind 
you've ever formulated. Try 50% you can check your business against 


Staley’s PROTEIN “HI-PRO-CON,” it these conditions very easily. Her 


they are 





increases the vegetable protein 
“ ” 
» . o 
1-PRO-CON content without increasing crete 7 wumber of custom 4 
i mplaints believe that every feed 
# 50% minimum pe the fiber = 
lealer should keep a record of thé frequent 
complaints whicr ustomers make } 
May we make test shipment of one ton, isting them by day, week and mon 
ten tons or @ corleed tedey ? | Write out the omplaint and ais¢ 


how it was answered and handled 


Processed under cor | Check from month to month or 
tully controlled ; 
heat treatment 

oming 


A. E. STALEY merc 


LIN FEED DIVISION PAINE 





PACIFIC COAST 
FISH MEAL iidn't you 
FISH SOLUBLES ' < wg oa soquipennentes oo } ‘a oa custom = 


are $ storm signa 


FEEDING OILS — .. [| needs heeding instantly. He w! 


oT probierr 
Brokers, Manufacturers’ Agents - 


JOIN SUCCESSFUL DEALERS 


BREWERS DRIED YEAST FISH MEAL—Imported-Domestic || [dais nd 


WIRE, WRITE, TELEPHONE for Quotations FEEDS 
‘Sswt.itt, ~WOODWARD & DICKERSON, INC “hsciiynrs.r 
































Not a spray process. The exclusive Multi Mist “W birl- 
Spinner” atomizer thoroughly permeates and “seals-in’ 
each individual particle of your feed with molasses 
free from caking—molasses balis or dustiness caused by 
unevenly dispensed molasses Does not beat-up crimped 
oats or barley you can even “seal-in” corn chops or 
minerals. Always free-flowing. No steam needed 

Available in capacities from 3 tons to 30 tons per hour 
Low initial cost Compact, minimum installation space 
required 

WRITE FOR COMPLETE DETAILS TODAY! 


Wilt. - Wist 


MOLASSES MACHINE 














in proportion to your entire list 
lower than 10%, then regard the con- 
dition as a storm signa). It means 
that you and your staff are not 
putting forth enough sales promo 
tional effort to farmers in the area 
It means you are content mostly 
to serve regular customers and iet 
it go at that 

However retail statistics show 
that any store's customer ist shifts 
to the extent of 10 to a s year 
Old customers die, move or go else 
where. You need new customers to re 
place the old. If you don't get the 
new customers your olume and 
profits will slip, not rise 

Employees dependiing on dealer 
Have you noticed that your employees 
have the habit of 
quently during t 





a Packlem? 


Check Our Services 
to Aduertisers 
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erated. Do they seem to floor you 
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advice about this or that problem 
how to do certain jobs and the like’ 
If so, it means that you have failed 
in your job of teaching employees THE 
about your feed business. They come 

to you for every bit of information | 


and instruction. They have little in- | 
itiative of their own because you 
haven't trained them properly. This 


i a storm signal which should be 
r led « kK! a nt you ll Ss Cc l wy 

ae Sees 7 . uggest a Complete Test 
waste valuable time telling the same 
thing to each employee individually 


over and over again. Take the time of Your 
to train employees properly. It is 
one of the best investments you can ( shi k nd Tu k 
make. It is also a wonderful time c a r ey 
saver 

lam atGnew pene mes Formulas 
business needs certain vital records 
which are necessary to the efficient 


conduct of the business. Do you and before the season opens 


your staff spend minutes or hours 





ooking for certain data which has 


been misplaced Is time ost like 


this more or less regularly If so Check for protein, moisture, fat, 
t's a storm signal. It means that your fiber, ash, calcium, phosphorus, 


office, your record keeping is not 


rganized efficiently. Such inefficiency carotene, vitamin A, riboflavin, 
2 ey. 3 Oe ee Cee, me choline, and vitamin B)2 


time i8 valuable You annot 

1 to spend business time lool on each feed. 

this and that, each of which 

hould have its regular designated 
ac Good records serve you wel 

month after month, giving you tim ad 

and energy for other important work 

Dust, dirt, poor lighting: These 

poor display fixtures and badly ar FEED FORM ULA SERVICE 

ranged stock are all storm signals 

which the retailer should heed. They 

him of greater sales through low 


performance and should never be tol- THE 








tke tether wu tae || MARKLEY LABORATORIES 


this bother ou 
se math reaulne attention In their || 418 Corn Exchange Bldg. 1084 West Sixth St. 
be = order and better Minneapolis 15, Minn. Lexington, 
ae there va BR 1306 Nebraska 


lake the rr 


those storm signs 


You will not t 














Richmond Equipment designed from over eighty years’ 
experience, and proven in hundreds of installations, is 


In Feed Milling ready to dress your feed products. 


RICHMOND FEED DRESSERS 


Good Dress Plays Richmond Feed Dressers are ideally suited for han- 


dling all types of mash feeds, dairy, poultry, and dog feeds. 
Compact, efficient, these sturdy machines have an ex- 


t ly high it d yet tak ll 
An Important Role semsaly high ciiganstly aud yet tahe'tip & very aunailupese 





RICHMOND CRACKED CORN GRADERS AND 
SEPARATORS 


Like Richmond Feed Dressers, Richmond Graders 
have the same advantages of high capacity, compactness 
and low power requirements. Moreover, the Richmond 
Cracked Corn Grader and Separator is the only machine 
of its type on the market that grades, cleans, mildly as- 
pirates, and polishes, all in one unit. 


For full information on Richmond Feed Dressers, 
Cracked Corn Graders and Separators as well as Scratch 
Grain cleaners, write today. 








RicHMOND 


Afr at AGENE CORPORATION 


. O88 Be PP OO 8? « “sa ee , oe @ 


Manuracturinc Company 


“ AD 


Richmond Permafluxz Magnets table ond other instolictions 
too. are available in widths Approved for class “A™ instal 
varying from 4” to 90” for use lations by fire underwriters 

im chute. spout, conveyor, feed 
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Make Your Windows 
Challenge the Prospect 


Hy Ralph Goodwin 


NE purpose of a window dis- 
play is to show merchandise to 


0 Fes: But there are also 


other functions which the good win 


dow display can perform, and if the | 
feed dealer keeps these in mind, he | 


can often give his windows extra 
sales punch which will net him extra 
profit 


In addition to showing merchan- 


FEED MILL ENGINEERING SERVICE 


| the merchandise. So it can plainly 
be seen that effective window dis- 
play and good advertising are highly 
important as steps which lead to the 
sale. 

But there is still another function 
of a good window display which we 
have not touched upon as yet. The 
| window display can also challenge 
the prospect. This challenge will not 
be in a hostile sort of way, but it 
will present a contrast with his pre- 
viously held ideas. The good window 
display will cause the prospect to re- 


dise in the most attractive manner to 

the prospect, the good window can 
| also be informative. Much of the in- | 
formation which people get about | 
various articles of merchandise is | 
gained through “window shopping’ 
and the reading of newspaper and 
other advertising. All this is done, in 
many instances, before the prospect 
comes into a store and asks to see | 


because of the new facts presented 
Let me illustrate. Suppose you as 
a feed dealer have a window display 
which consists of a bag of poultry 
feed in one corner of the window and 
-_ % a red five-galion gasoline can in the 
other corner. There are no signs in 
the window, and of course it doesn't 
make too much sense, if any, does it’ 
| But wait a moment. Suppose you 
have a large sign extending across 
| the back of the window background 
which reads, “It's What's in the Can 


RE R 








NEW METHIONINE PLANT AT PITTS#URG, CALIFORNIA 
To meet the growing d d for Methi . Dow has recently com- 
pleted a new plant—equipped with the latest, most modern facilities. 
This plant is now in production. 


DOW suUlLDS 





Methionine cu. 


THE 
MIDLAND 


New York + Bester + Philedsiphic 


DOW CHEMICAL 


Now Available For Poultry Feed Mixtures 


An indispensable unit of protein, the amino acid, 
Methionine, is now available in feed grade at less than 
half its former price. 

Practical use of vitamin supplements, improved processing 
methods, high efhciency diets and the development of animal 
protein factor concentrates—al! these have been important 
steps to recent advances in good nutrition of poultry and 
livestock. Now, the ready availability of Methionine (feed 
grade ) is another contribution to this same progress. 

The addition of Methionine to feed mixtures deficient in this 


essential amino acid does the following 


@ Speeds growth 
e@ Improves feeding efficiency 
@ In poultry, reduces chick mortality and contributes to 
good feathering. 
Thus, Methionine helps the other feed ingredients to be 


utilized more efhciently. For information concerning the 
price and use of Methionine in poultry feeds write Dept. 


1-MD. Your inquiries are invited 


COMPANY 


MICHIGAN 


+ Wesbingten + Allente + Clewelend 


Demet + Chivege + & Lowls + Mewsten + Sen Frenciece + Les Angeles + Seattte 
Dow Chemica! of Canede (imited lovrente Conede 





vise his ideas of this or that article | 


and the Bag that Counts.” Then an- 
other smaller sign leaning against, 
the red can says, “High quality gaso-) 
line makes an automobile go. With- 
out the gasoline, the car stands still, 
Cheap gasoline will make it move, 
but it will sputter and have less than 
its potential power.” 

A sign over by the bag of poultry 
feed says, “In this bag of feed there 
are many dozens of eggs for youn 
hens to lay This feed makes 
healthier bodies, greater rate of egg 
lay than any feed you can prepare 
and feed regularly. Thats why it's e 
good buy. Without the feed your hen 
can't make her previous months iay- 
ing record. Don't stint on good feed.’ 


It Has a Challenge 
That's a window display with « 
challenge in it, Mr. Dealer. The farm- 
er can easily see the similarity be 
tween the use of the gasoline for 
the automobile and the use of th 
quality poultry teed for the laying 
hen. The message challenges his pre 
vious thinking 
If there were some practical wa) 
| of preserving dead chickens for i 
week or so for display purposes, the 

alert feed dealer could put five o 

ten of them in a window, and arrange 

about them a display of poultry rem 
| edies. A sign could say, “They Diec 

Needliessly Because of Lack of ¢ 

Disease Prevention Program 
That's also a challenge window. I 
shows many a feed dealer the idea 
way to handle a certain situation 
It has often been said that the way 

get things done is to stimulate 

people to want to get them done 
| This may be true, but I think you 
| can get farther by challenging peo 
ple to do better. 

A well known feed industry officia 
recently said that “feed should be 
sold on the basis of what it will do.’ 
How true this is. The feed dealem 
who will keep this sentence in min« 
will find that it will aid him a grea 
deal in his feed merchandising pro 
gram. 

The farmer who is hauling ho 
10 sacks of formula feed on his truc 
| and who has just paid for the feed 
| is thinking of the cost of the feed 
Perhaps he is wondering if he should 
have bought it. However, if he h 
been properly sold by the dealer, h 


to 
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H.V. NOOTBAAR & CO. 








will be thinking primarily of the 
profit he can make using the feed 

If a farmer complains about thx: 
price, the wise dealer can say briefly 
“Bill, with good management you can 
make that bag of feed bring in con 
siderably more than That | 
pays for the feed and leaves you «a 
profit That sort of 


can understand 


you paid 
good language 


the farmer 


An Investment 
Always emphasize, Mr: Dealer, that 


feed nvestmer 


ed is ar the farmer 


an expense. There is 
Expense means an iten 
ted. It 


expense item 


not a world of 
difference 
which cannot be 
hard to pay ar 


investment item car 


But an 
ries with it the 


promise of earning extra money 


t i a more cheerful tern 
people to consider 

Another typ. f chal 
th sic 
fact that 20 
the 


than 100 « 


is one w ns whi 
to the 
average hen in 
much less 
average feedin 
call attentio 
average her 
CEES a year 
laying 2% 
it Goes 
can say 
Windows 
b ake 
nallenge I 
and 
walk in and 
work 
his 
that 
window 
ning to show <¢ 


North Dakota Sales 
of Formula Feed 
Show Large Gain 


volume of formu ed 


windows 
e Ip rir 
out a good fk ng progra 

] And wher 


that your 


poultry ar tock 


happens, you know 
display echnique is bein 


ncrete results 


Dakota 


ued 4 
42,068,479 It 

The gra; 
feedstulls 
showed am incre 
Ib. in 1948 ¢ 
Included in | 
sifcations 


feeds 


Dakota Fee 
facturers 
the state 
Poultry Feed Sales Up 
Poultry ] 
for more than ! 


feed tota 


| soybean oi] meal 


is always | fr 





Ib. in 1948 t 


Concentrate fer inder the for 


| 


tals, with 


ution jumped fr 


mula feed cias n 
7,495,847 Ib 


the 
960,625 Ib. in 1948 t 
1949. Other formula feed t 
1948 figures first and 
second, were reports 
dairy feeds—8,.661,665 Ib 
Ib.; hog feeds—2,709,487 Ib 


BLUE 
DEATH 


RAT POISON PASTE 
Ww A billing paste rats cannot 


every rat, your 

funded, ples 10% 

om attractive display 
Dealers: Write fer trial or- 
der and attractive prices. 


VAL-A CO. 700 W. Root St. 


Chicago 9, ii. 


1949 figures 
d as follows 
9,641,257 


3,020,916 

















Ib.; other animal feeds—-851,157 Ib 
988,326 Ib. 

Sales of unmixed feeds—including 
alfalfa meal, beet pulp, cottonseed oil 
meal, corn meal, linseed oi] meal and 
rose from 17,344 
00 Ib. in 1948 to 18,955,120 Ib. in 
1949 

Sales in the miscellaneous group 
including milk by-products, meat and 
meal wheat 
by-products, yeast products and “not 
deciined slightly 


in 1948 to 8.884.748 Ib 


bone Vitamin carriers 


classified fron 
8.944.314 Ib 
n 1949 
Sales of mineral feeds and salt ros 
um 14,619,580 Ib. in 1948 to 15.878 
O11 Ib. in 1949 


GOLF OUTING PLANNED 


BY NORTHWEST FEED MEN | 


MINNEAPOLIS — The second an 
nual golf outing of the Northwest 
Feed Manufacturers Assn. is sched 
uled for June 19 at the Minneapolis 
Golf Club 

The committee in charge of the 
event, headed by Ted Nelson, Union 
Bag & Paper Corp., is aiming for a 
bigger and better party than last 
vear’s highly successful event 

A dinner of prime roast 
beef is planned, and arrangements 
are being made for entertainment 
and other indoor sports to supple- 
ment the golf tousnament. Harry G 


ribs of 


Cowan, Spencer Kellogg & Sons. Inc., 
is lining up prizes. Others assisting 
with arrangements are Ted Paulsen 


| Russell-Miller 
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Milling Co: Wayne 
Fish, Wayne Fish & Co. and George 
C. Anderson, Fruen Milling Co 
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Wedd es 
ie and GRAIN... Call 
= 3) DANNEN Today! 


; G 


fay. DANNEN MILLS, INC. 


Grain and Jobbing Dept., ST 


JOSEPH, MO 


NOW EQUAL POUND FOR POUND 
TO CONDENSED FISH SOLUBLES 


Cut down costs and eliminate guesswork with Drifisol. 
Improved Drifisol is CONCENTRATED, DRIED— 
a rich natural source of Vitamin By,— with ADDED 
A. P. F.—built on a soybean oilmeal base to guarantee 
better than 50% protein. For the feeding values of con- 
densed fish solubles in a DRY product—Use Dnririsov! 


SEND COUPON ... 


Other Exclusive 
Products — 


VyLACTOS—High Potency 
RIBOFERM—Yeast plus Riboflavin and Niacin 
DELUX YEAST CULTURE—JHigh Potency Yeast 
OMALASS—Dried Molasses Product 


Vitamin Concentrate 


CLO ‘ABORATORIES, INC. 


D. 


Moine: 


Vy LACTOS LABORATORIES, IN« 
1901 East Euclid Avenue 

Des Moines 13, lowa 

Please send me 
prices on Drifisol 


complete details and 
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oats, rice, rye, rosin, turpentine borrowings outstanding and obliga- 


4 . 
s Price Support Investment _ | *=:2-Pevvtian Stion “tt cot: | sone o"parchase loans held by tend 
tonseed. In this group, the largest | ing agencies at any one time of $4 


arry on its various 


ad | hed amount of loans on any one com- | ) million to 
ops $4 Billion at En arehy | rrosity was $97648.132 on grain sor- | programs, including the price support 
ghum progran f March 31 the 
WASHINGTON. Ralph S. Trigg, | inventories acquired under loan, pur- The corn total includes, in addi liz nil f its 
president of the Commodity Credit chase agreement and direct purchase tion to 292,028,797 bu. of 1949 crop 


| 
Corp., reports that $4,020,909,000 was | Operations represented an invest- | corn, 101,576,554 bu. of resealed 1948 | 


invested in CCC price support pro- 
gram loans and inventories as of Most in Corn 
March 31. 1950. and that the cor Price support operations in four rte pees a f the CCC 
poration sustained a net realized loss | commodities accounted for the bulk of ? tan = a: ~~ a ste if 

of $130,803,000 in carrying out this | the loan total. These commodities nae ed per sine peat ges teliews 
he quantities of collateral pledged abe ‘ : , 


and the loans outstanding were as 
follows 


ment of $1,855,006,000 crop corn, and 180,204.453 bu. of 
1948 crop corn in process of transfer 
CCC inventories 


program during the current fiscal ; 
year through March. (The net re 
alized loss on the CCC price support 
program for the fiscal year ended 
June ®, 1949. was $254,000,000.) 

Of the total investment of $4,020,- 
909,000 loans outstanding totaled $2 
165,903,000 ‘(including $1,082,590,000 . 35.9 
of commodity loans held by lending Included under “other” were loans 
agencies $1,024,929,000 held by the | on flaxseed, peanuts, soybeans, les- 
CCC, and $55,384,000 of loans ap- | pedeza seed, potatoes, barley, dry edi- 
proved but not full processed) while | ble beans and peas, grain sorghums, 








Uther items in invent 





erican-E-gyptian cott 
tton linters. cottonseed o 


cheese 


toes, dry edit 
ims, oats, I 
art seeds 


turkeys 


value of $17,177,447, | SERIES OF MEETINGS ON 
CCC price support program in the | INSECT INFESTATION SET 


first nine months of 


was realized largely on px 
tatoes, wheat, cor? grain 


KANSAS CITY 


and wool 
The CCC is authorized to have 


ALWAYS PROFITABLE 








NEVER EXPENSIVE... 
SHELLBUILDER 


PURE CRUSHED REEF OYSTER SHELL 


nai tee 


Here's the oyster shell that’s gaining in popu- 
larity with poultrymen and dealers alike 
profitable for the farmer in raising his poultry 


and profitable for you in raising your profits. 


You can count on repeat profits, too, because 
SHELLBUILDER is the first oyster shell on 
the market in four popular grades and four 


popular size bags 


Consistently dependable high quality makes 
SHELLBUILDER in demand by poultrymen 
who want the best for their flocks. Stock your 
store for the coming season with extra clean, 
triple-sereened, heat-treated SHELLBUILD. 
ER. Or order a trial stock today 

<< 


Now— oe PAUL F. SMITH NAMED TO 
Four Perfect Grades: "eae - rY_—Poal P. Sith hn 


° REN ° PULLETS Multivall bags of: be r appoi 
25, 50, and 80 Ibs. and aneen £0 


the new intermed! 
- CHICKS + H, Poors emo 100 Ib. burlap begs 


For samples, prices or other information, write or wire: 


SHELLBUILDER CO. ars 


Cotton Exchange Bidg. Houston 2, Texas Ps me oy ? pe may Be 


has 


























—_ . 
Trade Associations 
Asked to Report on 
. . . * 

Lobbying Activities 

WASHINGTON Requests for it 
forma tor r iy ng 
which have ' 

inder the Lo 
to report act 
sed «as nfluemn 


ording t Hou 


request f 


constr 
Act 
sources, the 
tion is nominal. The 
tained from the 
fort a] 
ports that many 


yu activities 


BUFFALO CORN EXCHANGE 
ELECTS THEODORE WAGNER 
BUFFALO Theodore m™ 
ce p sident of t t . , 


new off 
ing directors Ger 
president Cor 
Elmer J. Koehn 
Allied Mills, Ir 
Wyard, genera 


COMMODITY CONFERENCE 
SET FOR PHILADELPHIA 


PHILADELPHIA —-Ar 
ference ” ymumodit 
public 1x 
auspices 
Finance 
versity of 

In annour 
Balderstor 
said the 
maxin 
finance 
ties. and t 
cost and 
influence 

The morning 


to price supports, with Samuel R 
Harrell, president of Acme-Evans Co 
supports will be handled by Frank K 
serving as chairman. The case for 
Woolley, vice president and director 
of Commodity Credit Corp. while the 
case against will be given by Rich 
ard F. Uhimann, president of Uhi- 
mann Grain Co 

The post-luncheon gathering will 
deal with the impact of commodity 
control policies, with John H. Frazier 
managing director of the Commer 
cial Exchange of Philadelphia, serving 
as chairman 

Harry B. Caldwell 
North Carolina State Gi 
Rep. Stephen Pace (D.. Ga.) 
dis« 
Ray B 
jent, Gralr 
Assn 
marketing 


mas te of the 
ange and 
will 
on the producer 


iss the impact 


Bowden, executive vice 
& Feed Dealers National 
outline the effect on the 
and Arthur Up 
Tren, pre economics, Uni 
versity of Minnesota and associate 
litor of the Minneapolis Star 
financial 


presi 


will 
system 


fessor of 


will 
of the umpact on the 
munity 

wed by 


per of que . and 


i weadity price 
be threshed out, with Dr 
Stasset ident f the 


of Pennsylvania, serving 


pres 


Health and profit go hand-in-hand on the poultry farm 


as chairman, and Dr. Upgren as mod 
erator 

The panel for this will consist of 
Carl E. Bostrom, president of the 
Chicago Board of Trade; Joseph S 
Davis, director of the Stanford Uni- 
versity Food Research Institute 
Wheeler McMillen, editor-in-chief of 
the Farm Journal; Rep. Pace; Sen 
Edward Thye (R.. Minn.) and Mr 
Woolley 

Registration fee for the conference 
is $15, including huncheon and dinner 
with registrations accepted in the 
wider received by Dr. Balderston, who 
“an be addressed at Logan Hall, Uni- 
ersity of Pennsylvania, Philadelphia 
i. Checks should be made payable to: | 
Trustees, University of Pennsylvania 

— : 

36 ATTEND WHITMOYER 

LABORATORIES SCHOOL 


MYERSTOWN, PA Thirty-six 
students, representing nine states, at 
tended 40th class of the Whit 
moyer Laboratories, In poultry | 

and nutrition school which | 
cently concluded ] 
A three-day clink 
hitmoyers main plant 
Myerstown 


the 


disease 
vas re 
held at 


labora 


was 

and 
Demonstrations, | 
ectures and motion pictures supple | 
mented the instruction previously giv 

n through home study lessons. F. H | 
the poultry husbandry | 


Leuschner of 
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department at Pennsylvania State 
College was the guest speaker at the 
banguet and open forum He spoke 


|} on new developments in poulrty man 


agement 
Dr. James R. Wiley, director of the 
school, announnced that the next clin 


ic is scheduled for June 21-23 


ARCADY FARMS REPORTS 
HIGHER 9-MONTH NET 


Aready Farms Milling Co. has re- 
ported net profit for the nine months 
ended Feb. 28 of $287,703. equal to 
$1.90 a common share, compared 
with $154.543, or $1.02 a share, in the 


comparable period a year earlier 





NOW! 
SQUIBB’S DICOCE 
NEW PROOF 
OF EFFECTIVENESS 


Aguinet 


cOCcciDIOSsis! 


Sensstiones! test results show emeriog 
effectiveness oc NEW. LOWER LEVELS 
Write for information and prices oa 
provea.economicel easy to use LD 


J-M TRADING CORP. 


itt W. Jackson Mivd.. Chicage 4, i 





THE SIGN OF A 
HEALTHY FLOCK 


for 


profits depend on the percentage of chicks that reach maturity 


Broiler rations containing Seagram Solubles develop chicks for 


market faster 


feeding tests 


a fact proved time after time in actual 


Seagram Solubles pay their own way through added profits to 


the raiser. If 


poultry 


you are not familiar with Seagram 


Solubles as a poultry feed supplement, write 


for our latest booklet 


Feed Supple ments and 


Proved Formulas 


JOSEPH E. SEAGRAM & SONS, INC. 


GRAIN PRODUCTS 


ragram 


SOX 2, LOUISVILLE |, KY 


‘S 


DIVISION «© 


‘RATION 


~~ ee 
=¢ 


Seadtay 
SOLUBLES 
@ 30%, 
@6°,, Minerals 
@5°. Fats 


@ Proved-value 


Protein 


growth factors 
@ B-complex vitamins 


© 85°%, T.0.N 





OLUBLES 
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se | look anything but finished initiative, analytical power, concen- 
Keep Your Merchandising Tools Sharp Professional pride and experience | tration, thinking. And these attitudes 
| tell the carpenter to sharpen those f one’s own mind are hard to see 
eee tools and keep them sharp for best und realize, let alone sharpen. But 
| results they must be sharpened if the feed 
By Edward Schroeder The feed dealer has plenty of tools dealer is to climt the adder of finan- 
with which he works every day, win- cial success through the invigorat- 
Wi: N the first class carpenter | want to try to work with dull tools ning trade satisfying customers and ing air of competition. One can get 
takes a job, he is certain to | He knows that if his tools are dull, | carning profit for himself. Just like azy mentally, just as well as physi- 
sharpen his saws, hatchet, | it will take him twice as long to do the carpenter who wants good results cally, and it is against this former 
plane and chisela because he doesn't | the work and the finished job will the feed dealer must keep his opera- sttitude that the dealer must prepare 
tional and merchandising tools well himself 
sha ned, unless he wants his costs t is r ) umber of hours 
FOR FAST DELIVERY ANYWHERE OF Se ais nananerneadaeee-deaibe |1 aliece tbe enteae teranantareen 
FINEST QUALITY CONTROLLED PRODUCTS :round in an unprofessional manner puts int : yur counts.” 
und unless he is not interested in says an anonymous sagt and he is 
keeping his overhead down and his right. It is the man behind the busi- 
AND-WESTERN Inc. | business efficiency and profits up ness who keeps feeding it good man- 
° Of course, the feed dealer's tool agement and merchandising ideas to 
MAIN OFFICES + TENNEY BLDG. sharpening problem is a little more | keep its body healthy 
omplex than a carpenter's, and that 
MADISON 3, WIS. ‘ ues the difficulty arises. The For Business Health 

wrpenter has a saw and chisel which | Those management and merchan- 

NATIONAI SALES AGENTS FOR tne : an see and feel. and he is con dising ideas. constant ! 
stantly reminded to keep them sharp are like the vitaminized milk and 
FLA-PARA Vite on for best results . other food products which the baby 
RESEARCH LABS. cop LuveR $1 " feed dealer's tools are drinks and eats daily to have good 
ire health and proper growth. Deprive 


nental tools—determination 


the baby of these vitamins, and it 
will suffer a loss of health. Deprive 
a feed business of the invigorating 
vitamins of profit-making ideas, and 
it will lose business health and profits 
too. 

There is an old saying that “it 
takes two to play marbles, and you 
have to have marbles.” And this is 
very true. In order to make profit, 
Mr. Feed Dealer, you must have a 
customer that you can win. And you 
have to have a mighty good feed, a 

good feeding program and service to 

LA win him 
Why not cher up on yourself on 
=> a slip o aper”? rite down the 
DEALER? 9&5 
s istomet o n to be 


ry long 





t status 
prise and 
satisfied 
et busy 


siness 


easily 
come 
will 
“thy feed volume increased from 20 tons a A othe - 
year to 400 tons,” says J. H. Meyers of , ’ u've got th Hang onto 
) omething out the sum- 
Meyers Hatchery, Ellendale, North Dakota. maries t yo otted down 
The cl ‘ ni one that 
they'll re-vitalize I isiness, no 
matter your present status is 
Vis ’ 3 customers walking 
couraged me to do much more advertising than | Gomme treet outaide your stare 


1 ordinarily would have done, which has meant have money ir r pockets. All 
n bring these 


@ Mr. Meyers writes: “Il have been in the 


Hatchery business for 24 years, and in that time 


much more business for me. 


1 have handled many different kinds of feeds Good 
Peel 
; 


’ ‘ 
Usually, in the past, I have run about 20 tons of More feed dealers and hatchery men should eed > » sane Sealer and 
feed during a year's time. In November, 1948, I switch to Larro and enjoy a much better feed r ! nendations of 
displays, clean 


took on the Larro franchise in the Ellendale, business than in the past.” ee ae ; 

rt nt light rignt saies- 
N. D., area. Since that time | have increased my |. H. Mevers, Meyers Hatchery ata , wertichan? en 
feed business to 400 tons a year and correspond Ellendale. North Dekota eel ~ustomers 
his ; 7s will 


ingly have increased my hatchery business, med n o ‘a uN i 
npaint nattractive store, poor 


ical line, and equipment curnover 
For 39 years, Larro advertising in a big list of 


I am very happy with the General Mills Larro farm papers has been building a reputation tor SWEET IaAYY 4 
' 


Feed line. | am most grateful for the resale helps Larro Feeds right in your community. Word of S FASTER Ola 
that | get from your Larro Representative in the top results and top profits produced by Larro SELLS FAS CATTLE 


this territory. He has been a great contributor Feeds spreads fast among your feeders, when Feeders ee SUPPLEMENT 


to our increase in volume. The service literature you make Larro Feeds available to them. The 
furnished is outstanding, and is readily accepted General Mills policy of close teamwork with SCHREIBER MILLS, Inc. St. Joseph, Me 


by the feeders in our Community. Your coopera dealers builds sound, substantial business. Let 


tive advertising is second to none and has en us tell you about it — HEALTH 


FOR YOUR CHICKENS AND TURKEYS 
AND MORE PROFIT FOR YOU 
Hard cutting edges of Rainbow Grit ia 
the gizzard grind food fine for complete 
digesnona. Promotes 
health. Seves feed 
FOUR SIZES 





arreo FEEDS 


‘Furm-tested For Greatest Profit Over Feed Cost 


harm tested 


RAINBOW GRANITE GRIT 


Address General Mills (Lorre Feeds), Dept. 28 * Minneapolis | Detroit 2, Chicago 4, Sen Francisco 6 See, aa 








window displays, haphazard interior 
displays, poor lighting, lack of con- 
fidence in dealer and salespersons, 
unkempt personnel, poor speech, un- 
friendly attitudes, etc. All these 
things will keep the customer away 
He's a choosy fellow. He wants his 
moneys worth 

I know one retailer who has a 
heavy farm traffic. The floors of the 
store get very dirty from dust and 
dirt on farmers’ feet, cigarette and 
Cigar butts, candy wrappers, etc 
Once every hour a clerk cleans these 
aisles. The store is kept pretty clean 
all day and it pleases the farmers 

On the other hand, some store 
owners permit such debris to ac- 
cumulate all day long. Their clerks 
have a few idle periods now and 
then, but they make no attempt to 
clean floors, other than once a day 
What a mistake! 

The feed dealer who does a gross 
business of $100,000 or more will 
spend $1,000 or more for advertising 
Think of the investment he has in 
this tool. If he were a carpenter and 
had a saw or plane costing that 
much he would handle the tool with 
silk gloves and make every stroke 
count for the utmost. 


Advertising 

Look upon your advertising as a 
tool which needs to be as sharp as 
you can make it to capture the at- 
tention of customers and prospects 
and to cut a deep impression on their 
minds and lay open a desire to pur- 
chase the products you are advertis- 
ing and to avail themselves of your 
feed program knowledge 

Newspaper and other media are 
full of dull advertising which could 
have been made much more effec- 
tive by careful planning and writing 
How refreshing it is to read a well 
written ad, containing fresh ap- 
proaches, explaining product uses in 
clear, simple language 

The tool of advertising is dull 
when a dealer or other merchant 
merely tries to fill space with mats 
and stereotyped copy, just to meet 
a deadline or to get another writing 
job “out of the way.” Even the most 
expensive saw will not do a good 
job ifthe owner permits it to be- 
come dull or rusty. Advertising is 
no exception in this regard 

Another major business tool at 
your disposal, Mr. Dealer, is the 
employee. Look upon him as an in- 





SCREENINGS — ALL KINDS 
CHAFF AND ELEVATOR DUST 
Also Byproducts. 
HALES & HUNTER CO. 
561 Grain Exchange 
Minneapolis 15, Minnesota 














DEPENDABLE 
Shippers of 


FEED INGREDIENTS I 
MANEY BROTHERS 2 


MILL & ELEVATOR CO | 


MINNEAPOLIS. MINN 





LIMESTONE BENTONITE 
LIMESTONE GRIT 


Catctum Carbonate for Feed Mixing 
v. M. ©. CALCTUM CARBONATE comes 
from our Weeping Water, Nebraska, de- 
posit. Pure white—Not off color—Over 98% 
Calctam Carbenate—(ireand te your speci- 
fications. Submit your samples fer prices. 
UNITED MINERAL PRODUCTS CO. 
Omaha, Nebraska 





dividual capable of doing some jobs 
better than others. Look upon him 
as & man or woman who has cer- 
tain talents and abilities which can 
be sharpened under your encourage- 
ment and direction and return a 
handsome, increased profit for your 
time and expense involved in the 
training routine 

The employee is a tool which you 
use more every day in dealing with 
the public than almost any other 
tool at your disposal. Teach him, 
encourage him, take care of him so 
that he won't become dull or rusty 

The merchandise which you sell 
every day, which you wrap, pack- 
age or bag. is a tool which needs 
to be kept sharp in quality, appear 
ance and usefulness at all times 
This merchandise carries your brand 
of business reliability into numerous 
farm homes, barns, hen houses and 
fields every day, and it should be 
one of your most jealously guarded 
possessions 

Tainted, soiled, 
chandise leaves a 
in customers’ memories 


below-par mer- 
bad mental taste 
just like a 





bed egg leaves a bad taste in the 
mouths of egg gourmets 

Cost control is another tool at the 
disposal of the feed dealer which 
needs to be razor sharp at all times 
The expenses of the average feed 
dealer need a close shave at all times 


to keep surplus from hiding close | 


to the skin. The man who wants a 


close shave for his beard always ap | 


plies the razor two and three times, 
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and then he has the kind of shave 
he wants 

A good cost control system, eter- 
nally active, helps a dealer to cut 
off those small, unnecessary expenses 
which can mushroom over the months 
into large totals. 

A good tool does better work when 
sharp, Mr. Dealer. It's good busi- 
ness to keep all your tools sharpened 
at all times 





TOP PRICES FOR USED BAGS 
Your used and surplus bags have cash 
value at Midwest. Our buyers are in your 
vicinity regularly. Write, wire or 





the coupon 
today! 


ad elev 


PLEY 


Ear Corn Crusher and Feed Regulator 


No matter what make or model Hammermill or Attrition Mill you are 
using, you'll get more uniform feeding, greater protection for your 


equipment and lower operating costs when you install a Kelly-Duplex 


two-roll type crusher-feeder ahead of your grinding mill 
itself in a short time with savings 


Pays for 


Uniform reduction of corn, cobs and husks is accomplished by 
crushing blades of special design. Small grain may be fed through 
with ear corn. Products can be made fine or coarse as desired, Flow 
control provides steady, even feeding. Shear pin protects against 
iron and stones. Accurately machined parts and rugged steel con- 
struction assure dependable service for years. Complete details will 
be furnished promptly on request. 


CD Gorn Crusher Feeder C0) Ghats Brag 


The Duplex Mill & Mfg. Company, Springfield, Ohic 


Gentlemen: Send full details on the Ear Corn Crusher ond Feed Regulator. | want more 
a og higher efficiency. Tell me more about other Kelly-Duplex items checked 
at it. 


NAME 
ADDRESS. 
mee Ho city 


() Powttry Litter Crocker 
[2 Magnetic Sepereter 
(C) Pittess Gorn Shotier 
[Core Seaiper 

0) te on 

C Bhecteie theters 


STATE 0 


C) Gore Cotten: ot 
bode: 

C Beg Geeners 

() Gorn Shatter with 
Bowe 

(C) Reguier Core Shetler 


Representatives for Min- 

nesota, North and South 

Dakota, western Wiscon- 
sin and northern lowa 


Biomfield-Swanson Brokerage 
aay 





734 Midland Rank 
Minmeapolis |. 














(Use thes ware '0 ‘eaves! other ste meten) 
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TO MAKE 





ie a® 


IT’S PROFITABLE TOO, 
MAKING CRUMBLES THE 
EASY WAY, WITH THE NEW, 


SONS-SORT ROLLER MILL 


more than 550 new model 
D VISBUILT 1 Roller Mills are in 
qpasesiee throughout the U.S.A. and 
doing an unusually effi- 

ya any & of 


@ MAKING CRUMBLES 
© CRIMPING GRAINS 
© CRACKING CORN 


letter sent in by Mr 
wner of 6 


Here's he slat of « 
Roy Bu ‘ 
new DAVIS BULLT ROLLER MILL 


‘THE ROLL@? MILI 
rr werner 
rel 


Yen, THE STAGE IS SET... 
AND THE SPOTLIGHT IS ON 
CRUMBLES. No longer is there an 
excuse for your losing crumbles or 
crimping business when the DAVIS. 
BUILT ROLLER MILL can be yours 
for such a bargain 


Prices start at only $295. Available in 
capacities from 3,000 to 30,000 pounds 

t hour. Inquire about our complete 
ine of crumbles or pellet scalpers and 
graders, too! 


MAIL COUPON BELOW! 
only 


F.O. B. 
$295,.° PLANT 





H. C. DAVIS SONS’ 
Mill Machinery Company 


Bonner Springs, Kansas 


Mail Today! 


#. C. DAVIS SONS’ 
MILL MACHINERY COMPANY 
Benner Springs, Kansas 
@ RUSH COMPLETE INFORMATION ON 
8 DAVIS-BUILT ROLLER MILLS for mak 
ing crumbles, crimping end cracking! 
8 understand NO salesman ill call on me 


Zz 
x 
” 


| 


CORR OIG acc 


= STATE 


") Cheek here if want 
Sealpers and Graders for 
crumbles 


information o 


pellets 


a 
3 


g 


t. 








MACHINERY FOR SALE 
v 
ST 
FOR SALE THREE CALIFORNIA PEL- 


wee wine te Sabetha Ma 
Kansas 








INTERESTED IN A NEW 
get in touch 
Babe'ha 


iy vot AnF 
* used laseee feed miner 
with a Wenger Mizer 


Kansas 


EAPELLERA, FRENCH 
models os i” oF re 
materiale, Pitteck @ 
Riddle, Pa 


ANDERSON 
&rew Preasee al) 
bullt for specif 
Associates, Glen 


rRED MIAER, 1-TON CAPACITY, GUAR 
classe throughout, § HP. me 
Address 8774, Feedstuffe, Min 
hea poll Minn 

sew -_ Le 2 aay = HAMMER 
. . jaseee)= 6M) sere. 
aed Mill Sup 
Ce 1931 N. Hum 

ak Park, Dl 


DIESEL MOTOR, 
' 1.200 RPM; 
recond) 
Minne 


FAIRBANKS MORSE 
model 14 A. 4\. 0 HP 
and battertes 
Feedstuffa 


electr starter 
Address oe 
Minr 


tioned 


apolls 


IN = MARKET rOoR 

hinery electric 

' ' er ‘oquiamant write 

If : M Mact Deon 
t4 Jefferson Cit MM 


WwHES vot ARE 


new used 


nery ( Pro 


tsep JAC omnon HAM 
} phase 

i te base 

se parat pipe 


$766. Carty’s 


ane 


POR SALF 


CALIPORSTA PELLET MILLS USED 18 


Strong 


DIRECT CONNECTED NO. sprcte 
pensator 
are old 
Rebuwilt 
AS. Re 

ral ema 

Mf« 
Minne 


. M 


FOR SALE—AIKR BLAST CAR LOADERS; 
one double stand 230" and ene double 
stand «24° Great Western, shell bearing, 

A roller mille twe Richardson 

« Bagging Scales, from 100 te 306 

4-bu. Grain Seale; two N & M 

20° Aspirators, three 16*s30" Crimping or 

Fiaking Relies, ne stands; ene 16-T. Fair- 

banks Hopper scaic twe Carter Dise 
eparators, three 40 steel plate Bahaust 

10 Rescoe Ajaz Oat Muller; 
at Hulling Stenes; 

Vertical Bateh Mix 
Hammermilie, At 

ran and Fleur Packers 

ucket elevater complete with 11° 

30 stands of elievaters complete 

Draver Feeders, electric 
shafting pulleys one 

Richardson Automatic Soft Feed 

Hageing Seale J. BE. Hagan Mill Machina 

ery, tI Bow 674, Jefferson City, Me 


Style 
Portal 
t one 


one Neo 
Sprout. Waldron 
jroat Serara . 
Misere 


Fane 


Horteontal 

m Mille 
buckets 
with «” buckets 


motors belting 


MACHINERY FOR SALE 











SITUATIONS WANTED 
v 











a ae ae v 
4AY BEE HAMMERMILIA — 
rebdullt—-etationary and portabie 
of Texas, Dallas Texas 


NEW AND 
Jay Dee 


rOR SALE ONE USEp TYPE @ i 
Allle-Chaimers Crimping Rell Wenger 
Mixer Co. Sabetha, Kansas 


— ~ 


UNION SPRCIAL REBUILT LIKE NEW 
suspended uenita New meters, sew sus- 
¥. see )6U6NLP. sowing 
Conveyor 21800-0 and 
also others Cc. Covell 

118 Murdeck Ré.. Baltimore, M4 


FOR SALE—ONE PORTABLE J. B. HAM- 
complete with molasses unit, and 
7. HP. Beda power 
unit mounted on i842 1%-ton Dodge 
truck, truck and mijl end power unit in 
ondition, ready to run Price 
Milling ‘ In Quit 


merm!! 
hree t J. B mill 


fret 
$1.80 
man 


class 
Weet End 
Georgia 





Standard stee! elevators. belt and bucket (ype avad 
able trom stock. Ten Heavy Duty sues, from 300 to 
10.000 Be /lir.. for contimwous service and 
Light Duty sizes, from 110 to 750 Bu /lir.. for inter- 
mattent service, We alee manufacture screw con- 
Sead your requirements for 


GODSHALK 
Sheet Metal Fabricators 
BANG 








MACHINERY WANTED 
v } 








WANTED TWO SUPER DUO EXPELLERS 
May consider Duc or RE for other 
peration. Address 1594, Feedetuffs, Min 

neapolis 3, Mina 

WANTED—USED HOWES NO. 488 HORI 
sontal Mixer. must be in good as new 

condition, at reasonable price Oo w 
Meyer, Napoleon, Ohio 


— RICHARDSON 
machines and other 
vator equipment 
674, Jefferson 


WANTED TO BUY 

bag closing 

good mill, feed and ele 
j bk Hagan PO Kon 
ty. Meo 





HELP WANTED 














HIGHER LitTy 

neat raearem HAMMERS 
Hammers direct from manufacturer of 
years experience. Send your specifice- 
thems or wern hammer Quay dis 
counts on h and Ask 
for prices. 

SOUTHWEST anna, Me eay | co, 

P.O. Bee 1066 Kanes (Ny Meo 














Sereens 


NEW and REBUILT MILLS 


Write fer Prices 


INDIANA GRAIN MACHINERY Corp. 
Indianapolis, Ind 


420 S. Meridian St Riley 3235 











Hammermill Specialists 


JAY BEE Feed Grinders —beth sew 
and ased. We have some goed reballt 
and guaranteed mills to offer—vartere 
siece and models. for im - 
livery John J. Weeds & Sona, 
Moines, lowe—Kansas City, Mo 


7 








Why Not Buy a Marion Mixer... 
and emere yoursell of « Precision job of 
mizing Mixes either dry or wet materials 
equelly os well 
W rite for information today 

RAPIDS MACHINERY COMPANY 
MARION, 1OWA 








TT v (me ee ne 
WANTED GALEENAN TO SELL ALFAL- 
fa eal ae 4 ne Men wt a t 
red Write H Ee ark 
a8 


Ww field Ka 


WANTED SALESMEN 
* agents to 
Men 
Write 1 eedstu ne 
M 


OR MANUFAC 
ta *s and APt 


rade 


~ SELL PROFITABLE SIDE 
alling on feed trade pre 
territories, J. T. Baton 
Ohlie 


sALESMEN 
men now 

red —exclusive 

a ©, Cleveland § 


WeELI 


srer spe 


SALESM heal a REPRESENT 
wn M nanufa 
age 


“OW 


CALLING ON 
supplies teheries 

us as we have unusua 
nm selling dealers mm enclhus 

a new Westinghouse product. Con 
basia protected accounts 


SALD ~~ AN—iF yOU ARE 


res farm 
touch with 


J I 
Dallas 


nme al Bidg I 


Laas WANTED - To ¢ SEI FERD 


WANTED FEED SALESMAN — 


expe 


PREFER 


as had 


FEED SALESMEN. AN ES- 
poultry and dairy feed mane 
needs experienced men to repre 

mn Peneeylvania, Delaware and 

This company is known by 

ality and trade mark of 
personnel knows of this 
Address 1886, Feedstuffs« 
Minn 


WANTED 
tablished 
facturer 
sent therm 
Maryland 

* ence 


ts feeds 


a 
Minnear 





IN A GRAIN ELEVATOR 
mnection. Single 
Address 1906 
Mina 


SECOND MAN 
Jesires entra 
with one 


states 
year 


Minneapolis 2} 


® experience 
FPeedstulffa 


YEARS EX- 
position with 

aalior Eastern teca 
referred. Address 1979 Feedstuffs. 
2. Mina 


NUTRITIONIST = D.—7 
perience desires le 
progressive orga 

m 
Minneapolls 


art ATION WANTED — AS A REPRE 
shed feed mpany 
Peninsula 
gualified 


« for an estat 
m the 

and th 

, Ocean Oity 


SALES EXECUTIVE 


Possessing (© years’ bread caperience 
with twe national feed concerns inctad 
ing selling. management, merchandising 
and sales training desires sales manage 
training or related assigument 
with major feed company. Address i9t7 
Peedstaffs, Minneapelis ¢, Minn 


Delmarva 
roughly 
Ma 





ment 














BABY CHICKS FOR SALE 
v 


HATCHING YEAR ROUND; 45,000 CHICKS 

r us for wholesale prices 
rum passed. Vior 
Morris, Til 


per week tact 
and pul 


Jackson St 


U.8. appr ed 
rie Hatchery. 842 





Your Satisiaction Is Our Business . . . 


sv’ 
4 


Wheiceale farm- 
preven chicks— 
farm-preves fer 
promt. Five best 
pare breeds, 3 


lorum passed 
Write te Rey 
Bichier for the facts, at Bichiers 
Hatcheries, t221 Commercial Ave., Mat- 
teon, TH phene 280. Dealers wanted 








MILLS FOR SALE 

———— v eel 

— SAL rr, pani py ENTIRELY OR OCON- 

and feed mill ideally Meated 

and farming section 

with help and 

find thie a steal Address 
stuffs, Minneapolis 2, Minn 








1896, 


NEW “MILL, L, BRICK OON.- 
25,000 equare feet floor space in 
the Shenandoah Valley of 
Virginia. Rockingham County, one of the 
richest agricultural counties In the U.S 
Livesteck and poultry predominate. Rail 
vad siding 30 «6((thirty) theusand bu 
storage adjoins four agricultural plants 
estimated value $6,000,000. Unusual possi 
bilities. Write or call. Lester D. Hoover, 
Timberville, Va. Phone 64 


FOR SALF 
structior 
the heart of 





BUSINESS OPPORTUNITIES 
v ——— 


MILI WHOLESALE 
particulars Address 
Minneapolis 2, Minn 











WANTED FEED 


POR SALI OLD ESTABLISHED SMALI 
fee f far Ps amty that 
Retal 

state 


sales 
and 

a WwW 

as 4 


FOR SALE—NFE ARLY NEW LARGE FEED 
r facturing plas located in weetern 
rates im and transit rates 

warehouse space Bulk 
ew pellet mille, molasses 

t Wonderful location 
Minneapolis 2 


~dstuffa 





EASTERN PRODUCER 
OF VITAMIN OIL 


would like te contact large user of 
fortified ofl. Mutually satisfactery ar 
rangement can be made Address reply 
te: P.O. Bex 1858, Besten, Mass. 











118 So. 6th St. 





LEDSTUFFS 


Minneapolis, Minn. 
Serves The Growtng Feed Industry 


— The Feedman’s 
weekly 
newspaper 








r- 








with a talk on recommended crop 
ELEVATORS FOR SALE varieties for Missouri. W. O. Scott 
——__- 7 University of Illinois, will discuss 


MAVYE A NUMBER OF GOOD GOING | crop varieties and the contro! of 
country elevaters fer ssle @ Indiana. rarlic 
Iiiteets and Obie Some will pay fer garix 
themesives im ene year good management A panel arranged by the Southern 
Owned 1 , ti t 
vetne te eee Ore mee ween’ te | Mlinois Millers Assn. will discuss the 
we your needa Availability ef most < mixed wheat problem Hy Bartels 
our plants net publicly Kaown Most . ™ 
them en good terma Mid-West Business Dippold Bros. Elevators, Edwards 
Exchange, Plymouth Ind ville, Il., will speak on country eleva- 
tors: Emery E. May. Cole Milling 


Co., Chester, IL, on flour millers, and 


Bert Collins, Checkerboard Elevator 

PELLETING St. Louis, on terminal elevators 
After lunch, J. C. Hackleman, Uni 
SERVICE versity of Illinois, will define and 

outline a seed certification program 
. — and Harry M. Combrink, Illinois com 
We have all facilities for mitteeman, Production and Market 
grinding, mixing and pellet- ing Administration, will discuss the 
; handling and storing of grain for 
ing of feeds to your formula. ccc 
Shipment by carload or truck Any person interested in grain mar 
keting will be welcome at the school 
from northwestern lowa. ¢ wes enmounced. There are ne ree 
istration fees 


HEAVY Inquiries regarding the meeting 


should be addressed to one of the 

MOLASSES CUBES following persons: J. A. Beaumont 
chief Business Education Service 
Address 9264, Feedstuffs Board for Vocational Education, 216 
Minneapolis 2, Minn. E. Monroe St., Springfield, Ill.; Wal 
ter Krings, secretary, Merchants’ Ex 
change, St. Louis, Mo.; L. F. Stice 
secretary, Illinois Country Grain & 


GRAIN SCHOOL PLANNED Feed Institute, 305 Mumford Hall 
AT ST. LOUIS EXCHANGE Urbana, Ill.. or J. M. Ragsdale, Ex- 
tension Economist in Marketing, Ag- 
ST. LOUIS—-A grain elevator man ricultural Extension Service, Colum- 
agement school will be held at the bia, Mo 
St. Louis Merchants Exchange May - 
8-9 to give country grain dealers in COTTON GOODS INDEX 17.05 
formation oS greting, market Bemis Bro. Bag Co.'s cotton goods 
ing, and Commodity Credit Corp. reg , 
index, a composite figure reflecting 
ulations in handling grain . - 
wholesale price of principal cotton 
The meeting is cooperatively spon cloth used in bag making expressed 
sored by the St. Louis Merchants | jin cents a yard of cloth, is 17.05, com 
Exchange, the Southern Illinois Mill pared with 1657 a year ago. The 
ers Assn., the Illinois State Board of Bemis composite figure reflecting du 
Vocational Education, the Universi ty paid for early shipment from Cal 
ties of Missouri and Illinois, and the cutta of lightweight and heavyweight 
Illinois Country Grain & Feed Insti burlaps expressed in cents a pound 
tute of cloth is 25.25 compared with 23.20 
All meeting times are daylight sav a year ago. The current index is 
ing time. Registration at 8:45 a.m based on Calcutta ceiling prices plus 
May 8, will open the session, fol a permitted 5% commission 
lowed by L. C. Chase, vice president se 
of Flour Mills of America, Inc., and CANADIAN CHICK HATCH 
general manager, Valier & Spies Mill 
ing Company, president of the Mer SHOWS DROP FROM 1949 
chants Exchange, speaking on current WASHINGTON Canadian chick 
problems in marketing wheat; W. B production during the 1950 hatching 
Combs, extension service, U.S. De season up to March 31 was indicated 
partment of Agriculture, on grain | at 16.5 million birds, about 14% be 
grading; R. W. Taylor, federal grain | low the comparable period in 1949, 
supervisor, USDA, on grain inspec according to a US. Department of 
tion services, and a visit to the Mis Agriculture report 
souri grain inspe nm laboratory The lower output is largely due to 
| 
| 


























Following lunch, M: ombs and | the 19% decrease during March, the 
Mr. Taylor will supervise { tice in month in which about 20-25% of the 
grading grains season's production normally occurs 

William J niv The number of eggs reported in in- 
Missouri, will o } ay cubators April 1, 1950, is only about 

















DEHYDRATORS ON THE AIR—Alfalfa dehydrating leaders got together 
recently for a radio broadcast session with Mal Hansen, WOW farm 
service director, Omaha. The broadcast took place during a regional 
American Dehydrators Assn. meeting at Lincoln, Neb. Shown above, 
left to right, are Lioyd 8. Larson, secretary-treasurer of the ADA; Dale 
Carlson, president of the Nebraska Dehydrators Asen.; Mr. Hansen and 
L. J. Schiller, president of the ADA. 
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5% below April 1, 1949. which might . circular 130-(t. bins. Twelve eddi- 
indicate a closer approximation to | tional bins wil] be constructed be- 
1949 than now exists in the current § tween the circular bing, making @ 
season total of 100,000-bu. storage capacity 
Fred McClellan is manager of the 


Spotted reporting on the turkey 
grain firm 


hatch in Canada suggests an increase 
of about & over last year and a 
later hatching than occurred last 


year 
> - ARROW 
UNION ELEVATOR PLANNED " MAB 6 O 


LOGAN, KANSAS~.A new 100.000 EUROPEAN ond 
bu. grain elevator, costing $75,000, is CANLDIAN PEAT MOSS 
being erected here by the Farmers Wow Amsterdam Import Co. ine 
128 Ghemters Hh. Bee Tee, © 8 A 





Union elevator. The firm plans four 


© VITAMIN OILS 





SPOT—AFLOAT—SHIPMENT 
SCANDINAVIAN OIL CO., INC. 


WHiitehall 4-0722-0723 
104 FR —— 
ONT STREET Digby 8-3279 NEW YORK 5, N.Y. 











D one CALL BUYS ALL! 


Now! Seve time, energy and money on 
oli your feed purchases! We are one of 
the oldest and largest organizations inthe 
feed business—over 38 yeors of experi- 
ence—prompt, freindly ser vice—mexi- 
mum efficiency. Depend on ovr specialists 
for ali your millfeeds, protein meals, cleer 
flours, beet pulp and specialty items. 
Phone or write for market quotations te- 
day. One coll buys ell! 


Flour Exchange Bidg. 
Minneapolis, Minnesote 








ILL. FEED 
PLANT READY FOR IMMEDIATE POSSESSION 


@ SPRINKLERED 
@ THREE LINE OPERATION 


@ CONTINUOUS FLOW LINE-DRIVEN 
AUTOMATIC FEEDERS 


@ OVERHEAD BINS AND FLOOR HOPPERS 

@ 450 TONS DAILY CAPACITY 

@ PELLET MILLS 

@ SMALL PACKAGE EQUIPMENT 

@ GRAIN DRYER, SEPARATOR AND CLEANERS 
@ EXCELLENT RAIL AND TRUCKING FACILITIES 


WRITE... 
WIRE... Shown by 


PHONE... Appointment 




















J. J. HARRINGTON & CO. 


7 Se. Dearborn St. + Phone Finance! 6-1322 - Chicago 3, tlt. 
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Form National 
Association 

KANSAS CITY—The National As 
sociation of Wheat Growers was or 
ganized officially in Kansas City 
April 21, following a series of pre 
liminary meetings held 
points in the west in recent weeks 
About 150 delegates from various 


western states were present at the 
Kansas City meeting, together with 


at several 








a number of visitors and observers 
from allied industries 

The objectives of the association 
are to further the interests of wheat 
growers, and the attendance in Kan- 
sas City was heavy from the large 
scale wheat farming areas of the high 
piains 

About 150 delegates from the states 
of Missouri, Kansas, Colorado, New 
Mexico, Texas, Oklahoma, North Da- 
kota, Oregon, Nebraska and Illinois 
attended the meeting 

In its staternent of policy the asso- 
ciation declared it had no intention 
of infringing upon the work of state 
and national associations which in- 
clude wheat research and wheat poli- 
their programs, but it will 
augment what is being done today 
and be a representative for strictly 
wheat producers. Organizers of the 
National Association of Wheat Grow 
members of such groups 
as state grain and feed associations 
the Western Kansas Development 
wheat improvement groups and 


ces im 


ers aiso are 


Asan 





the Oregon Wheat Commission. Both 
private and cooperative businessmen 
are represented. 





FEED BRANDS 


— —" 








The fellewing trade marks have bees pub- 
ehed the Oficial Gazette of the United 


they would be damaged by the 
registration of any of these marks are per- 
mitte? ty law te Ge, within 89 days after 
official publication of the marke, « formal 
Betice ef eppestticn. 


DIxXIn HOME—Diste Grain © Inc., 
Gairy teeds y feeds 
feeda Le bree ter 
taying wing mash. mash 

ration starter cend!Uening 

corn a wheat hen scratch, core 

k scratch, medium corn 

and wheat scratch. Use claimed since Aug 


Mackall Preducts Co. San 
4 at feed and 
~- laimed since 


SNOW BALI Van Dusen Harrington 
Minneapolis, Mina stock and poultry 
feeds composed principally of wheat mid 
liings and screenings Use laimed since 
Perfection Foeds Co 


STANDARD 





> 
OASTEDZROASTE 


I 


IN A LIGHT, NATURAL COLOR 


* VITAMIN B-1... DOUBLED 


* PROTEIN ... 2 LBS. MORE PER BAG 


* PLANT CAPACITY... TRIPLED 


rms OTe Lemegee on co 





Write for the NEW PROCESS MEAL Booklet 


INNESOTA LINSEED OIL COMPANY 


MINNEAPOLIS 21, MINNESOTA 


STERLING 4893 














business af Standard Keane! Pood 
Battle Creek. Mich animal feeds 
eultable for feeding dege sald food being 
ready te eat ecked form end which 
meluge varying smMounte of comminuted 
orn. wheat and seybeans. to 
meal Use ciaimed 


doing 


Perfection Foods Co.. Bat- 
the Creek. Mich.; animal foods sultable fer 
feeding Gegs aad fence, said foods being t= 
ready to poked form and which im- 
clude varying amounts of comminuted ferme 

~n. wheat apd soybeans, together with 
tried meat meal. Use claimed since Janu 
1911. om Gog feed, and since Feb. 1, 
om fox food 
SUNRISE—Royal Feed &4 M o 

oe business a6 Royal Stal I 2 
Memphis, Tenn and Meridien, Mise 
for livestock and pewitry namely 
scratch feed growing grains. baby 

(th principa neredients 

>» are grains) laying mash 

hick starter (complete rat 
fart ft 4 the prince .gredi 
> are gre products 
seat ecrapes and nerais) 
feed ithe pris pa a 


grains 


. are grain by 
molasses and minerals), and 

heg supplement ithe principal in 

bh are tankage, wheat by 

and minerals) 


~~ wh 


& Grain Co 
t J ome pt Mo 
hreiber Mille : 
joing business af Schreit 
ck and poultry feed contair 

meal, soybean ai) 

ther ingredients 

since Oct. 36, 1947 


INTRODUCING 
... THE NEW 
SIMPLEX **500° 


NOW all feed manu- 
facturers can keep in 
step with progressive 
feeding demands can 
share in the profits to be 
made by the manufacture 
of pelleted feeds. 

Completely modern- 
ized, the new SIMPLEX 
“500” is perfeetly geared 
to meet the production 
requirements of the Cus- 
tom Miller . econom- 
ically and efficiently! 
You'll find the Model 
“500” a simple, rugged 
work-horse type of ma- 
chine for day-in and day- 
out service. 

We would like to have 
one of our engineers call 
on you and show you 
exactly how—agnd for 
how much—you can be- 
come efficiently equipped 
to produce quality pellets 
at low cost. 

Ask for new Bulletin 
10-C today! Write Sprout, 
Waldron & Co., Inc., 24 
Waldron St., Muncy, Pa. 


-Wauoron 





Free Corn Supply 
Small, Sargent 
Study Indicates 


DES MOINES—- More thar 


rs 


Possible 


Sharp Ris« 





Fred J. Young 


ANNIVERSARY — When Bemis, 
Tenn., celebrates its 50th year May 
20, Fred J. Young, manager of the 
town and the Bemis Bro. Bag Co. 
cotton mill there, will also celebrate 
his 50th anniversary. Mr. Young came 
te Bemis from the New Bedford 
(Mass.) Textile School in 1901, and 
has served the firm as paymaster, 
superintendent, assistant manager 
and manager. 





In addition to luding that an 
advance in 
dicated, the « 


fusions on 


com 


cash corn prices was 


mpany reached these 


Or the basis of the study 


Early deliveries of new oats ar 
apt to be 
high prices 
free corn 


of oats will 


bought at 
due to short 
However, late del 
be at much 


comparatively 
supplies of 
iverTies 
lower prices 
It would seem that anyone hav 
ng the and laying 
houses should by all 
chicks Increased soy 
and oat acreage 
prices this fall 

started as shown 
definitely 
egg prices this fall and winter 


"The 


brooder spacx 


means start sorne 
bear acTeage 
feed 


‘hicks 


cor pared to 


point to low 


and winter ( 
above 


ast year t hetter 


point 


heavy demar 


has been at least 


or the big advance 
Under planting 


lw conditions, with the 


norma! 


ze we 


duced 


U.S. Purchases 
2,250 Tons Bran 
for Hopper Bait 


DENVER 


au of Entomok 


» Milling 
vert “ws tons 
$55, Kansas 

Milling 


does not 


ines Was a 
ated 
ngredients were 


$2.3 


indi 





Storage Plans Stalled 





Woolley, deputy PMA 
member of the OC% 
tors, to ask 
in terms of the storage 
tentatively accepted by gove 
and warehousemen 


direc r and a 
board of dire« 

for a substantive hang 
agreement a 


rnment 


Mr. Cole is said to have asked that 
a provision be inserted in the 
ment which would 
all warehousemen to hold CCC grair 
on an identity-preserved or 
bin basis 


agree 
virtually require 


speci ] 


Proposed to Directors 
When the CCC board of 
met to approve the agreement whict 
Col. Hudtioff negotiated, Mr. Woolley 
is said to have asked at Mr. Cole's 
urging that the following languag« 
be added to the document It 
specifically understood and 
however, that this provision shal! 
not be construed as allowing the 
warehouseman to deliver grain of 
lower quality than the grain received 
by him and that the warehouseman 
shall, in no event, blend into the grain 
either foreign material or other grain 
of lower quality and value.’ 
According to officials at USDA, this 
provision is inserted to insure that | 


directors 


being 


agreed 


same ¢ 
federa! 
race 


Some have charged that insertiors 


f such & provision implies that wars 


reduce the Ua 


adding 


OUBE TET ften 





Acreage Increase Forecast 





abide close! the 
allotments ordered thw 
They say that the 


rs will 


ronment last 


STO KS OF SOT REANS 


off farm ot otherwise 


arnt. i 
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ECA ALLOCATES FUNDS 
FOR FLAXSEED, MEAL 


WASHINGTON 
Cooperat 
nounced su 
Norway |f 
Treeal 


Ihe 


ECA 


Farm Stocks Smaller 


Off farm* 
With « 


WIth COMPARIMONs 


oa. 48 


designated 
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ARCADY VETERANS HONORED—The fifth annual din- 
ner of the Aready 20-25 Club was held recently at the 
Drake Hotel in Chicago. The club honors employees who 
have served 20 or more years with the Arcady Farms 
Milling Co. Shown seated from left to right are E. F. 
McDonnell, F. M. Stamper, Jr., L. Danielson, H. 8. Bock, 
W. D. Walker, president; 8. J. Myers, vice president; 
G. P. Lane, C. BE. Hubler, L. Radtke and F. J. Micus. 


Standing, left to right: ©. Alien, J. W. Young, F. Fahr- Dr 
bach, P. Kruse, 8. Nordvall, H. N. Sullivan, A. Goeringer, | sey 
F. A. Rech, M. Bockeimann, W. Kasper, M. L. Schuettler, 
G. Quackenbush, E. Porter, C. H. Cach, E. Lytle, W. L. 
Mollett and E. Roelle. New members who were initiated 
at this meeting were C. H. Cach, J. W. Young and W. L. A 
Mollett. Two other members, G. F. Thatcher and L. J. 
Bean, were unable to attend the banquet. ture of the 


ington, will address the convention at 
the final business session Wednesday 
morning 

Election and installation of the new 
president, election of directors and 
reports of special committees will 
conclude the meeting 


— 


JOHN J. CRANE NAMED 
HEAD OF PIEDMONT CLUB 


CHAROTT!I vf hr 
of C. F. Morris & Co., Charlotte 
wf the newly-formed 


recent first 


). Cran 
was 
elected chairman f 
Piedmont Feed Clu 
meeting in the Barringer Hot« 
lotte. Rex Edison of J. F 

Co. Gastonia, was elected « 
man, and Fred Interstate 
Milling Co. Charlotte, was named 
treasurer. W. W. G. Smart 
Milis, Shelby, and Gil 
Purina Cx Char 


b at its 
Char 
Bess & 
cnair- 


Greene 


secretary 
Eagle Rolle 
Brausch, Ralston 
lotte, were elected directors 
Raymond T. Parkhurst 
Robinson Co Roanoke Va 
the principal speaker at the meeting 
His main topic was the use of screen 
ngs in dairy feeds 
Hugh Harris, assistant commis 
of the Department of Agricul 
state of North Carolina 
spoke briefly about the sharp decline 


Lind 


was 


onerT 





Kansas Economists Predict Steady 


to Stronger Feed Grain Prices in May 


MANHATTAN, KANSAS Steady 
prices for feed grains are 
with the 
showing con 
siderable to the 
department of agricultural economics 
it Kan 

Price 
stock feeding continue to exert a 


fo atronys 
expected during May pos 


Sitility of corm prices 


strength according 
as State College 

support programs and heavy 
t 
on feed grain 
with 


thening influence 
feeding year 


streny; 
prices The bewan 
record supply of feed grains 
wether with indications of a 
end of the 

has downward 
during the and is 
» continue to largely offset 
factors dur 


1 neal 


ryover at the 
exerted 
} vs ir’ season 
expected t 
the strengthening 
! May 
Livestock 


easin since 


price 


numbers have been in 
1048 
about the 


current sea 


and numbers are 
expected to be same in 
1950-51 as during the 
son. The large supplies of feed grains 
available together with favorable live 
stock-feed ratios 
vy feeding in 1949 


as continued in 


encouraged 
Liberal feed 
1950 although 
now generally 


price 


» feeding ratios are 


ss favorable than a year ago, the 


point out 


economists 


Large Amount Under Loan 
placing large 
from the 


purchase 


Farmers have been 
quantities f feed 
1MY croy inder 
ts. Thre 


f 269 million 


grains 
loans of 
igh February 


bushels of 


agreemer a te 
corn 
support, compared 
ced un 


ishels pl 


ru the 


Sarre 
mers have until 
under 
ntial quantities 


ndded = t 


1M49 corn 


ter t ov 
avera 
expecte d 
carryovet 
support pro ums which would mear 
that substantially 
would be 
than the loan plus 
This would indicate 
feed grains during the 
would remain nearer the support level 
than during the current season 


Steady Wheat Prices Seen 


smaller supplies 


available at prices lower 
accrued charges 
that 


1950.51 season 


prices for 


Steady wheat prices are expected | 


during May. Growing conditions have 


been unfavorable in large areas of 
the winter wheat beit which has 
important price supporting 
factor along with the government 
program. This has been offset by a 
continuing lag in exports and by the 
prospect of a large carryover of old 


been an 


crop wheat 

A large proportion of stocks on 
hand at the beginning of the 1950 
crop year (July 1) are expected to 
be held by the Commodity Credit 
Corp. or under loan extensions. It 
was reported that 379 million bushels 
of the 1949 crop had been placed un 
der loan and purchase agreement 
This compares with 368 million bush- 
els from the 1948 crop placed under 
support provisions. The CCC offered 
to sell government owned wheat dur- 
ing April at the applicable county 
loan rate plus 27¢ bu. The cash mar- 
ket probably will not rise above this 
price 

About 235 million bushels of wheat 
been exported to all countries 
during the first nine months of the 
1949 crop year. If exports continue at 
this rate, a total of about 300 mil 
lion bushels will be exported between 
July 1, 1949, and July 1, 1950. A 
continued decline in exports may be 
Net exports of wheat from 
exceeded 300 million 
only six years. Eac’ of 
these years was during or inne 
diately following World War I and 
World War I 
rnment price supports for the 
crop will be based 90°% of mid 
parity. If there is no change 
March 15 to 15 in the in 
of prices paid by farmers (in 

nterest and taxes), the rate 


pp would be about $2.19 


have 


expected 
the U.S. have 


bushels in 


19% 


June 


1 winter wheat at Kan 


nivy lé below thi 
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COTTONSEED GROUP PLANS 
CONVENTION MAY 15-17 
STON~—Tw inter 
club activities—Rilea 
Oakland, Cal., and Dr. J. L 
Brakefield, Birming’ im—will 
at the 54th annual convention of the 
National Cottonseed Products Assn 
at the Shamrock Hotel in Houston 
May 15-17 

Dr. Brakefield is a former presi 
dent of the Civitan International, and 
Mr Doe has served as one of the five 
directors of Rotary International 
rom the U.S 

James R. Gill, Paris, Texas, is pres- 
ident of the national organization of 
cottonseed crushing mills and related 


HOt 
mal service 


eaders in 


Doe 


speak 





ft farm that state 


firms which will have 600 representa COMES 
_ 

E. A. WRIGHT, HEKMITAGE 

RESEARCH HEAD, DIES 


NASHVILLE—-Dr. |! A Wright 
63, director of research, Hermitage 
lude a breakfast meeting of the as reed Mills, Nashville, died 
sociation staff and state crushing as liowing a heart attack 
ciation secretaries Sunday morning Dr. Wright joined Hermitage in 
und a “Shamburger” party Sunday | 1995 after editing the Dixie Poultry 
ght, given by Texas members of Journal, the Valley Farm 
the association Granger. Insti- 
T. J. Harrell, Fort received his ad- 
ve the address of welcome Monda 
with the response by 
Jr. Farmville, N.C 
president of the association 
‘Don't Be Your Age” will 
subject of the address by Mz 
vice president of Safeway Stores 


tives at the meeting 
ation $s rules 
Saturda 


Meetings of the associ 
Friday and 
will precede formal opening of 

nvention Monday morning, May 15 


convention will in 


committee, 


ther pre events 


recently 


Tennesset 
er and the Tennessee 


tions where he 


Worth, will tu 


vanced education include State Teach 
Kirksville, Mo 
and Cornell Uni 





Irvin M in, | ers College at lowa 

immediate past State Coll rsity 

In Lddition 

" served AS 

ind animal 

and Peabody 
He was an 

ee agli y, Mo., and 


secretary -treasurer hef 
’ efore gor 


ports of the president 
president, 

mmumittes 
Monday's session and tw 


chairmen will conch 


Tuesday morning's session wi 
lude various reports and an addres 
The New South by Dr. Brakefi 

educational director, Family Reser 


Oilseed research will be 


CHICAGO BOARD TO HIRE 
PUBLIC RELATIONS CHIEF 

Insurance Co CHICAGO , 
liscussed by Dr. K. S. Markle; cag — j 

onal Research Labora rove ne 

and Dr. Law 

agronomist 


Directors f the Chi- 

Trade April 26 ap 

Southern Reg mendation of the 
rence 


tory, New Orleans 
C. Curtis 


board's public : tions committee to 
employ a director < mul relations 
who will be an employee of the board 
f trade. The exchange has beer rep- 
resented in its public relations ac 
by the Joseph W. Hicks Or 
Its contract with that con- 
end of April 


association 
Dallas 

John J. Scanlon, assistant to the 
president of the New York (¢ 
Exchange will talk on the 
f the exchange. Ralph Trigg 
lent, Commodity Credit Corp 


‘otton 
functions tivities 
ganization 
cern expired at the 


presi- 


Wash 








NEW SOYBEAN EXTRACTION PLANT—Indianapolis facilities of the 
Glidden Co. have been materially expanded through the recent formal 
opening of a new 250-ton daily capacity soybean extraction plant adja- 
cent to the firm's formula feed mill. The soybean unit is shown (right) 
in the above aerial photograph with the new 1,500,000 bu. elevator in the 
foreground. Adrian D. Joyce, Glidden founder and beard chairman, and 
his son, Dwight P. Joyce, president, headed a group of executives from 
Cleveland and Chicago for the recent opening ceremonies. 

C. Rankin, Indianapolis, is general manager of Glidden’s Feed 

vision, the buildings of which are shown at the left of the 

tracks. 
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Dehydration Engineering and Equipment | OFFER ovr own PRODUCTION A LFA LFA Ms E A L High 


DEMYORATED ALFALFA MEAL 
m May. 1989, Prom the Fertile Red River Valley of Minnesots 


Write - Phone - Wire 


pant, uncbel aheaboms RED RIVER ALFALFA CO. 
0. Kingebe: Seul Phone 61 Crook 




















620 W. 26th St Kenses City 8, Mo 


FEED GRAINS 
KAFIR-MILO 


BARLEY - CORN - OATS - WHEAT 


From &very Grain Producing Area in United States 


CONTINENTAL GRAIN COMPANY 


TERMINAL ELEVATORS: 


New York St. Louis Nashville gene A Worth Galveston Vancouver, B. C. Kansas City Omaha Portland 
Chicago Omaha Enid Buffalo Portland Winnipeg 
Kansas City Columb Mi lis Peoria San Francisco Los Angeles 


a 
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Selected Quality © Rich 


MOLASSES 


TANK TRUCKS « DRUMS 


NATIONAL MOLASSES CO. 


EXECUTIVE OFFICES: ORELAND, PA. - OGONTZ 8337 
——— Shipments From Guill and Atlantic Seaboard ——— 


TANK CARS « 


in Carbohydrotes 

















When you sell ARCADY, you sell a name that 


farmers have known for 35 years to mean high quality 


feeds 


line and the ARCADY 


The ARCADY line of feeds is an advertised 


story is told regularly in the papers that 


farmers read. Prospects are presold. Customers are kept 


sold. The ARCADY line is a fast-selling line because 


farmers know about it and think well of it 
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K. E. SCHULTZ ON STAFF 
OF DELPHOS COMPANY 
DELPHOS, ( 

Schultz 
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Mr. Schu \ ! 
graduate of the University of Wis 
consin, spent 
visor and 


wTm© 
i 


has recer 
iin & S : 
laborat 


as “one H 


hemical engineer 
five years as a 
chemist with the 
Goodrich Co., Akron. Prior t 
his present post, he 
Grain Processing Corp., a government 
alcohol and feed plant, and with the 
Muscatine (Iowa) Processing Corp 
a soybean solvent extraction firm 
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Increase Window Display Effectiveness | 


By Charles Phillips 


VERY feed dealer knows that 

his window display can be one 

of his most valuable store pro- 
motion devices. Yet many dealers are 
not using their display windows with 
maximum effectiveness Too often 
one sees feed store window displays 
which do attract attention and 
nearly well as they should 
of sort actually lose 
money do not 
job as well as they might 
very litth 
a store window 
job and a 
really ir 


not 
sel] as 
Displays this 


a dealer because they 


do their 
Frankly 
differen . 


does a 


there's often 
het ween 
which mediocre 

window which really clicks 
traffic and feed 
requires very little effort t 
fair window display int 
top-notch. But 


creases store 
It often 
change a 
which is 
trick is knowing how 


sells 
if 


one really 


the 
the feed 


takes 


with deale 
that it 
for a person t 
the 


To begin 


should realize only 


of 
his window. Or 


matter seconds 


pass b averag 
to business statisticians, it 
eight to 
for a pedestrian to walk by a typica 
lisplay window. This being the case 
a window display must really be ar 
attention getter. For a window whict 
to attention is virtually 
as its sales value is 


according 
twelve seconds 


, 


takes fror 


catch 
far 
concerned 
Must Be Different 
To attract 
must 


" 
fails 


lost #80 


attention, a window 
be different from it 
immediate surroundings. We humar 
beings seldom attracted by the 
drab coloriess or the things 

very to things in 


which 
mediately surrounding 


somehow 


are 
the 
are similar 
On the other hand, we are usual! 
by things which are dif 
things which are colorful and 
In connection with window 
displays, it is also well to remember 
that human are usually at 
ted by lights and by motion. Thus 
feed dealer can take advantag« 
f these basic principles in attractin 

windows. He 
attention sometimes t 

windows lighter thar 
ling areas. Similarly, if a 
dealer puts a object ir 
ndow i mechanical object 
or a live animal—he is 
attention 


attracted 
ferent 
novel 


beings 
tra 
the 
ittention to his display 
aur attract 
keeping his 
rour 
moving 

5s Ww 
which 
almost sure to attract 


moves 
Catching attention, however, is not 
whole story so far as window dis 
is concerned. If 
his full 


a feed 


of jat 
— 


CcCess 


filled window 





bering monkeys, he undoubtedly 
would attract the attention of many 
passersby. But would such a window 
be likely to sell feed? The answer is 
that it would not sell as much feed 
as many other window displays whic? 
the dealer might put in 

In order to a window display 
must take advantage of the 
principles of sound s 
which the feed salesman uses on the 
sales floor. A good window should ir 
terest the customer in the merchar 
dise which you sell. Just as the feed 
salesman tries to the 
tomer in the merchandise, the display 


sel! 
SAaITie 
‘smanship 


interest cus 
window should interest the customer 
ind potential customer 

Windows, of 
prospects in a 


interest 
And 


course, Can 


variety of ways 


these will generally 


ways 
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designed to 


customers 


they are appe: 
potential are 
be interested in low prices 
lealer may rest assured he can 

istomer interest by playing up pric« 
n his window displays. On the other 
hand, if customers are likely to tx 
interested in the results of good feed 
ing, chicks placed in the window and 
scientifically fed would be sure 

ain customer interest. Whatever the 
feed dealer does to gain customer in 
terest, however, he should make sure 
that his interest-catcher will attract 
the specific people to whom he is try 
ing to appeal 


Get Them Inside 


To be effective, a window display 
must do more than merely gather a 
crowd on the sidewalk. In order to be 
valuable, a window must m buy- 
ers from that crowd of people actu 
ally come into the store and purchase 
feed 

Naturally, this 
a window display to perform. How 

carefully planned and de 
a window display can dk 
this. When setting up a display 
feed dealer should strive 
display his merchandise 
tively that 


ike 


is a tough job for 
ever, if 
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always t 
attrac 
automat 


so 
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no effort te 
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mula feeds $1@2 and are continuing 
to confine their buying to compara- 
tively small amounts for nearby 
needs. This has been the trend for 
sometime, and the limited offerings 
of some commodities are causing some 
consternation and formula changes 

Last week soybean oil meal was 
selling at $94.50@97 for prompt ma- 
terial and deferred several dollars 
higher. This week tonnage was avail 
able at less than $97@98 and futures 
continue to be firmly quoted at $1@3 
over the current price 

Forty-one r cent local cotton- 
seed oil me bringing $64@64.50 
and selling pressure is lacking 
Scarce spot offerings of copra meal 
is meeting ready demand at S68@69 
and there is considerable interest 
from dairymen in offshore material 
but offerings here are also extremely 
light. Marketings of linseed of] meal 
from resale are limited and firm at 
$68 @70 

Fish meals practically un 
changed, but a firmer v is gener- 
ally indicated, influenced by the 
strength in soybean « meal and 
meat scraps 

Improved demand for small offer 
ings of dehydrated alfalfa meal re- 
sulted in further advances of $1@3 
Seventeen per cent carrying 100,000 
A guarantee is se g at $36@47.50 
and meal with hi protein and 
carotene is bi ! premiums of 
$2@4. Suncured alfalfa meal also 
advanced $1@2 

New crop dried beet pulp came in 
to southern California this week, and 
quotations droppe d $4@5.50. The new 
price is $37.50@41 

A few cars of resale bran sold at 
$66, but practically all trading is on 
a basis of $68@70. and offerings are 
extremely limited. Standard millrun 
is firm at $62.50@63 

e 


Pacific Northwest 
Feed Men Concerned 
About Rising Costs 


Formula feed prices advanced again 
in the Pacific Yorthwest, and feed 
millers ewed w onsiderable con- 
cern the a ivancing levels of 
many prin 

bear | rie v } most 
spectacular, advancing 5 ton or 
more, and approxi 
mately $70 tor c, De t which 
would figure sacked 
Seattle at the clo week 

The meat scrap 1 t firmed up 
from $1.90 a unit of protein to $2.05 
and some producers were asking 
$2.10. Demand was said to be good 


edients 


and supplies ! nsufficient to take 
care of urren nents 

Fish meal v u t $1.90 
a unit f ro f ir, Van- 
couver. Fish meal was about the only 
one of the yteir which did not 
move up duri Cottonseed 
oil mea ! . ; from $77 
delivered 5S for 43% 
protein 

The corn mark ip $1 to 
$65 ulk ; Y millfeed 
jumped shar 2M $56.50 
Restricted wntinued 
steady demand 
main reasons for mp in mili- 
feed. Spot cars were very hard to 
find, and some of the trade was start- 
ing to take mn some of their June 
requirements at current asking levels 
Barley was steady at $56@57, bul 
with oats about $1 higher 

Considerable concern was voiced 
in the feed trade over these price ad 
vances because many of the feed 
millers felt that they were having to 
price themselves out of the market 
They pointed out increased prices of 
raw materials could only mean a cut- 
ting down of the feed business, which 
already is lower in volume than a 
year ago 
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WHICH TICKET ARE YOU VOTING? 





THIS TIME THE MILLFEED 
MARKET IS NOT AN 
EASY CHOICE 





BEARISH BALLOT 


NTL 


[~) Bran normally slumps as spring grass 
Lia , 
comes on. Over most of the dairy country 
rainfall has been generous. Shorts prices 
seasonally taper off after the spring pig 
farrowing peak. 


We are in a surplus grain supply condi- 
tion which will tend to depress all carbo- 
hydrate and filler type feeds, as grains 
will sell most of the time below govern- 
ment supports. 


We know that what goes up comes down 
and vice versa. Millfeed prices have ad- 
vanced $20 ton since February. So, one 
should be cautious in not buying too much 
at present advanced price levels. 





The present price level is regarded as 
favorable by the flour milling industry 
and mills will be inclined to sell feed 


against flour sales at present levels. 





BULLISH BALLOT 


(] Millfeed is a manufactured product. Out- 


put depends on demand for flour. Mill 
running time is averaging about 70% of 
capacity and there is no prospect of 
heavier rate of operation. Since the war 
millfeed output is down nearly 30% while 
feed demand has declined very little. 


a The government has a substantial eppro- 


priation for grasshopper bait. Purchases 
of millfeed for this purpose are likely to 
begin in May and tighten the market 
greatly. 


Government price supports on grains are 
high and will act as a brake on price de- 
clines, no matter what the size of crops. 
Our money is on an inflation basis, too. 
That works against price declines. 


Feed demand will be good while consum- 
er incomes remain high. When consum- 
ers have the money they freely buy the 
protective foods, meat, milk and eggs. 
Employment today is the highest in his- 
tory. Wage levels are high. 


J.P. PARKS COMPANY 


BOARD OF TRADE BLDG. . KANSAS CITY, MISSOURI 


Millfeeds . Feed Ingredients ° 


Grains 


OR MAYBE YOU WOULD RATHER GO FISHING 





